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In 1958 Have Your Publie Relations Film Viewed by 


Meet MODERN TV DIGI a fresh opportunity 
to expand your publi rations program economically 
. through television 


Modern TV Digests are quarter-hour shows timed and 
edited specifically for TV use. Each Digest presents 
your public relations stor d that of two other re 
lated, but non-competing naors. Each sponsor has 
a 4-minute segment of the sh: And each 4-minute 
“featurette” in the Digest full sponsor identifi- 


cation 


120 stations across the nation have already signed 
with Modern to show TV Digests on a regular 13, 26, 
39 or 562-week schedule. And the program is only three 
months young. We expect | fewer than 200 stations 


will play the Digest in 1958. Average viewership is 


highabout 55,000 viewers per telecast. Stations pro- 


mote TV Digests regularly in TV Guide and news 
paper listings. And they keep requesting more films 
This commer:t from a program manager is typical of 
remarks about Moder: yramming service 

“‘T'm anve it will he o re fit in pro iding ow 
viewing audience with gre nteveat material, We 
prefer leaving the select fig ind other details 


lo youl trained pooks - 


This ia the reason more and more stations are request 
ing TV Digests each succeeding month. Digests give 
stationa continuity and : wonsored business 
filma of a high quality t! in depend on, This is 
something no individ has been able to do. 


You'll find the Digest format adaptable. It is the per 


fect medium for y« xplauin, inform or demon 
strate convincingly. And there is hardly a limit to the 
variety of film topies that are fitting subjects for the 
five different Modern TY igest You can select 
segments for TV Digests from longer films already 
produced Or your produce can create an original 
segment specially for the LD) 

BUT REMEMBER new medium is offered 
you exclusively by Mode 

Will vou get at least 11 mi iewers for your public 
relations film in 1958 r merely scrape along? 
Cheek the coupon belov earn more about this 
medium for TV coverag: xtend your public rela- 
tions program to TY at | ost. Let Modern convince 


you, Just clip off this TV set 


MODERN 


Talking Picture Service, Inc. 
TV Digests Division 
3 E. 54 Street, New York 22,N.Y. 


Send 12-page TV Digest Booklet 
I wish to view a sample TV Digest reel 


I would like my present films screened for 


possible TV Digest use, at no obligation to me 


[_] Send bulletin “Producing For TV Digests” 
(for producers) 
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20 West End Ave. (60th St.) + New York 23, N. Y..+ Circie 7-6110 


producers of distinguished motion pictures for 
industry and television for over 35 years 








CHOSEN AS THE FINEST 
.. BY THE FINEST! 













ty 35mm Eastman color release prints 
Kodachrome printing 


“Blow-ups” from 16mm Kodachrome 
to 35mm Eastman 
color negative 


















A R T v 
COLOR\ CORPORATION J 


245 West 55th St., New York 19, N. Y. « PLaza 7-4580 











BUSINESS SCREEN MAGAZINE 













~~ 


Z 
f. Ww. 
; e enter the new year with 


renewed confidence in the continued progress 


{ 
N 





of all business and particularly the business 
of writing and producing audio-visual media. 
Greetings to our clients, present and future, 
and to our competitors in the expanding field 
of commercial pictures. May 1958 be a year of 


rich rewards for men of good will every where. 
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OF MOTION, SIGHT AND SOUND 


NOW IN ” 


UNDARKENED 





ROOMS vv, 





The TS! Moviematic, = wit! 
built-in, folding screen, weighs les 
.&, > than 25 pounds including the film 
) "sh Use it in lighted and darkened 
‘a’ . rooms. Reneats the same film black 


white or color, without rewinding 





The powel of motion pic 
Sho 80 Atedat ©. far beth levee coves tures Is now yours to 
wet employ virtually anywhere 


without ling There's TSI projector for 
every use desk top office 

i] e 
a shop, or auditorium, with 


a? Ww standard projection repet 
tive projection and built-in 
V-type screen All are light 


weight, and of unique de 


sign for economical upkeep 





PSI users comprise a blue 
The TS! Duotite 
wee tes: Apne: ribbon list of businesses and 


educational institutions in 


the Americas and overseas. 


ak oie Let us arrange a demon 


stration through our dealer 
\e we No obligation to vou. Write 


or call direct to 





Wally Moen 





The TS DeVrylite, wna! and leg 


Accommodates up to ¢ i) feet of 





TECHNICAL SERVICE, INC. 


30865 Five Mile Read * Livenia, Michigan 


New York Office: 141 East 44th Street, New York 17, New York 
West Coast Office: 4357 Melrose Avenue, Hollywood 29, California 


195%: from our editorial viewpoint 


| ESOLUTIONS are a some- 

what dated but stimulating 
custom as each new year gets 
under way. We've been thinking 
about a few we'd like to offer 
you for 1958 

|. Let's resolve to stop kidding 
ourselves into economic problems 
Fear of Sputnik’s shadow, of a 
President's health, even of our own 
ability to out-produce most of the 
world, are causing a lot of other 
wise smart people, including some 
of our top businessmen, to think 
and talk our dynamic economy into 
reverse gear. Brother, that’s just 
what the Communists really want 
to happen 
* * + 


2. If we're long on industrial 


production and short on custom 
ers, let's put another million sales 
men to work, both here and 
abroad. That’s how U.S. built our 
industrial plant and if we ever stop 
real selling, start worrying about 
those autos, iceboxes and Wheaties 
boxes and the wages that pay the 
taxes that buys national defense 
So let's resolve to put good sales- 
men on their feet, off their tails 
and train ‘em to do the job ahead 
+ > * 

3. Let's resolve to shake the 
lead out of those bickering politi- 
cians who put party over princi 
ples in Washington, D.C. That in- 
cludes Republicans and Demo- 
crats. We need statesmen 

” * + 

4. But, like good citizens, let's 
first take a good, hard look around 
our own dusty household. Pro 
ducers of business and tv films are 
behaving like feudal barons, rais 
ing walls around their home 
grounds in an era when the whole 
world is just a jet-streak away 

Informational, public relations, 
medical, scientific, training, and 
selling films are the real bread and 
butter of this industry. And New 
York depends on what business in 
Akron and Detroit thinks about 
the real value of films for specific 
tasks; Chicago looks to Pittsburgh 
and Tulsa; St. Louis and Kansas 
City are legion with St. Paul and 


Issue Eight, henge Synteen 


Dallas; Los Angeles scans the 
whole country and Atlanta serves 
customers in Wisconsin. Crews 
from New York have been shoot- 
ing in Japan; St. Paul has work in 
process in Paris 


The only way to win is the way 
the U.S. has to take—look at the 
broad home and world markets; 
put the real values and results of 
what films have done plus the won- 
derful attraction which color, 
sound and visual images possess 
before the men who need films 


5. Let’s stop thinking of press- 
agentry as public relations. No 
customer will raise a budget be- 
cause you or your company are 
“good guys”; real public relations 
is based on policies and programs 
and these are as yet undeveloped 
by those who need the benefits of 
such action. 

~ + + 

6. Let’s appreciate the vast re- 
source in experience and creative 
strength within this industry. We're 
inter-dependent as manufacturers 
of films or projection equipment; 
as producers of films that create 
the need for raw stock and projec- 
tors, aS laboratories processing an 
ever-increasing flood of prints; as 
distributors bringing these films to 
the million-fold waiting audiences 
and as sponsors whose budgets 
will be realistically spent to achieve 
specific and resultful aims 

* + . 

7. Let’s resolve to achieve the 
film production volume we need 
to support our presently large and 
capable companies in 4 spirit of 
cooperation and goodwill. We have 
worked together in the adversity 
of wartime rationing; in the com- 
mon cause of recognition. We need 
to work together now 


* . * 


Entering our own 20th year 
since the founding of BUSINESS 
SCREEN in 1938, preceded by our 
own years of personal experience 
in the use of this medium in edu- 
cation and industry, we find our 
enthusiasm and inspiration for the 
future at their zenith OHC 
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BETTER FILMS 
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BUSINESS 
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John Sutherland Productions, Incorporated 


® LOS ANGELES NEW YORK 


201 North Occidental Boulevard 136 East 55th Street 
® Los Angeles 26, California OUnkirk 65121 New York 22, New York Plaza 51675 
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“ABOUT PING-PONG BALLS 
& MOUSETRAPS” 


kixplaining nuciear fl ion is reall ery imple 
All you need is 400 ping-pong ball 00) moun 
trap and a lot of patience 

Theme ingredient (plu ome carefu elected 
mirrors to increase the thhusion to 2000 ping-ponys 
balle) form the climatical atom plitting ‘ 
quence in OUR FRIEND THE ATOM--Diane 
most recent clrence-Tactua him now avalial 


in color to the lOmm field 


Discussing the atom and. what it mear could 
have hecome dull film fare. However, we feel Walt 





Disney and hi killed group of creative artist 

have made it an exciting and significant film. Here 
told with all the showmanship for which Disney 

i known i the story of how it all happened 

the men who contributed the research and knowl 

edge—how fission oceurs and how it is controlled 
what this energy force can mean to our society 
the heavy responsibilities that go with it 


Husiness organization hould be vitally inter 

ted in using this film. Prints may be acquired 
and identifying credit tith added to them. These 
prints then become, in effect, a “sponsored film 
for use in public relations program 





Of particular importance is the role OUR 
FRIEND THE ATOM ean piay in interesting 


young people to consider future careers in scienes 


Prints donated to school yatems can motivate 
thousands of youngsters in this direction for year 
to come 


If you feel your company has a stake in the 
critical national shortage of scientifically trained 
personnel we'd be glad to give you additional de 
taila on how this film (and its companion MAN 
IN SPACE) can be used to alleviate this conditior 
Please address your inquiry to my attention 


CARL NATER, Director 
EDUCATIONAL FILM DIVISION 
WALT DISNEY PRODUCTIONS 
Burbank, California 
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Film Results: Picture Saves Massachusetts $9,800 a Year 
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PRACTICALLY EVERY 


VOLt 


You'll also 
get the highest standard 


of 16 mm. productionwhen you 


use these byron facilities: 

script 

art 

titling 

animation 

editing 

sound effects 

recording 

location photography 

music library 

sound stage 

complete black and white 
laboratory facilities 


Reeves magna-stri pe* 


by ron Studios and Laboratory 


*Reg. U.S. Pat. Office 


ME 





16 MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 


industry’s highest standard 












of color duplication 






Only byron can make “Color-Correct*” prints, for 






“Color-Correct"” is byron's exclusive patented process 








that assures top quality color duplicates every time. 






“Color-Correct"” has often been used incorrectly 







to mean mere balancing of color from scene to seene. . 






but byron “Color-Correct*” goes far beyond that, From 






every standpoint, “Color-Correct*” is the highest standard 











for color duplication; yet, surprisingly enough, byron 
prices are among the lowest in the industry, Next time you 


order color duplicates, specify byron “"_ olor-4 Arrre« eo" prints, 





1226 Wisconsin Ave., N.W., Washington 7, D.C. 
DUpont 7-1800 
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NO ROOM FOR DOUBT... 


Chale 


HAS ALL YOUR EASTERN PRODUCTION NEEDS 


-_—— -—— - 
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DC GENERATOR TRUCKS TOO... 


1600 amperes, 1000 amps, 700 amps, 300 amps, 200 amps. 
RENTAL RATES UPON REQUEST 


333 West 52nd Street, New York City, Circle 6-5470 






N. Y. Film Producers Stage 
TV Film Clinic for Agencies 


| } j | f y ] “There is no substitute for crea- 

. tivity in the concept or writing of 
| 1 | : / TV commercials,” advised Albert 
, , | y } | | 1! | D. Hecht, partner in Bill Sturm 

' k Studios, before a large gathering of 

advertising agency executives par- 

; ticipating in the Association of 

5 =©Color Reproduction Company has earned a American Advertising Agencies 


TV clinic at the Roosevelt Hotel 


DIFFERENC f reputation for guaranteed quality Color Print- at ee eae See eve 
J dh Jeee ‘ Speaking as a representative of 
ing wh ich is the Standa rd of the l6mm the Films Producers Association 


of New York, which is planning 
its own TV Workshop for ad 





: vane — A < ° , 
Motion Picture Industs y. Lhe technical agencies in the near future, Hecht 
pointed out that while a knowl- 
know-how and production skills mastered edge of special effects, trick pho- 


tography, complex opticals and 
mechanical or electronic gadgets 
is a great help in planning and pro 
ee ducing television commercials, 
IS years of specializing exclusively in lomm “they are only working tools, cata- 

: lysts that help transform your 
client’s problem child to an ‘image’ 
of great consumer demand, but 
they are not a panacea.” 


by Color Reproduction Company in over 


Color Printing makes the BIG difference! 


Hecht illustrated his presenta 
tion of some ten useful film tech 
niques with current TV commer 
cials submitted by sixteen differ- 
ent New York film producers. The 
techniques shown and introduced 
by Hecht with appropriate ex 
planations of their values and 
adaptations included: effective use 
of sound with picture, stop mo 
tion, slow motion, time lapse, rear 
screen, double image, rotoscope 
(live and animation combined), 
matting, matched dissolves and ab 
stract animation 


He also presented some effec 
tive arguments for the production 
of commercials in color, pointing 
out that the new single strand 
printing processes now offered by 
New York laboratories cut down 





the cost and time factors without 
sacrificing color. This point was 
illustrated with three types of color 
spots utilizing the process and one 
black and white print from color 

“No one can create talent ef 


fectively in art, drama, or tele 
vision commercials without break 





ing rules successfully,” declared 
WUCTION COMPANY Hecht. As head of the technical 
services and color committees of 
the FPA, he is on the committee 


7936 Santa Monica Bivd., Hollywood 46, California _ ‘th Second FPA TV Comme: 


cials Workshop to be held soon 

6 dfi ld 8010 at which outstanding TV spots of 
Telephone: OL ie 4- the past six months will be show- 
cased along with experimental 


footage utilizing new and inter- 
esting techniques. a 
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Training is an act. It’s also a process or method. You can 
put on an act for some trainees. For others — most others 

you prepare a well-planned and helpful road map. From 
the trainee’s point of view, it’s inviting to learn how to 
get ahead and go ahead and know where you're going; and 
know, too, how to get there by the best possible ( well- 


marked) route. Map makers and training film producers 


share a common responsibility. 
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Audio Productions, inc. 


booklet... Ex ' FILM CENTER BUILDING 


Li 








Sales Manager: 





Frank K. Speidell, President 
Producer-Directors: L. S. Bennetts 

Alexander Gansell 
Sheldon Nemeyer 


PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: MEDICAL: FARM ...and 


Training 


Pictures 
by 
Audio... 


Among our clients: 


\merican Telephone & 
Telegraph Co. 


Babcock & Wilcox Co. 
Carborundum Company 


Cast Lron Pipe Research 
Association 


kK. IL. du Pont de Nemours 
& Company 


Kthyl Corporation 
lord Motor Company 
General Motors Corp. 
McGraw-Hill Book Co. 
Merck & Co., Ine. 


630 NINTH AVENUE 
TELEPHONE Plaza 7-0760 


Herman Roessle, Vice President 


H. E. Mandell 
Harold R. Lipman 


—and many, many others 


National Board of Fire 
Underwriters 


National Cancer Institute 
Pennsylvania Railroad 
Sharp & Dohme 

Kk. KR. Squibb & Sons 

The Texas Company 


Union Carbide & Carbon 
Corporation 


U.S. Navy 


Virginia-Carolina 
Chemical Corp. 


Western Electric Co, 


NEW YORK 36, 





P. J. Mooney, Secretary & Treasurer 


> Ear! Peirce 


Erwin Scharf 








TAKE IT FROM NEW ENGLAN 


: 


rMOW 


M AND GET RESULT! 


Picture Saves Massachusetts $9,800 
a Vear; Benefits Six Other States 


POW COMMONWEALTH OF MASSACHUSETTS 
pal saves 59,500 a year by using a film 
to explain the rights and responsibilitie 

of unemployment insurance to 300,000 annual 
claimants, The film, Your Unemployment In 
Why and How 
produced for the Divisions of Employment S« 
curity of the six New England states and New 


York state by Bay State Productions 


surance 20 min, color, wa 


Prior to the introduction of the film into it 
activities a year ago, Massachusetts Division 
of Employment Security had a serious problem 
in accepting claims for unemployment insu: 
ance benefits and explaining to each individual 
his rights and responsibilities under the law 
One reason for this is that the law is quite 
complicated and has many  responsibilitie 
which must be adhered to by any one if he is 
to remain eligible for benefits during his period 
of unemployment 


This has always been done on an individual 
basis as a desk interview. But with 300,000 


of America’s 


different individuals to be interviewed each 
year it posed a serious operational problem 
It was not only exceedingly time consuming, 
but, more importantly, it was difficult to make 
ure that complete information was given and 
in a Correct manner 


Quality and Uniformity Are Film Goals 

The Division long ago realized that it was 
humanly impossible to obtain both quality and 
uniformity of information through the inter 
view method. It was for this reason that a 
decision was made to show claimants a film 
that would carefully explain the procedures 
of unemployment insurance. The main con 
ideration was to obtain quality and uniformity 
rather than any administrative savings that 
could be accomplished 

Since Massachusetts’ problems were dupli 
cated by her sister New England states, it was 
decided jointly in the interest of economy to 
produce one basic film for use by all the states 


but with separate versions for each to allow 


Great I ndustrial 


723 SEVENTH AVENUE 


NEW YORK 





for differences in procedure. While the film 
was being planned New York state asked to 
join the project, so that seven states eventually 
shared the cost of production on a pro-rata 
basis 

Interstate Committee Sets Up Criteria 

An interstate technical committee was 
formed to decide how to go about producing a 
film for the greatest benefits to all 
the decisions made were these: 

1. The film length should be kept as close 
as possible to twenty minutes running time; 

2. The film should be shown as early in the 
life of a claim as possible consistent with group 
cheduling, in most instances on the second 
visit to the office; 


Some of 


3. The film should be considered as a 
claims-taking operating tool and not as a public 
relations feature; 


Professional Script, Cast and Production 

4. The script should be written by a pro 
fessional writer, the production of the film by 
a professional producer using professional ac 
tors; 

5. The story must have realistic claims and 
job finding situations; 

6. The overall story should be general enough 
to meet the requirements of each participating 
state, yet allow for variations to be inserted 


(CONTINUED ON PAGE FOURTEEN) 
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In the studio, the camera crew goes over the camera angles before filming Art Linkletter’s TV show, “People Are Funr Direct f Photography 


Alan Stensvoild finds that Du Pont “Superior” 4 motion picture film best solves the problems caused by the jhting requirements of th how 


“The exceptional speed of ‘Superior’ 4 
gives Art Linkletter freedom of the entire theater’ 





] 

; 

| states Alan Stensvold, A. S.C., Director of Photography for John Guedel 

| Productions which produces ‘‘People Are Funny," Linkletter’s “House 

| 

| Party,’’ Groucho Marx's ‘‘You Bet Your Life’ and other outstanding shows. 

) 
“Filming an audience participation ments and has been using it on this 

i television show such as ‘People Are popular TV series since the start of 

| Funny’ poses many technical prob- the 1956 season. John Guedel, Producer, Alan Stensvold, Cinematographer (left ) 

\ ? ; Irvin Atkins, Director, and Art Linktette ta f the how 

. ~ stens S s a> . . examine one of the cameras used to filn 7) ‘ ‘ 

lems,” Mr. Stensvold says. “The au — ee a hve | 
dience, -” well as the stage, must be posed several hundred thousand leet ! 
illuminated during the show as Mr. of ‘Superior lL and am delighted with For more nformation about Du Pont 

tte a i 26 . notion picture film and the service tl . 
Linkletter works in both area . With its exceptional speed, latitude and pate. Lei a anny gpd 
the audience involved, it is important dependability. Pi aint Galen Cites. ‘ue aniktn dee Ohne 
to keep light levels as low as possible - ras Photo Products Dept ' _ 
+s a ‘ - ton OF lelaware In Canada du Pont 

for reasons of comfort. At the same With thi film | — rk at | ».6 Company of Canada (19956) Lid., Toronto 


with light levels of LOO foot-candles, 


time, it is necessary to work with 
or less, getting the necessary depth 


SALES OFFICES 


apertures small enough to get the Atianta 8, Georgia 805 Peachtree Building 
: én a 2 . Boston 10, Ma 140 Federal Street 
required depth of focus. of focus at this comfortable illumina ee ane tein Gn, te 
thon level. | am very grateful. too. for Cleveland 16, On 170%) Canter Ridge Koad 
Datias 7, Texa 678 Oak Lawn Avenue 

Mr. Stensvold found that Du Pont the service provided by the Du Pont Los Angeles 38, Calif 7051 Santa Monica 8 
‘6 ° +s . . . ss New York 1 NY 48 Weet Att treet 
Superior” 4 negative met all require- technical representatives. Philadelphia, Pa., 306 E, Lancaster Ave, Wynnewood 


' Export Me Bidg., Wilmington 98, Delaware 


DU PONT MOTION PICTURE FILM 


Better Things for Better Living 
... through Chemistry 
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itive Print ng and 


Box 7402 
Gary 5, indiana 


Laboratory 
5929 Last Dunes 
Highway 


Teleph nes 
Gary, YEllowstone 8-1114 
Chicago, SAginaw 1-4600 





Film Saves Massachusetts $9,800 
a Year; Aids Six Other States: 


(CONTINUED FROM PAGI IWELVE) 


that would deal with the legal differences of 
each state law, but at the same time keeping 
these variations as limited as possible; 

Some device should be used to make the 
maintenance of the film as simple as possible 
if legislative changes in any of the states should 
occur 

%. The Massachusetts script would be writ 
ten first, and this script used as a pattern for 
all the states 

After approval of the budget and the actual 
granting of funds, Invitations to Bid were sent 
to a list of known script writers. All prospec- 
live script writers were given copies of the 
Interstate Technical Committee’s recommenda- 
tions for the treatment of the films for the par 
ticipating states. When the bids were returned 
the costs varied from a minimum of $450 
to a maximum of $4,730. After careful con 
ideration of the qualifications of the bidders 
and the material submitted by them, the high 
bidder was chosen. Not only did this writer 
have good qualifications and experience in 
writing similar types of scripts, but he also in 
dicated that sufficient time would be spent 
to insure quality work 


Iwo References Proved “Most Valuable” 


From the very beginning of the project a 
large volume of technical information had been 
vathered on the general subject of motion 
picture production. Two books were procured 
that proved most valuable to the Interstate 
Technical Committee: The Association of Na 
tional Advertisers’ Check List for Producer 
and Sponsor Responsibilities in the Production 
of Motion Pictures, and BUSINESS SCREEN’S 
{fnnual Production Review 

The Check List proved useful as an aid in 
the preparation of the Invitation to Bid and 
the Contract for the production phase of the 
film. Both of these documents were reviewed 
ind approved by the Massachusetts Attorney 
General's office and all procedures used in 
connection with obtaining the services of a 
producer were in accordance with the regu 
lations prescribed by the Commonwealth of 
Massachusetts 


Bids Ranged from $30,000 to $186,000 


From 25 invitations sent out, four producers 
returned bids ranging from a low of $30,000 
to a high of $186,000. There were many fac 
tors to be considered by the Committee before 
the award of the contract. The films submitted 
by the bidders had to be screened and evalu 
ited. The size of the firm was important, and 
it was determined that it should have a sufh 
ciently large staff of technical personnel to in 
sure quality production and a sufficiently large 
tudio to allow the building of a realistic set 
of an Employment Security Office 

\ bid from one New York producer was 
ruled out early in the deliberations as the pro 
ducer was not listed in BUSINESS SCREENS 


{nnual Production Review, the price he quoted 


was much greater than the next lower bid, and 
the firm did not, or could not, give the names 
of any pictures previously made or names of 
firms or individuals for whom it had produced 
films in the past. 

Arrangements were made for the Chairman 
of the Committee to visit the facilities and 
personnel of the other producers. The con- 
tract was finally given to the second lowest 
bidder, Bay State Productions, of Boston and 
Springfield, at a price of $37,334.06 

The Interstate Technical Committee respon 
sible for the production of Your Unemployment 
Insurance Why and How has compiled some 


of the advantages and disadvantages of a multi 
State project: 

“No doubt the outstanding aspect of pro 
ducing such a film on a multi-state basis is the 
cost factor. If each of the participating states 
had had individual films produced independ 
ently, it is estimated that the total cost would 
have been between $150,000 and $175,000. In 
dividual state costs would no doubt make it 
most difficult for comparatively small states 
to obtain grants for this purpose, and thus they 
would be deprived of such an operating tool 


Multi-State Use Minimizes Legal Changes 


“Another advantage is that the maintenance 
of the film in face of possible legislative changes 
to the laws of the various states is minimized 
in a multi-state project. It is estimated that 
there are only two areas in these films which 
are most susceptible to such change: (1) the 
initial requirements for benefits; (2) the ex 
planation of base period and benefit year. Most 
of the possible variations in these areas are 
in some one of the participating states’ films 

“This means that, if a state law is amended, 
the new provisions can be taken from the 
film of one of the other states and spliced into 
the master film of the affected state and new 
release prints made. The cost involved would 
be comparatively slight. One of the paramount 
problems in changing a film at a later date is 
that of obtaining the original narrator, actor, 
or actress for the sound track. Even though 
the picture side of the film may be animated 
and that feature of the change presents no 
problem, the sound track must be in the same 
voice as the original film 

“It is recommended that, if other groups of 
states plan to enter into similar projects, and 
there is a lack of sufficient variations of legal 


provisions portrayed in these areas, extra 


(CONCLUDED ON PAGE SIXTEEN) 
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“Auricon Pro-600” 

with Single-Lens ‘‘C’’ Mount, 
Tele-Finder Objective, plus 
Standard Auricon Finder 





<> 
“Auricon Pro-600” 
with Critical Ground-Glass Focussing, 
available on 3-Lens Turret Model 


Preferred by 





PROFESSIONALS... 


“AURICON PRO-GOO”’ 


















THE ALL NEW 


4c Self-blimped for completely quiet studio operation. The whisper-quiet film flow 
of The ‘‘Auricon Pro-600” is silent proof of precision design. Your sound-recording 


microphone never picks up ‘‘Pro-600’’ Camera noise! 


+ 600 ft. film Magazines with Auricon-Electromatic Take-up, 
for 16 minutes of continuous ‘Talking-Picture”’ filming 


Synchronous Motor Drive for ‘‘Single-System”’ or 
“‘Double-System” Recording. 


4 $1,871.00 list... for Auricon Pro-600 ‘Double-System”’ 
professional picture-camera with built-in features. 

Also available at added cost is ‘‘Single-System”’ 
equipment for Optical Sound-Track-On-Film, ‘‘C-mount"’ 
Lenses, View-Finders, Film Magazines, 3-Lens Turret, 
Critical Ground-Glass Focusing, Lens Sun-Shades, 
Tele-Finders, etc... 


4 Sold with 30 day money-back guarantee, you must 
be satisfied! 


Write for free illustrated 
and price schedule. 


Auricon Pro-600" literature 


LA nities l 


Ce volty woo!) 








features Push-Button 


l 


| eliy word J 


Auricon Pro-600 


On-Ottt 


with salety-interlocked 


film-fllow mechanism 


<> 








A PRODUCT OF 


ERNDT-BACH, INC. 


6910 Romaine Street, Hollywood 38, California € d)) 








CIME-VOICE TT 
$79: 


& we 






NUMBER 8&8 + VOLUME 18 





ee 


PORTARI 





for 16mm optical 


sound-on-fiirm 





















Auricon Pro-600' 
Turret Model with 
Zoom 


and Finder in use 


type Lens 





hinitte |. 
— | Mety woes J 
 . 
mls f + 
a re N , iad, 4 = 
a * ia Y ae - 
POWER UNIT Terao SUPER 1200 SOUND RECORDER 
iw $406.2 $5667 tu $34 ‘shu 









Film Saves Massachusetts $9,800 
a Year; Aids Six Other States: 


(CONTINUED FROM PAGE FOURTEEN ) 
scenes be written and filmed to provide a re 
serve of such scenes 

“Other advantages are more personal in na 
ture. It is always a memorable experience to 
work with representatives from other states on 
a project with a common objective and to have 
the opportunity to enter into new areas of ac 
tivities in attempting to solve old problems 


Some Disadvantages of Multi-State Use 


“There are definite disadvantages of produc 
ing a film on a multi-state basis. The period 
of time from the beginning of the project until 
its final conclusion can be comparatively long 
This may cause some impatience. It must be 
borne in mind that the production of any film 
is a highly complicated process; in a project 
where seven variations of a basic script are in 
volved the technicalities increase 

“However, the experience gained in the proj 
ect of the seven northeastern states should make 
it possible for other groups of states to over 


come to some degree these disadvantage: 


Tells About Results in Solid Terms 


Edward F. Barker, Chief Supervisor of the 
Information Department of the Massachusetts 
Division of Employment Security, and Chair 
man of the seven-state Committee, recently 


Guidance for Film Buyers . 


We quote this helpful advice 
Iwo books were procured that 
proved most valuable to the Inter 
state Technical Committee: The As 
sociation of National Advertisers 
Check List for Producer & Sponsor 
Responsibilities in the Production oj 
Motion Pictures and BUSINESS 


SCREEN’S Production Review 





told about the results of the film in his state 


“We have now been using the film in Massa- 
chusetts for about a year. We are presently 
using it in fourteen of our largest offices, and 
these offices account for about 8&5 of our 
claim load. The acceptance of the film method 
by claimants has been much better than our 
anticipation, It is interesting to note we have 
had only one instance in which a person re 
fused to see the film. This was an older man 
in one of our small towns who in all his life 
had never seen a motion picture, and he flatly 
stated that he wasn't going to start in now 


The People It Helps Have This to Say: 


Here are some sample quotes from people 
who have seen the film 





‘It really cleared up a lot of questions | 
would not originally have asked.’ 

‘Shows us what to do. Great. May God 
bless the one that put this idea in the movie.’ 

‘Excellent film which held my attention com- 
pletely.’ 

‘| think the movie explained very well, and 
| honestly, for the first time, understand what 
my unemployment insurance rights are.’ 

‘More educational than reading the pamphlet.’ 

“Our primary purpose in using the movie 
method was to do an operational job more 
efficiently, but we have found that we are 
going to also save money through its use. | 
know it is unusual when a governmental agency 
can save money, but here is a good example 
of it. 


Time Saved Has Already Paid the Cost 

“Our cost, in Massachusetts, for the film, 
which included 25 release prints, was approxi- 
mately $7,400. We estimate that the time saved 
amounts to about $9,800 a year. This is the 
equivalent of about three positions in our or- 
ganization. While nobody will be ‘fired’ to 
accomplish this saving, the saving will be ac- 
complished through attrition. We will not have 
to replace that number of persons in the or- 
ganization.” ig 
Epiror’s Note: Both the ANA “Check-List” 
and the Annual Production Review are avail- 
able from the BUSINESS SCREEN BOOKSHELF, 
7064 N. Sheridan Road, Chicago 26, Ill. 





Tsource- ALL services 


PRODUCTION ¥ LABORATORY *¥ PRODUCER SERVICES 
(The Only Complete 16mm “SINGLE-STOP” FACILITY) 


ON 





1. ANIMATION (Simple, 


Complex, Cartoon) 


TITLES (Artwork, Hot 
Press, Production) 


SCRIPT & COUNSEL 
(Free suggestion & con 
tract script aids) 


EDITING (Matching, 
Cutting, Creative 
Editing) 


OPTICAL EFFECTS 9. SYNC SOUND PHOTOG. 13. COLOR REVERSAL AND 
(Fades, Dissolves, Wipes RAPHY (Desk Talks, POSITIVE PRINTING 
& Invisible St. Cuts) Sound Stage, Location) AND PROCESSING 
RE-RECORDING (from 10. PRODUCTION (Any por 14. PROCESSING (B/W re 
your tape, film or prota film to be versal, Sound Tracks) 
striping) ‘ 15. REELS, CANS, CASES, 
RECORDING (Voice, ‘) EOen ee BW o PEERLESS FILM 
Music, Sound Effects) Color) TREATMENT 

FILL-IN PHOTOGRAPHY 12. B/W REVERSAL & 16. SHIPPING SERVICE (To 


(Close-ups, Table Top, 
Maps, Charts) 


POSITIVE PRINTING 
AND PROCESSING 


Free Information Folder and Price Lists on Request 


anywhere, United States 
or abroad) 


THE CALVIN COMPANY 


INCORPORATED 


“On 


1105 TRUMAN ROAD 


HARRISON 1-1234 


KANSAS CITY 6, MISSOURI 
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Success Minded TV and Film Pros 















CECO PROFESSIONAL FILM 
VIEWER, permits editor to 
view his film from left to 
right on a large, brilliantly 
illuminated screen. Easy 
threading, portable, will not 
scratch film. Viewing screen 
size is 53%," x 4%". EDIY- 
16mm model. Also available 
with sound reader installed 















..- look to CECO for 
Top tools and techniques 


As most Pros know, CECO is headquarters for the 
world's finest cameras, recording and editing 
equipment and photugraphic accessories. But 
CECO is more than that. It maintains the finest 
service department in the East—also an engineer- 
ing and design department. CECO is always happy 
to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 


CUTTING AND EDITING 
TABLES are of heavy 
gauge all-steel con 
struction; block front 
extensions for all re 
winds; channel slide 
drawers; baked en 





























$350.00 viewer only; addi- 
tional $75.00 with coun- 
ter; additional $150.00 


with built in sound reader 


35mm MODEL $500.00 





















































. amel finish. Various 
. models and sizes; with 
4 e and without light box 
- drawer, and film clip 


rack 
3’ x 5’ x 34" with Formica top, 
underneath film reel rack; 
without drawer, film clip rack, 





or light box $80.50 
. SY45-CECO ‘‘FILMETER'' STOP 
ad > 5000 Watt— $175.00 . WATCH AND TIMER For 35 and 
$276.50 - 16mm cinematography. Vs sec 
d interval Black flqures i 
GR39-COLORTRAN GROVERLITE “5000” SENIOR KIT . predic: ohn: ownpepieystlamdliges 


CL13-CECO 5000 WATT CONE LIGHT. Shadow. . dicate film footage consumed 
less, will flood a large area with soft light A for 35mm; blue figure for 16mm 
Can be placed close to actors who are able 
to look directly into it without blinking. Com 


contains two Senior Lights with Senior Con- 
verter, 2 stands of chromed steel with column 
supports, packed in 2 fibre cases. GR40-same, 
with Master Converter. We also handle the 


Red figures indicate time con 
sumed. Registers to 12 minutes 





full line of Mole-Richardson & Bardwell McAllister te WHR GE, SSM. cone ane yee. oe yr ag ete ped yea 

| » . ion rome finish, anti-mag 
lighting equipment. With Single Heavy Duty 2000 Watt— $110.00 750 Wort—$75.00 e netic. Available with slide re 

| CECO Case $284.00 ‘ lease or pushbutton. $14.50 up 





MOVIOLA FILM EDITING MA. 
CHINES "SERIES 20" designed 
so that short pieces can be 
used without putting the 
films on reels, Picture size 
3” x 4” on 35mm models 
ond 2%" « 3%," on l6mm 
rear projection-type screen 
‘ Some models are equipped 
X1-ARRIFLEX 6mm _ Incorporates all ° 
advantages of Ariflex 35mm Camera, 
with mirror reflex system which per- 
mits viewing and focusing through - 
taking lens while camera is in opera- , 
tion. Viewfinder shows clear, well- 
defined image correct porallax, unin- 
verted and right—side-up; eyepiece 
has 10-power magnifier. 3-lens tur 
ret. Accepts 100-ft daylight loading 
spools; also accessory 400-ft maga- 
zines. 


with reel spindles. Can be 
reversed by hand-operated 
switches Various models 
available. Also synchroniz 
ers and rewinders 


SALES - SERVICE - RENTALS 


° ADDITIONAL PRODUCTS — Ace Clear Vision Splicers * Editing 
° Barrels © Editing Racks © Electric Footage Timers * Exposure 
. Meters & Color Temperature Meters * Silent & Sound Projectors 
€16$68-CECO AURICON CINE-VOICE CONVERSION e * Screens * Film Processing Equipment © Film Shipping Cases * 


Cine-voice camera modified to accept 1 200-ft. 
magazines; has torque motor for takeup. Also 
includes Veeder footage counter. 


$450.00 conversion only 


Write for prices on complete Cine-voice 
cameras, converted for external magazines ie 
ond all other models of Auricon Comeras. FRANK C FUCKER 


(+ AMERA CQuipment Calg 


Dept. S$ 315 West 43rd St., 
New York 36,0. Y. JUdson 6-1420 


Film Editors Gloves *® Marking Pencils © Retractable Grease 
Pencils * Rapidograph Pens * Flomaster Pen Sets * Kum Kleens 
Labels * Blooping Tape * Blooping Ink © Dulling Spray * Alpha 
Ray Plutonium Lipstick Brushes © Filters © Number ond Letter 
Punches © Camera & Projector Oil 


Complete line of Magnasyne Magnaphonic Sound Recorders 














Prices Subject to Change Without Notice 








ts 
When you produce your next slide film, 


remember... RCA VICTOR SOUND 


makes the picture complete! 








ordings add exciting new d too, with your order from RCA Victor 
This complete service is competitively 


without danger of your narrator or spec the quality is RCA Victor's alone! 


Ray Denno to Keynote 
NAVA Western Conference 

Dr. Ray Denno, San Diego 
County audio-visual director, is 
the keynote speaker for the 1958 
Western Conference of the Na 
tional Audio-Visual Association, 
to be held in the Huntington-Sher 
aton Hotel in Pasadena, California, 
January 22-25 

Other speakers scheduled for 
the conference include Dr. Fran 
ces Noel, chief of the California 
Bureau of A-V_ Education; Dr 
John S. Carroll, professor of edu 
cation at the Santa Barbara cam 
pus of the University of California, 
and Don White, NAVA executive 
vice-president 

Bringing together audio-visual 
dealers from the far west and else 
where in the nation, the NAVA 
meeting will be devoted to working 
out ways in which a-v dealers can 
be more helpful to users of a-v 
equipment, materials and supplies 
in business and industry, education 
and the church field 

ry Sidener of Ty Sidener Audio 
Visual Sales and Service, Sacra 
mento, California—and western 
regional director of NAVA—has 
been in charge of preliminary 
planning for the Conference. Paul 
Cox, of Coast Visual Education 
Co., Hollywood, is Conference 
chairman i 


¢ 


Jam Handy Staffer Named 
to Ad Practices Committee 

Mrs. Telma Obrecht, of The 
Jam Handy Organization, Inc., De 
troit, has been appointed a mem 
ber of the new national committee 
of the Advertising Federation of 
America formed to implement the 
AFA-Federal Trade Commission 
joint project to combat unethical 
advertising practices 

The committee includes repre 
sentatives of industrial corpora 
tions, advertising agencies and 





communications services. Felix W. 
Coste, vice-president of Coca-Cola 
Company, New York, is chairman 
of the committee Vn 








Slide-Filmstrip 


RCA VICTOR CUSTOM RECORD SALES «’ 


performers choking up with stage fright o 


than 500 musical 


slide film presentations 


on Captions 


1 Prompt Service -- Lowest Prices 


1001 


ig other foreigr Write for FREE Hot-press Craftsmen 
rox ler Plaza Type Chart Since 1938 


careful handling 


KNIGHT TITLE SERVICE 


115 W. 23rd Street New York 11, N.Y. 
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Are you taking advantage of 
AMPEX pirect-To-cusTOMER SERVICE? 



















AVAILABLE 
DIRECT FROM AMPEX 


HERE is HOW 
vYOU BENEFIT: 


New application ideas, practical and 
tested 


Complete product and installation 
information 


Custom products tailored to your in- 
dividual needs 


Personal contact with Ampex Re- 


VIDEOTAPE RECORDERS 
sold only direct 


search, Engineering and Production 





MODEL B00 sold only direct 


’ JA MODEL 350 
(nr. 


Mr 


-AMPEX ee - 


CORPORATION 












Available only direct — Auto- 
matic programming systems, 
tape duplicators, and custom- 
engineered products. 





S54 CHARTER STREET, REDWOOD CITY, CALIFORNIA 


Ti 4 c cur i « ‘ ‘ ¢ a 
protess ronal ATLANTA, TRINITY 4.0736 DALLAS, LAKESIDE 6-774 SAN FRANCISCO, EMERSON 9.148 


CHICAGO, TERRACE 3.7050 LOS ANGELES, OLIVE 3.1410 WASHINGTON, D. C., JUNIPER 5.8270 


produce divi ADA 


NEW YORK, N. Y., PLAZA 3.9232 
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One Call for all You Need 


LIGHTING EQUIPMENT RENTALS 








DOLLIES 
ILLIA! 


Fearless and 


Raby Punoram 
Dollies 

Crab and 
Western 


GRIP 
EKQUIPMENT 


MactTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders and Steps 
Scrims and Flags 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 





in 


ANYTIME, ANYWHERE 


and one low price for equipment, 

installation and removal, call on 

one of the nation’s largest suppliers 

of temporary lighting facilities— 
Jack Frost. His lighting equipment 

inventory is unexcelled. Below are 

just a few of the many items 

available for quick delivery 


whenever and wherever needed. 


LIGHTING 


Complete M. R. Incandescent Equipment 
M. R. Intensity Arc Equipment 

Dimmer Equipment 250 W-10,000W 
Diffusion 

Scoops 

Reflectors 

Bullboards 

Cable 


PORTABLE POWER 

EQUIPMENT 

AC and DC Generators 15 Amps to 1500 Amps 
(Truck or Caster-mounted) 


Portable Transformers—Dry and Oil 
Portable Substations 














od @ Wa coh hy 


Dept. BS 


234 Piquette Ave., Detroit 2, Mich. 





For quick service, expert advice 








A NEW SCIENCE FILM HELPS MOTIVATE YOUTH 


“A Trip to the Moon” 


Wi WorRLD ATTENTION friv 


eted on the missile race be- 

tween the West and Soviet Russia 
and the probability of space travel 
heightened by the Communist 
Sputniks, a timely and authentic 
new 16mm color film out of the 
studios of Encyclopaedia Britan 
nica Films is attracting considera 
ble comment 

A Trip to the Moon, a 16-min 
ute subject, was designed and pro- 
duced around three-dimensional 
models of Earth’s nearest neigh 
bor and from some of the most 
outstanding photographs from 
leading observatories. Objective of 
the film is to show some of the 
relationships of the Earth to its 
satellite; to explore the surface 
of the moon; and to give the viewer 
a look at Earth from the Moon’s 
surface 

One of the models lensed, an 
eight-inch sphere of the Moon, ts 
the only one of its size on Earth 
Hundreds of hours of painstaking 
labor, based on the latest scienti 
fic data, went into both the film 
and the design and construction of 
this and other convincing, accu 
rate models. They help to bring 
the observer within 20,000 feet of 
the Moon's surface; closeup de 
tails were designed and sketched 
from telescopic observation 

The film is a realistic visit by 
rocket ship to outer space and the 
site contemplated as “most likely’ 
for early space exploration. Close 
up views show enormous cracks 
and fissures in the Moon’s surface; 
rugged, gigantic craters formed 
ages ago are brought out in start- 
ling relief. As a vehicle to interest 
teen-agers in the far reaches of 
science and their import, A Trip to 


Below: lensing lunar globe model 


to Show phases of moon 







~ = 
ae 


Above: rocket ship approaches 


the moon crater Copernicus 


the Moon promises to add greatly 
aS a motivational and classroom 
study film. 

Co-produced by EB Films’ art 
director William Peltz and pro 
ducer Milan Herzog, the film is 
now available for outright color 
print sale at an estimated initial 
price of $62.50, subject to immi- 
nent print price increases on all 
EBF subjects expected to be an 
nounced for January | bal 
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: PRODUCTIONS 
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11 EAST 44th STREET 
NEW YORK 17, N.Y. 
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The color film that changed the standards of 


still photographers everywhere is now available 


as a 16mm motion picture stock. 





@ This premium color emulsion, widely accepted and acclaimed in 
still work, has been made available in 16mm width for motion 
picture photography. Its speed of 100 makes it the most 

useful film for all phases of cinematography where speed and 
superb color rendition are called for. Super Anscochrome’s 
improved curve conformity, characteristic of all Anscochrome 
emulsions, provides a color balance that has never been 
achieved in any other color film. It combines high speed, good 
latitude, clean highlights and superior shadow area penetration 
all so desirable in available light cinema-reportage as well as 
routine work where a reserve of speed is needed. And Super 
Anscochrome’s high speed does not mean a loss of quality. Its 
design is such that the speed becomes an added feature to the 
already outstanding characteristics of Anscochrome emulsions. 
Ansco, Binghamton, New York. A Division of 


General Aniline & Film Corporation 





1 Super Anscochrome , 
16 mm Film 
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Creative film making 


is not a man... 








. itis many experienced Kling specialists 
working together as a greup 
in the production of industrial and television films 


which merchandise product 


ina creative eflective way! 
bvery Vhase of the Film Making Art 
film 
KLING productions 
chicago: 1058 west was! blvd. seeley 8-4181 


hollywood: 1/414 nort! hollywood 3-2141 
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The Law Behind the Screen 


by Howard Newcomb Morse 


TT ULTIMATE SouRCE of copy- 

right law and protection in 
America is Article I, section &, 
clause %, of the Constitution of the 
United States, which delegates to 
the Congress the power “to pro 
mote the progress of science and 
useful arts, by securing, for lim- 
ited times, to authors and inven 
tors, the exclusive right to their 
respective writings and discoveries.” 

The Congress afforded copyright 
protection to photographs and neg 
atives thereof by the Act of March 
3, 1865. The United States Cir 
cuit Court of Appeals for the Third 
Circuit in 1903 in the case of 
Edison vs. Lubin held that a posi 
tive print of a motion picture re- 
cording an event was entitled to a 
copyright as a “photograph or neg 
ative thereof” even though motion 
pictures had not been invented 
when the Congress adopted the 
Act of March 3, 1865. The Court 
declared that: “To say that the 
continuous method by which this 
negative was secured was unknown 
when the act was passed, and 
therefore a photograph of it was 
not covered by the act, is to beg 
the question. Such construction is 
at variance with the object of the 
act, which was passed to further 
the constitutional grant of power 
‘to promote the progress of sci 
ence and useful arts.’ 


Progress Was Recognized 

“When Congress, in recognition 
of the photographic art, saw fit in 
1865 to extend copyright pro 
tection to a photograph or nega 
tive, it is not to be presumed it 
thought such art could not pro 
gress, and that no protection was 
to be afforded such progress. It 
must have recognized there would 
be change and advance in making 
photographs, just as there has been 
in making books, printing chromos, 
and other objects of copyright 
protection. While such advance 
has resulted in a different type of 
photograph, yet it is none the less 
a photograph—a picture produced 
by photographic process.” 

The Congress did not mention 
motion pictures in the copyright 
statutes until the Act of August 
24, 1912, known as the Townsend 
Act. Thus, in 1865 copyright pro- 
tection was given to photographs 
And from the Edison case in 1903 
until the Townsend Act in 1912 
motion pictures were rendered 


copyright protection as_ photo- 
graphs. Section 5 of the Town- 
send Act (which today is section 
5 of 17 U. S. C. A.) provides 
that: “The application for regis- 
tration shall specify to which of 
the following classes the work in 
which copyright is claimed be- 
longs . . . (L) Motion-picture 
photoplays. (M) Motion pictures 
other than photoplays.””’ 


Awareness of Infringement 

The Townsend Act also stipu- 
lates (in what today is section 101 
of 17 U. S. C. A.) that: “ in 
the case of the infringement of an 
undramatized or nondramatic work 
by means of motion pictures, where 
the infringer shall show that he 
was not aware that he was in- 
fringing, and that such infringe- 
ment could not have been reason- 
ably foreseen, such damage shall 
not exceed the sum of $100.00.” 

Non-theatrical films, such as 
business films, come under the 
classification designated as “mo- 
tion pictures other than photo- 
plays.” The phrase “motion pic- 
tures other than photoplays” has 
never been clearly defined by the 
courts. However, the United States 
Circuit Court of Appeals for the 
Second Circuit in 1937 in the case 
of Patterson vs. Century Produc- 
tions, Inc. ruled that section 1(a) 
of the Act of March 4, 1909 
(which today is section la of 17U 
S. C. A.) is applicable to “motion 
pictures other than photoplays.” 
Section I(a) specifies that: “Any 
person entitled thereto, upon com- 
plying with the provisions of this 
title, shall have the exclusive 
right: (a) To print, reprint, pub- 
lish, copy, and’ vend the copy- 
righted work.” 


Today’s Films Are Protected 

The United States Circuit Court 
of Appeals for the Second Cir 
cuit in the Patterson case stated 
that: “Finally, it is said that under 
the Copyright Act the plaintiff se- 
cured no exclusive rights. In other 
words, his copyright, even if valid, 
amounted to nothing This is 
thought to be so because it is said 
that none of the words used in 
section I(a) are applicable 
to a motion picture. The act when 
first passed did not, of course, use 


*Counsellor at Law, Member of 
the Bar of the Supreme Court of 
the United States of America 
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kill the 


“price resistance” 
dragon! 


put on this 


PREPARED 
SALES 
MEETING 





Title: 


"Pride in Price” 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex- 
tremely little preparation. Dramatic 
film highlights create deep, lasting im- 
pressions of successful selling methods. 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $35.00 
COMPLETE TEXT —for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu 
late discussion, summarized high- 
lights and send-home follow-up 
material. 


2 STRIPFILM — Illustrates, with 


realistic situations, how price is 
always relative to value. Demon 
strates good selling techniques for 
overcoming price resistance. 


3 SOUND RECORDING—Nor. 

ration by Harlow Wilcox puts the 
message across clearly, forcefully, 
convincingly. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of handling, 
plus postage both ways. 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc 
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language peculiarly apt in applica- 
tion to motion pictures. They are 
comparatively new. It has, how- 
ever, been amended at various 
times so that it is now clear that 
motion pictures are within = its 
scope 
Copyright Power of Congress 


“The Constitution grants Con 
gress the power to provide for 
copyrights, and as Justice Day 
said in American Tobacco Co. vs 
Werckmeister ‘Under this 
grant of authority a series of stat 
utes have been passed, having for 
their object the protection of the 
property which the author has in 
the right to publish his production, 
the purpose of the statute being to 
protect this right in such a manner 
that the author may have the bene 
fit of this property for a limited 
term of years. These statutes 
should be given a fair and reason 
able construction with a view to 
effecting such purpose. ‘Section 
l(a) of the act gives, inter alia, to 
the copyright owner the exclusive 
right to print, reprint, publish, 
copy, and vend the copyrighted 
work.” 


Benefits Under a Copyright 


Since the film involved in the 
Patterson case was a motion pic 
ture other than a photoplay, it can 
be concluded with assurance that 
“motion pictures other than pho- 
toplays” receive as great and as 
much copyright protection under 
the law as “motion-picture photo 
plays.” The benefit inuring to the 
owner of a copyrighted motion 
picture is, of course, the exclusive 
right to print, reprint, publish 
(exhibit), copy, and vend (dis 
tribute and sell) the motion pic 
ture. Any interference with this 
exclusive right constitutes infringe 
ment 

There is no statutory ceiling on 
the amount which the owner of a 
copyrighted motion picture other 
than a photoplay may recover for 
infringement, with the single ex 
ception that where infringement 
was non-intentional and non-fore 
seeable there is a statutory limit 
of one hundred dollars. However 
the burden of proof in showing 
non-intention and non-foreseeabil 
ity is on the infringer who wishes 
to avail himself of this exception 


Your Questions Are Invited 
Readers of BUSINESS SCREEN 
are invited to submit topics o1 
questions you would like discussed 
in this department. Address: Edi 
tor, 7064 Sheridan Road, Chicago 
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Distance is not important 
Quality and Fast Service ARE 
We supply both 


‘Currently eerving 2 active clients in Tokyo 


* RCA Sound Recording 
* Editing 
* Processing 


* Printing, Color and 
Biack-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., N.&., 
Washington 2, 0.C. 
LAwrence 6-4634 
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something New in Labor Films 


Hotel & Restaurant Employees’ Union Sponsors a Picture 
to Help Improve Dining Business and Upgrade Profession 


po A Goop MANY YEARS, 
friends of organized labor (in- 
cluding the Editors of BUSINESS 
Screen) have urged its leaders 
to mitigate the purely defensive 
role taken by such union-spon- 
sored pictures as A Watch for Joe, 
The Great Swindle and other films 
which portray the men of manage- 
ment as exploiters of the oppressed 
(at their best) and as scoundrels 
and child-beaters (in the more 
violent UEW attempts of a few 
years past). 

The result has been a gradual 
improvement in temperate, con- 
structive themes, particularly from 
the AFL-CIO film library. But we 
can point, with special emphasis, 
to a refreshing new effort spon- 
sored by the Hotel & Restaurant 
Employees and Bartenders Inter- 
national Union, an AFL-CIO affili- 
ate. What its general president, 
Edward S. Miller, calls “one pic- 
ture worth ten times 10,000 
words” is the union’s 23-minute, 
l6mm color picture Hail to the 
Cook! 


Focus on Members at Work 

Quoting from the union’s offi- 
cial journal, “Unlike some labor 
films of recent years, this movie 
was deliberately planned to focus 
attention on the union member at 
work, not on the union and its 
officers. 

“Its release opens a new phase 
in the International Union’s pub- 
lic relations work. That stage has 
as its purpose helping you as a 
worker in our industry, and your 
own local union, to reach the pub- 
lic with a down-to-earth under- 
standing of the culinary worker as 
a useful neighbor, and his local 
union as a useful partner in com- 
munity life.” 

The film began as a_ union 
request to Producers Film Studios 
in Chicago for the lensing of a 
display of culinary art laid out at 
the Conrad Hilton Hotel by 450 
members of Cooks Local 88. 
Widely-publicized in that area, 
the display attracted 25,000 visi- 
tors during three rainy days. It 
was this interest which convinced 
the union that people everywhere 
would welcome a chance to see 
a good film based on the work of 
the skilled chef. 

The union also decided that the 


film could encourage “dining out” 
to thereby bolster the economics of 
the business its members serve. 
As the film points out, food is a 
$14 billion dollar industry in the 
U.S., larger than the nation’s total 
exports. If appetizing menus, 
tastefully displayed dishes and 
setups, and a good, close look at 
the marvelously clean and efficient 
kitchens of a modern hotel, can 
help remind viewers of the pleas- 
ure of dining out, Hail to the Cook 
aims to do just that. 


Show Cookery as a Career 


A notable segment of the picture 
is devoted to professional cook- 
ery as a career for the high school 
graduate. This was filmed on loca- 
tion at Chicago’s Washburne Trade 
School, where one of the nation’s 
best vocational training programs, 
leading to professional cooking 
careers, is carried on under the 
watchful eye of Local 88. With 
chefs earning as much as $15,000 
to $25,000 a year, there’s plenty 
of incentive for the apprentice but, 
despite the aesthetic interest, it 
still takes “selling” to get young 
recruits into the ranks. 


Member Locals to Use Prints 


The International has set up 
some workable plans for the widest 
possible use of its new motion pic- 
ture property. Only a small stock 
of prints will be held at Interna- 
tional hdq., for the use of locals 
with limited resources and audi- 
ence potential. Joint boards and 
larger locals are being urged to 
buy prints, arrangements having 





In Hollywood 


Top-flight production group 
will produce your stage se- 
quences on sub-contract, to 
your script, with full Holly- 
wood resources, at controlled 
costs plus fixed fee. For 
specimen work, screen 1957 
Golden Reel winners Outside 
That Envelope and The Nezt 
Ten (prints from Modern 
Talking Pictures). 


PARTHENON PICTURES 
2625 Temple St. Hollywood 26 
DUnkirk 5-391! 
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been made with the producer to 
add a credit title for such spon- 
soring groups. Data is being pro- 
vided for preview, publicity and 
other channels to exploit the film’s 
potential to its utmost. ae 


* * + 


Role of “Steel in Concrete” 
Pictured by Bethlehem Steel 

w A new 38-minute 16mm sound 
and color motion picture, Steel 
in Concrete, a technical study in 
the use of steel as reinforcement 
in concrete construction, is an- 
nounced by the Bethlehem Steel 
Company. It is now available on 
a free loan basis. 

The picture describes the im- 
portant role that reinforcing bars, 
made expressly from new-billet 
steel, play in reinforced concrete 
structures. Basically, it is a study 
of the forces at work upon both 
reinforced and unreinforced mem- 
bers and how these forces, deter- 
mined through extensive labora- 
tory tests, are interpreted and ap- 
plied by the architect and the en- 
gineer 


Useful to Student Engineers 

For the student engineer, the 
film takes the form of an illustrated 
lecture with animated diagrams 
showing the relationship between 
stress and strain. It also explains 
in detail the accepted meaning of 
such terms as “modulus of elastic 
ity” and “working stress” as they 
apply to new-billet steel reinforce 
ing bars for the three recognized 
grades established by the Ameri- 
can Society for Testing Materials 
(A.S.T.M.). 

It discusses the methods used 
to regulate the properties of new 
billet reinforcing steel, as by vary- 
ing the chemical composition or 
by cold working the as-rolled bars 
to meet particular specifications 
Additional problems dealt with in 
the film are those of crack control, 
bond and anchorage which enables 
steel and concrete to act together 
as a unit, and ductility, which de- 
termines the ability of new billet 
steel reinforcing bars to be safely 
bent in accordance with A.S.T.M. 
recommended procedures. On-the 
job scenes cover a wide variety of 
present-day structures made possi- 
ble through the use of new-billet 
steel in reinforcing bars 


Prints Via Modern Exchanges 

Loan prints of Steel in Con- 
crete may be obtained from the 
film exchanges of Modern Talking 
Pictures, Inc., in 28 cities, nation- 


wide a 
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— P&B PARADE OF NEW PRODUCTS — 
MOVISCOP-VIEWER PIC-SOUND EDITOR 


MOST BRILLIANT IMAGE 
OF ANY VIEWER 

@ PRECISION OPTICAI 

SYSTEM—CRITICALLY 

SHARP FOCUS 

OPERAGLE ON 11L0V TO 

Z740V AC—USED THR 

OUT THE WORLD 

NO PRESSURE PLATE 

SCRATCHING (15 

IMPOSSIBLE 

e /0 HEAT RESISTANT 
FILTER CANNOT BURN 
Fil™ 

@ PRECISION FRAME 
MARKER MAKES 1¥M 
INCISION 


LIST PRICE Cor sisting 
Optica! 


$125°° Precision “Optics 
SPECIAL INTRODUCTORY List Price 
$295.00 ‘ 


—-—-——-—------ Be FILM REPAIR-SPLICING BLOCK 


TEWE DIRECTORS ‘howe 
torn, damaged 
film and film 
strips $19.95 


FINDER 
MAGIC « “7 
emyear” | (O 





of Moviscop Viewer 





Sound Reader 


Precision 


$370.00 


offer good only tor a 
lomited time.) 





The only efficient, ac 
curete Director's View 
Finder Used in all 
leading studios 
Three Models available 
Jimm Model—Focal Length 25 to 


200mm $68.50 
t6mm Widescreen Model—Covers 

all ratios from 1:75 to 2:55 $986.50 Sprocketed 
lémm Model—Focal Length 11.5 Splicing Tape 

to 7imm $68.50 TRANSPARENT—FOR FILM 
All Models provided with Leather Case |6mm—Single Perf $5.00 Roll 
and Neckchain. lémm—Double Perf $5.00 Roll 
aS Ge ae eS ae cae aa eae a oe Ss 15mm $9.00 Roll 

CAMERA SLATES OPAQUE—FOR MAGNETIC FILM 


16mm $ 6.60 Roll 
WITH CLAPSTICKS ‘“%=-—-~-~—--~-- $11.00 Rol 
—FOR SCENE IDENTIFICATION— WEW—F&B BUTT-SPLICING BLOCK 


Large J1''s14" size | Now—a new, amazingly simple device for 
Erasable Slate Finish | butt-splicing |6mm and 35mm film with 
Hardwood Clapsticks Magic Mylar 
Reg. $8.95 


wow 94.75 


Sct mt teat 0uN0 


SIMPLE AS A-B-C 
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guide sprockets. Cut 
with angled razor 


FAMOUS -_ re 
F&B SPLIT REELS 


SAME FINE QUALITY LOWEST PRICES “4 t B. Remove film lay in 
=. “er? he Magic Mylar, sticky 
400 4.50 
800 FT 6.00 ee up 
1200 FT 7.50 \ 
1600 “ 9.00 . C. Lay in film on top 
2000 F 12,00 ; 
a .] ' M | 
ALL ALUMINUM NON-MAGNETIC of Megic Myler 


400 FT. $6.50 1200 FT. $9.00 


carefully registering 


F&B LEG-LOK TRIANOLE oe 


BUTT-SPLICE IS FINISHED! 
(For double-strength, you may place Magic 


sprocket holes 






Sturdy metal tri \ Mylar on reverse side also.) 
a oe Bs amy f - Order F&B Butt-Splicing Blocks Now 

oe > < 
Gee man can move Model B-16 for 16mm film $ 9.50 
camera fipod ane 
triangle. Gives absolute safety Mode! 8-35 for 35mm film 12.50 
and rigidity on weeden, com Model 8-4 for IP magnetic tape 6.50 
position, concrete, metal and 


Mode! 858—Combination block 
For l6mm, 35mm and '/4 tape 24.50 


slippery floors. Price $26.95 


Send now for your FREE FAB EQUIPMENT CATALOG and FAB RENTAL PRICE LIST 
Gives all the information, descriptions and prices you need if renting or purchas 
ing motion picture equipment. 





*DuPont's polyester film 


FLORMAN & BABB 


68 West 45th Street, New York 36, N. Y. * 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 


A-V Training Techniques 
Demonstrated in Detroit 

New developments and _ tech- 
niques in audio-visual teaching and 
training were demonstrated to De 


troit area educational 


industrial 
and church leaders at a meeting 
sponsored by Detroit a-v dealers 
and the Bell & Howell Company 
The program was held in the Hotel 
Statler, Detroit, on December 11 

Use of audio-visual equipment 
was demonstrated at the meeting 
and methods by which organiza 
tions are solving their 
problems were shown 


training 
Included in 
the demonstration were a fully 
equipped time and motion study 
setup and the low cost utilization 
of sight and sound with film, 
slides, and tape 

Similar demonstration programs 
are scheduled for 1958 in Phila 
delphia, St. Louis and Houston 

In Detroit, local sponsors were 
Engleman Visual Education Serv 
ice, Garrick Photo Supply, and La 
Salle Equipment & Visual Aids Co 

. * r 

Screen Directors Negotiate 
With New York Producers 

The Negotiating Committee of 
the Screen Directors International 
Guild met last month with repre 
sentatives of the Film Producers 
Association of New York, headed 
by President Harold Wondsel, to 
discuss terms for a Basic Agree- 
ment covering the employment and 
working conditions of film direc- 
tors in the New York area, and 
recognition of SDIG as their col 
lective bargaining agent 

In the course of a cordial meet- 
ing, both sides pledged coopera 
tion in reaching promptly the state 
where a contract would be signed 
This would be the first time that 
the Eastern film directors are to 
work under Guild conditions bad 

*” + * 

U. S. Dept. of Agriculture 
Catalogs Stock Film Footage 

The Motion Picture Service of 
the U.S. Department of Agricul- 
ture has announced a new catalog 
of black & white and color stock 
footage. The loose-leaf publica- 
tion contains 4,000 indexed and 
cross-referenced scenes covering a 
variety of agricultural subjects. 

This footage is distributed by 
the Motion Picture Service on a 
mail order system established three 
years ago as a public service. Re- 
quests for copies of the catalog and 
information on ordering footage 
should be sent to the Motion Pic- 
ture Service, Office of Information, 
U.S. Department of Agriculture, 
Washington 25, D.C. Lae 
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want company 
teamwork ? 


spark it with this 
prepared 


SUPERVISOR 
TRAINING 
MEETING 








Title 


“PROMOTING COOPERATION” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a 15- 
minute “quickie” or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $35.00 


LEADER'S MANUAL—<s detailed “blue- 

print” of the meeting. Just fol- 

a low it step by step. Contains 

\ instructions, data for chart or 

A blackboard work, and commen- 

tary which you may read, edit 
or improvise upon 


STRIPFILM—dramatic visual presentation 
vividly demonstrates need for 
cooperation . shows speci- 
fic techniques for achieving it. 


SOUND RECORDING — «¢ teacher that 
never tires, never omits, never 
forgets. Narration by Harlow 
Wilcox puts the stripfilm's mes- 
sage across clearly and con- 
vincingly. 


FOLLOW-UP MATERIAL—+text for a@ fol- 

low-up letter to send to each 

<> supervisor. For companies con- 

~ ducting the entire series of 

\ , eight meetings, suggestions for 

i certificates of completion are 
provided. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post- 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Bevlevard 
Los Angeles 38, Calif. 
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“Films in Canada-1958" Is 
Theme of Toronto Conference 

Dominion-wide interest in the 
film for education and public in- 
formation will bring together spon- 
sors, producers and leaders in ed- 
ucational use of the medium in 
Canada next month (January 22- 
23, 1958) at a conference in Tor- 
onto on the theme “Films in Can- 
ada—1958.” 

Said to be the first meeting of its 
kind in that country, according to 
James A. Cowan, president of the 
Canadian Film Institute and spon- 
sor of the event, it will be key- 
noted by an address from Erik 
Barnouw, director of the Center 
for Mass Communication, Colum- 
bia University. Glen Burch of 
the Ford Foundation’s Adult Ed- 
ucation program will speak on 
“Films and Adult Education.” 

A feature of the session, to be 
held in the Unitarian Church, St. 
Clair Avenue, Toronto, will be a 
discussion of “Whats Wrong With 
Our Films?” by distinguished Ca- 
nadian representatives of film-mak 
ers, sponsors and users, under the 
chairmanship of Graeme Fraser, 
vice-president of Crawley Films 
Limited, Ottawa. 

Cooperating with the Canadian 
Film Institute in sponsoring the 
conference are the Association of 
Motion Picture Producers and 
Laboratories of Canada, Canadian 
Association for Adult Education; 
Canadian Federation of Film Soci- 
eties, Canadian Trade Union Film 
Committee, the National Film 
Board and several film council 
and library groups in Ontario. 


© . * 


“Keep ‘em in Chicago’ Group 

Names Hanlon as ‘58 President 

James G. Hanlon, Public rela- 

_. tions manager of WGN, Inc., has 
been elected president of Chicago 

Unlimited, midwest 

agency of radio, television, talent 

Henry 
Ushijima, film production consult- 


coordinating 


and production groups 


ant of Colburn Film Services is 
CU’s new vice-president; Shirley 
Hamilton, director of the talent 


section of Patricia Stevens, Inc., is 
secretary; and Jack Russell, presi 
dent of the talent agency bearing 
his name, is treasurer 
Representing local film studios 
on the CU board of directors for 
the coming year are Jack Conrad 
Dallas Jones Productions and 
Harry Lange of Kling Film Pro- 
ductions 


of 


There are two directors 
from each of 14 segments of com- 
munications industry in Chicago. 
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The above 10 points give a quick picture of the 
advanced features you should expect in a modern 
16 mm sound projector. Only a Victor brings you 
all of them. And with every Victor you also get 
the “‘standard” features of all quality sound pro- 
jectors, including 2 speeds for sound and silent 
film, still picture, and reverse projection. 

Particularly important is Victor’s new red, 
white and blue color-coded threading. Color lines 
on projector clearly show where to thread and the 
sequence of threading. Other time-proven fea 
tures—exclusive with Victor—are safety film 
trips, top-mounted reels, and power rewinding 
with no change of belts or reels. 

Victor was first to develop 16 mm projectors 
and through the years Victor has been first to 
perfect improvements that assure finest pictures 
— finest sound —easiest operation. Victor long has 
been the choice of A-V experts in 73 countries. 
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FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


bwsbere WC 


animation 
slide tiims 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 


color correction of 
packaged products 
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assortment 
of type for 

hot press tities 


type catalogue 
on request 


421 WEST 641TH STREET, NEW YORK I0,.N ¥ 
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Sth Production Review: "5% 
* The BIG 20th Anniversary 
edition of BUSINESS SCREEN’: 
Annual Production Review Is 
sue is now in preparation for 


February, 1958 publication 





THERE'S 
NO PLACE 
LIKE 


HOLMES 


FOR 
COLOR FILMSTRIPS 
AND SLIDES 


The masters make the difference 





FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF. 

EMPIRE 5-4501 
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A Uheck-List of Motion Pictures 
to Stimulate Interest in Science 


American industry and specializing film producers have made 
ivailable to schools, organizations and community groups, a 
most useful selection of informational and educational films on 


cientific and technological subjects 


Here are two lists of free- 


loan and low-cost rental subjects now available and their sources 


Free Loan Films 


\ Is For Atom, 15 min., 
General Electri« Animated 
cartoon explaining atomic 


color 


struc 
ture, nuclear fission and peace 
time application of the 
Source: AEC, GE. 


atom 


The American Engineer, 29 min.., 
Chevrolet Div., GM. Pic 
ture of the miracles 
vrought by engineers in Ameri 
cathe latest and most advanced 
engineering triumphs in this 
country Atomic 
marine, oil platforms afloat in 
Gulf of Mexico, lightweight 
“nerotrain” are among those pic 
tured. Science joins engineering 
in the electron microscope which 
magnifies 100,000 
times; the Betatron atom smash 
er; radio telescopes that trans 


color 


modern 


powered sub 


molecules 


mit the sound of sun and stars 
Future miracles are discussed 
Source: Jam Handy. 


America’s Rising New Giant, 22 

min., b/w, De Vry Tech Insti- 
tute. Shows application of elec 
tronics to many industries, and 
points out the opportunities for 
careers in this field. Source: De 
Vry. 


The Atom and You, 16 min., b/w, 
Paramount News. Covers the 
use of radioisotopes in biology, 
medicine, agriculture, and _ in- 
dustry, plus the development of 
atomic power. Source: AEC. 


The Atom Goes To Sea, 12 min., 

b/w, General Electric. De- 
scribes experimental research 
and development of atomic pow- 
ered submarines. Source: AEC, 


GE . 


Atomic Energy As a Force for 

Good, 25 min., b/w, Christoph- 
ers. How a small town reacts to 
the impending construction of an 
atomic energy plant. The under- 
standing of peacetime applica- 
tions of atomic energy influences 
the attitude of the citizens. 
Source: AEC. 


Atomic Energy Can Be a Bless- 
ing, 25 min., b/w, Christophers. 
Covers the peacetime research 
and use of atomic energy, and 
emphasizes the career opportuni- 
ties in the field. Source: AEC 


Atomic Physics, 90 min., b/w, J. 
Arthur Rank. A historical 


study of the development of 
atomic energy with stress on 
nuclear physics, from Dalton’s 
basic atomic theory to Einstein’s 
theory of relativity. Source: 
AEC, 
Atomic Research: Areas and De- 
velopment, 12% min., b/w, 
Coronet. Illustrates the three 
lines of atomic research; energy, 
atomic structure, and by-prod- 
ucts. How science finds uses for 
this new force in industry, medi- 
cine, and other areas of our 
economy is shown. Source: AEC. 


Atoms For Peace, 19 to 21 min., 

b/w, U.S. Information Agency. 
A series of films dealing with 
various areas of the peaceful use 
of atomic energy and radioactive 
materials, with special emphasis 
on international cooperation in 
research and development. 
Source: AEC, 


Career: Medical Technologist, 24 
min., b/w, Nat'l. Commission 
for Careers in Medical Technol- 
ogy. The story of four high 
school students who decide to 
become medical technologists; 
how they’re trained; what they 
do when they become working 
members of the medical lab 
team. Source: Assn. Films. 


The Corporal Story, 16 min., col- 

or, Firestone. The story of the 
development of the Corporal, sur- 
face-to-surface guided missile, 
from the beginning designs to 
final test firings. Source: Assn. 
Films. 


Decision For Chemistry, 29 min., 

b/w, Monsanto Chemical. The 
curiosity of American youth 
eagerness to learn, explore and 
investigate—and the develop- 
ment of future scientists is 
brought out through the story of 
yesterday’s curious youth who 
became today’s scientists, par- 
ticularly chemists. The growth 
of the chemical industry through 
these people is told. Source: 
Modern. 


Dawn's Early Light, 30 min., col- 

or, Westinghouse. Filmed with 
technical assistance of the AEC 
and Dept. of Defense. After a 
high school student reads a 
frightening article on atomic 
energy, his father, a _ scientist, 
explains benefits of atomic ener- 
gy and traces its development 





from the first atomic pile to the 
submarine Nautilus. Peacetime 
future of its generating electrici- 
ty is also discussed. Source: 
AEC, Westinghouse. 


Engineering For Tomorrow, 16 

min., color, North American 
Aviation. Depicts development 
of hypothetical strategic weapon 
system spear-headed by a long- 
range, surface-to-surface, super- 
sonic guided missile, Preceding 
rocket’s global leap is the theory, 
data, and application-test taken 
by leagues of experts, combining 
knowledge of numerous sciences. 
A guide to future engineering 
careers. Source NAY. 


Glass and You, 28 min., color, 

Corning Glass. The history of 
the manufacture of glass, in a 
pictorially beautiful film. Its 
many uses today in industry, the 
home and daily living. Career- 
guidance in opportunities in sci- 
ence, research and production is 
provided. Source: Assn. Films. 


Hemo, the Magnificent, 59 min., 

color, Bell System. Combining 
animation and live action, the 
film explores the blood and cir- 
culatory system and tells what 
man has learned of life’s fluids 
and the functions and workings 
of human anatomy. Source: Bell 
System. 


Horizon Unlimited, 20 min., color, 

Glenn L. Martin. How science 
explores outer space through 
rocket experiments. U.S. Navy’s 
Viking rocket is shown with ex- 
planation of principles of rocket 
flight, the construction of this 
rocket, its launching, and pic- 
tures of the earth receding taken 
from the rocket in flight. Source: 
Modern. 


Industrial Research: Key To Jobs 

and Progress, 14 min., b/w, 
National Assn. of Mfrs. De- 
scribes a variety of research de- 
velopments and the contribution 
of research to increasing employ- 
ment and a dynamic economy. 
(Re-edited from NAM’s tv news- 
reel “Industry On Parade.’’) 
Source: NAM. 


Magic of the Atom Series, 12%. 

min. each b/w, Handle Film. 
Over 20 films dealing with vari- 
ous aspects of peacetime use of 
the atom. The application of 
atomic energy in industry, medi- 
cine, agriculture, and many other 
areas, plus opportunities for 
careers in the field are described. 
Some of the problems in the de- 
velopment of this power are dealt 
with. Source AEC. 


The Man in the Doorway, 31 

min., color, American Cyana- 
mid. A dramatic story of the 
modern chemical industry and 
the amazing accomplishments of 
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chemists in conserving our nat- 
ural resource through the use 
of fertilizers and other soil nu- 


tritives. Source: Modern. 


The Miracle of Rubber, 22 min., 
Firestone. The 
rubber industry today 

plantation to production line 

with opportunities available in 
engineering, research, and prod- 
uct design. Source: Assn. Films. 


color, story of 


from the 


New World of Chemistry, 27 min., 
color, Reichhold Chemicals. 
The story of synthetic 
how they are manufactured, and 
how, through research and de- 
velopment, they’ve been applied 
in the manufacture of consumer 
items. Time lapse photography 
shows some production steps tak- 
en. Source: Charles Mathieu. 


resins, 


Nuclear Reactors for Research, 

20 min., color, North American 
Aviation. Describes the solution 
type reactor and how it 
was specially engineered for 
widespread use in medical, aca- 
demic, and industrial research. 
Safety measures for the protec- 
tion of personnel and equipment 
are indicated. Source AEC, NAV. 


shows 


Oil for Aladdin’s Lamp, 20 min., 

b/w, Shell Oil. Research 
entists have a place of honor in 
this film. A trip through the lab 
shows the creation of chemical 
miracles from petroleum, includ- 
ing the making of rubber and 
plastics. Source: Shell 


sci- 


On To Jupiter, 20 min., b/w, Gen- 

eral Motors. Pays tribute to 
the spirit of change; shows how 
science continually pushes back 
the horizon toward finer things 
and better living. A look into the 
future pictures things attainable 
through scientific research. 
Source: GM. 


Operation Hourglass, 28 min., 

color, Cummins Engine. How 
diesel engineers solved a prob- 
lem of dust and grit in construc- 
tion equipment machines. 
Source: Assn. Films. 


Our Mister Sun, 59 min., color, 

Bell System. The story of the 
sun and its effect on all life on 
earth. Also shows solar eclipses, 
sunspots and tremendous explo- 
sions on the face of the sun. 
Source: Bell System. 


The Questioning Mind, 20 min., 

color, General Motors. Por- 
trays the “Spirit of Research” 
and shows the organized curiosi- 
ty behind it and the future 
ahead of it. Narrated by Lowell 
Thomas. Source: GM. 


Research: Key To Progress, 15 

min., color, Armour Research. 
The role of industrial research 
in the nation’s economy. Traces 
the phenomenal rise in this type 
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of activity and its 
butions to high living standards 


Source: Armour. 


many contri 


Flame, 20 min., b/w, 
Motors. A 


Sand and 


General pictorial 


behind-the-scenes look at glass 
manufacture. How research has 
developed many products from 
sand and flame undreamed of 
in olden days of glass making 
Source: GM. 


The Strange Case of the Cosmic 

Rays, 59 min., color. Bell Sys- 
tem. Animation combined with 
some live action tell the 
story of the discovery of cosmic 
rays, what they are, where they 
come from, what they can do and 


real 


can’t do, and what they mean to 


us. The future research neces- 
sary is discussed. Source: Bell 
System. 


To Enrich Mankind, 25 min., col- 
or, American Soc. of Mechani- 


cal Engineers. A caretaker in a 
museum is assigned the set-up 
of a display of machines for a 
group of mechanical engineers. 
As he grumbles over his chores, 
a statue of Archimedes comes to 
life and explains how mechanical 
engineers contribute to progress. 
Source: Jam Handy. 


The World That Nature Forgot, 

30 min., color, Monsanto. The 
appearance and actions of other- 
wise invisible atoms and mole- 
cules that form themselves into 
plastics which play an increas- 
ingly greater role in everyday 
life. Highlight of the film is the 
‘Molecule Ballet’ with original 
music. Also shows the produc- 
tion of basic plastic raw materi- 
als and finished products. 
Source: Modern. 





Lease, Purchase, & Rent 


The Atom Comes To Town, 29 

min., color, U.S. Chamber of 
Commerce. The peacetime roles 
of the atom are pictured—in 
medicine, industry, agriculture, 





* 1957 









































































research, and as a source of elec 
The miracles still to 
be performed are hinted. Source: 
U.S. Chamber of Commerce. 


tric power 


The Big Sun and Our Earth, 11 

min., b/w, or 
Films. For primary 
to motivate 


color, Coronet 
grade levels 
increased 


Film 


curiosity 
shows the 


in science, sun 
during a 12-hour period, from 
sunrise to sunset. Its apparent 
course through the sky, its ef 


fect on growing things, its heat 
and light are discussed and 
shown. The idea of earth’s rota 


night and 
Source: 


tion and the cause of 
day are introduced 


Coronet. 


Career In Bacteriology, 15 min., 


color, U. of Indiana. Shows 
high school students the voca 
tional opportunities in various 
fields when they have training 


Exactly what 
and the background 
Source: U. of 


in bacteriology 
it covers 
needed is shown 


Indiana. 


Chemistry and a Changing 

World, 10 min., b/w, EBF. The 
important role of the research 
chemist in developing new prod- 
ucts, and the skill of the chemi 
cal engineer in planning, 
structing and operating a 
duction plant. Scenes of 
duction and 
phosphorous 
chemistry in 


EBF. 


con- 
pro- 
pro- 
elemental 
illustrate 
Source: 


uses of 
help to 
action 


Chemistry In College, 14 min., 

b/w, U. of Indiana. A preview 
of class and laboratory work in 
college chemistry when student 
chooses it as his major. Source: 
U. of Indiana. 


Man In Space, 35 min., color, 
Walt Disney. Traces rocket 
development from ancient Chi- 


nese weapons to modern missiles 
and predicts the establishing of 
a man-made satellite, then de- 
picts man’s first flight to outer 


space. Source: Walt Disney. 





Above: 
cist and space medicine authority, 
is narrator in Walt Disney's pro- 
duction “Man in Space.” This sci 


Dr. Heinz Haber, physi 


ence-factual film tells story of 
man's attempts to conquer space 





- shaw 


Ihe American Enginees 
by The Jam Handy) 


shows new 


( reated 
Organization, 
vistas Of opportunity 


Our Friend, The Atom, 50 min... 

color, Walt Disney 
from “Twenty Thousand 
Under the Sea”, then 
first atomic powered sub 
marine, the Nautilus. From there 
live action combined with anima 
tion 


Opens with 
acene 
Leagues 

hows 


traces man’s search for 
knowledge of the atom from 400 
B.C, Present developments 
possibilities for the 


Source: Walt 


and 
future are 


shown Disney. 


Preface To Chemistry, 17 min., 
EBF. Brief 
chemical 
duces three basic 
istry—-inorganic, organie 
physical—and shows how these 
lead to applications widely bene 
ficial. Designed to encourage 
students to this 
Source: EBF. 


color, description 


of our heritage intro 
areas of chem 


and 


study subject 


Scientific Method, 12 min., color, 
EBF. Explains elements of the 
scientific method, demonstrates 
the way this method of solving 
problems is applied by scientists. 
Discusses the value of scientific 
thinking in dealing with prob- 
lems of everyday life. Features 
the discovery of penicillin by 
Sir Alexander Fleming and the 
work of Louis Pasteur. Source: 
EBF. 
A Trip To the Moon, 16 min., col 
or, EBF. Designed and pro- 
duced around 3-dimensional mod- 
ela of the moon along with the 
most outstanding photographs 
from leading observatories, film 
shows some of the relationships 
of earth to moon; explores the 
landscape of the gives 
some idea of earth's appearance 
from 
other 


moon, 


moon's surface; discusses 
characteristics of our 


“largest” satellite. Source: EBF. 


Why Study Science, 11 min., b/w, 

Young America Films. A fami 
ly on its last night of vacation 
discusses first the then 
how the study of science can help 
the son and daughter make intel 
ligent decisions on problems con- 
fronting them in the world. Off 
stage narrator specifies many op- 
(CONTINUED ON PAGE 40) 
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SOUND SLIDEFILMS 


CENTRON CORPORATION 
NINTH AT AVALON ROAD 
LAWRENCE 


KANSAS 


waite FoR UNUSUAL Free BOOKLET TODAY! 











SELECTROSLIDE 


A The long list of nationally known firms who 
use SELECTROSLIDE automat projectors in 
their sales training — selling —and publw 
relations programs is tantly. There 
MUST be a reason 
From the JUNIOR to the STANDARD to the TWIN 
SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-pertorn j 
out-last all others. Why not ask the firms wi ‘ 
them 
ALL SELECTROSLIDE automatic projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, of automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
shides 


SELECTROSLIDE is the “diamond 


growing cor 


off ty automatic 


projectors nothing finer nothing more enduring 
and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-V | Dealer 


for demonstration or rental of SELECTROSLIDE, or 
consult us 


HWustr ated liter ature available 
A — no cost of obligation 


rasa | 


GIVES YOU ACTION 


> 


SELECTROVISION CABINET fF con 
tinuous automatic showing of slides 
picturing merchandise of announce 
ments. Folds for easy transportation 


Spindler & Sauppe «1: 


2201 Beverly Bivd 


a a ee eee 


Phene OUnkirk 9.12868 


FILMS TO MOTIVATE PUBLIC 


(CONT D FROM PRECEDING PAGE) 


portunities science 
professions for men and women. 


Source: Young America. 


presents in 


Free Loan Film Sources 


Research 
35th St., 


Armour Armour 
Foundation, 10 W. 
Chicago 16, Ill. 


Assn. Films—Association Films 
Inc., Four offices: Broad at 
Elm, Ridgefield, N. J.; 561 Hill- 
grove Ave., La Grange, Ill.; 1108 
Jackson St., Dallas 2, Tex.; 799 
Stevenson St., San Francisco 3, 
Calif 
AEC—Atomic Energy 
sion. Eleven U.S. regional of- 
fices: for Me., N.H., Vt., Mass., 
Conn., R.L., Penn., N.J. and N.Y. 
Dir. of Info., AEC, N.Y. Opera 
office, P.O. Box 30, An- 
sonia, N.Y./For Del., Md., Va., 
W. Va. or D.C.—Pub. Info. Ser- 
vice (Pictorial), AEC, 1901 Con- 
stitution Ave., N.W., Washington 
25, D.C./For Ind. or Ohio—Mo- 
tion Pict. Film Lib., AEC, P.O. 
tox 268, Portsmouth, Ohio./For 
Miss., Ala., Fla., 8.C., or Ga. 
Office of Public Info., AEC, Sa- 
vannah River Operations Office, 
P.O. Box A, Augusta, Ga./For 
Ky., N.C., Ark., La. or Tenn. 
Public Info Officer, AEC, P.O. 
Box FE, Oak Ridge, Tenn./For 
N.D., S.D., Neb., Kan., Mo., Io., 


Commis- 


tions 


Minn., Wis., Mich., or Ill.—In- 
formation Div., AEC, Chicago 
Operation office, P.O. Box 59, 


Lemont, Ill./For 
N.M., Tex., or Okla.—Dir. of Info, 
AEC, Santa Fe Operations Of- 
fice, P.O. Box 5400, Albuquerque, 
N.M./For Wash. or Ore.—Infor- 
mation Div., AEC, Hanford Oper- 
ations Office, P.O. Box 550, Rich- 
land, Wash./For Mont., Ut., or 
Id.—Dir. of Info, AEC, P.O. Box 
1221, Idaho Falls, Id./For Colo 
or Wyo.—Public Info Officer, 
AEC, Grand Junction, Colo. /For 
Calif.—-Asst. to Mgr. for Public 
Info, AEC, 518-17 St., Oakland 
12, Calif 
Bell System—Bell Telephone Sys 
tem Company offices through 
out the U.S. Ask for the manage! 
or information director 


Nev., Ariz., 





INTEREST IN SCIENCE 
Charles Mathieu 
ieu, 509 
York, N.Y. 
De Vry—De Vry Technical In- 
stitute, Film Service Dept., 
1141 Belmont, Chicago 41, Ill 


(Charles Math- 
Madison Ave., New 


GE—General Electric Co. Seven- 

teen offices: 1860 Peachtree 
Rd., N.W., Atlanta, Ga.; 111 Park 
Ave., Baltimore, Md.; 140 Feder 
al St., Boston, Mass.; 840 S. Ca- 
nal St., Chicago, Ill.; 4966 Wood- 
land Ave., Cleveland, O.; 1801 
N. Lamar St., Dallas, Tex.; 650 

17th St., Denver, Colo.; 212 N. 
Vignes St., Los Angeles, Calif.; 
570 Lexington Ave., New York, 
N.Y.; 1405 Locust St., Philadel- 
phia, Pa.; Oliver Bldg., Mellon 
Square, Pittsburgh, Pa.; 818 
Olive St., St. Louis, Mo.; 200 S. 
Main St., Salt Lake City, U.; 235 
Montgomery St., San Francisco, 
Calif.; 710—2nd Ave., Seattle, 
Wash.; P.O. Box 1021, Syracuse, 
N.Y.; 777—14th St., N.W., Wash- 
ington, D.C. 


GM—General Motors Corp 
Three Offices: Western States 
GM Corp., 508 First Western 

Bank Bldg., 405 Montgomery St., 

San Francisco 4, Calif. N.Y. City 

Parcel Post Zone 1 and Long Is- 


land—GM Corp., Public Rela- 
tions Staff—Film Library, 1775 
Broadway, New York 19, N.Y. 


All other states and part of N.Y. 
State not included in above—GM 
Corp., Film Library, GM Bldg., 
Detroit 2, Mich. 


Jam Handy—The Jam Handy Or- 

ganization. Five offices: 1775 
Broadway, New York 19, N.Y.; 
310 Talbott Bldg., Dayton 2, 
Ohio; 230 N. Michigan Ave., Chi- 
cago 1, Ill.; 2821 E. Grand Blvd., 
Detroit 11, Mich.;1402 N. Ridge 
wood PIL, Hollywood 28, Calif. 


Modern—-Modern Talking Pi 
ture Service, Inc. Four main 
offices: 21 West 60th St., New 
York 23, N. Y./210 Grant St., 
Pittsburgh 19, Pa./4754 Wood 
ward Ave., Detroit 1, Mich. 216 
E. Superior St., Chicago 11, Ill 
144 Mission St., San Francisco 5, 
Calif., and 23 other regional film 
exchanges nationwide 





FOR SALE 


Finest color travelogue adven- 
ture action 16mm motion pic- 
tures. 18 countries including 


Alaska. 


Russia, 


NEIL DOUGLAS 
Box 664 
Meriden, Conn. 





FilMagic PYLON 


AUTOMATIC 
SILICONE LUBRICATION 
. 


CLEAN AND 
LUBRICATE YOUR TAPES AND FILMS 
WHILE THEY PLAY! 
Guaranteed Better, Cleaner, Cooler Re 
production on any equipment. Complete 
PYLON KIT (specify suction-cup or per- 
monent flange-type mounting) with re 
loader bottle and six FilMagic Cloth 
Sleeves $2.95 from your dealer or 
THE DISTRIBUTOR’S GROUP, Inc. 

204 ~ 14th $t., N.W. ATLANTA 13, GA. 
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SCIENCE FILM SOURCES: 


NAM—National Association of 
Manufacturers, Film Bureau, 
2 E. 48th St., New York 17, N.Y 
also from regional offices in At 
lanta, Boston, Chicago, Detroit, 
Houston, Los Angeles, Minne 
apolis, Pittsburgh, Portland, St 
Louis, and San Francisco 


NAV—North American Aviation, 

Inc., Public Relations Dept., 
L.A. Div., International Airport, 
Los Angeles 45, Calif 


Shell—Shell Oil Co. Four of- 

fices: Film Library, 624 § 
Michigan Ave., Chicago 5, Ill; 
Film Library, 50 W. 50th St., 
New York 20, N.Y.; Film Library, 
P.O. tox 2099, Houston, Tex.; 
Film Library, 100 Bush St., San 
Francisco 6, Calif. 
Westinghouse Westinghouse 

Electric Corp., Film Div., Box 
868, 511 Wood St., Pittsburgh 30, 
Pa. Schools apply to Westing- 
house Electric Corp., School Ser 
vice, 306 4th Ave., Box 1017, 
Pittsburgh 30, Pa. 


Lease, Purchase, & Rent 


Chamber of Commerce—U.S. 
Chamber of Commerce, 1615 

H St., N.W., Washington 6, D.C. 
purchase, rent. 


Coronet Coronet Instructional 

Films, 65 E. South Water St., 
Chicage 1, Ill_—purchase. 
EBF—Encyclopaedia Britannica 

Films, Inc. Five offices: 1150 
Wilmette Ave., Wilmette, IIL; 
202 E. 44th St., New York 17, 
N.Y.; 1414 Dragon St., Dallas, 
Tex.; 277 Pharr Rd., N.E., Atlan- 
ta, Ga.; 5625 Hollywood Blvd., 
Hollywood, Calif.—purchase, 
rent. 


U. of Indiana—University of In- 
diana, A-V Center, Div. of 
Adult Education & Public Ser- 
vices, 1804 E. 10th St., Blooming- 
ton, Ind.—purchase, rent. 
Walt Disney—Walt Disney Pro- 
ductions. Two offices: 16mm 
Div., 477 Madison Ave., New 
York 22, N.Y.; 16mm Div., 2400 
Alameda Ave., Burbank, Calif. 
long-term lease, preview, limited 
rental. 


Young America—Young America 
Films, Inc., 18 F& 41st St., New 
York 17, N.Y.—purchase. 


* * * 


EpITor’s NOTE: when applying for 
free loan or rental films, preview 
prints, etc., always use library 
source nearest you for prompt 
shipping service. Return films im- 
mediately after you are through 
to facilitate use by other groups; 


prepay return shipping costs. 
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y, 4 How to Select the 
Right Screen for YOU! 
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SKY-LiFT sons 
TRIPOD SCREEN 
SCREEN 


There is a type and size screen that is most efficient for every 
projection need. To get the most out of any projection program 

it is extremely important that the right screen be employed 
Out of many years of experience in working with all types of 
projection under every possible condition—Radiant has com 
piled a basic set of guiding principles in screen selection that 
have proven a great help to thousands of projection screen users 


THE MOST COMPLETE SCREEN LINE AVAILABLE TODAY 


From the compact little table model to the huge Skylift Screen, including tripod 
wall, wall and ceiling screens the Radiant line in sizes, types and fabrics is the 


most comprehensive on the market today. There is a Radiant Sereer for every 


projection need! 
WRITE FOR SPECIAL FOLDER 
Showing the complete Radiant line, giving full specifications and sizes WW will 
enable you to select the right screen for your needs! 
~ RADIANT MANUFACTURING CORP., Dept. M 


; ' 

' 
| P.O. Box 5640, Chicago, Minos ; 
' Gentlemen: Please rush me latest folder showing the complete line of / 
: Radiant Screens for every purpose i 
' 

. ' ame 

America's Fastest Selling Screen Line “ 
Organization i 
RADIANT MANUFACTURING CORP. | ,.. | 
P. O. BOX 5440 . CHICAGO, ILLINOIS {| | . 
nes b . / vw ‘ { "y —_— 





SIGHT & SOUND 
Television and Studio Practices 
Highlight 63rd SMPTE Meeting 


Major topics have been an 
nounced for the 83rd convention 
of the Society of Motion Picture 
and Television Engineers, sched 
uled for April 21-25, 1958 at the 
Ambassador Hotel, Los Angeles 
Herbert ‘E. Farmer, Cinema De 
partment, University of Southern 
California, is chairman of the con 
vention program with Bernard D 
Plakun, General Precision Labora 
tory, heading the papers commit 
tee 

Television papers head the top 
ics to be covered with Boyce 
Nemec, management consultant 
speaking on “Closed-Circuit Tele 
vision,” Frank Ralston, ABC Tele 
vision Center, on “Distribution of 
Television Programs on Film 
Ralph Lovell, National Broadcast 
ing Company, “Television Studio 
and Ellis W. D'Arcy 
consulting engineer, “World-Wide 


Practices; 


lelevision,”’ 

Color and Black/White Cine 
matography” by Alan M. Gundel 
finger, Technicolor Corp High 
Speed and Instrumentation Pho 
tography” by Robert M. Betty 
Lockheed Missile Division In 
dustry Milestones” a review by 
John B. McCullough, Motion Pic 
ture Association of America 
Laboratory Practices” by Vaughn 
Shaner, Eastman Kodak Company 
Motion Picture Studio Practices 
by Petro Viahos, Motion Picture 
Research Council; and “Sound Re 
cording” a report by James L. Pet 
tus, Radio Corporation of Amer 
ica, conclude the list of papers re 
leased to date 

John B. Olsson, Houston-Fear 
less Corp., is committee chairman 
in charge of a comprehensive ex 
hibit of the latest industry equip 
ment developments my 

.o « «@ 

int’! Public Relations Assn. 
Names Bliss Research Chairman 

Robert | 
chairman of the Research Commit 
tee of the International Public Re 
lations Association, according to a 


Bliss has been named 


recent announcement made at the 
close of the annual meeting of the 
IPRA Council, held in Oslo, Nor 
way. Bliss, who will head a 12 
man committee from as many na 
tions, is one of three American 
members of the governing Council 
of the international body. He is 
president of Robert L. Bliss & 
Company, Inc., New York public 
relations firm 





New ideas in teaching and training tools 


...crafted by Bell & Howell, the recognized leader in audio-visual equip- | 
ment. New Electric Eye Cameras...Time and Motion Cameras...advanced 
Slide and Movie Projectors...new high fidelity Tape Recorders...all with 
Bell & Howell’s famed engineering quality. Every one is sold and 


serviced by the nation’s most experienced A-V Dealers. Shop right here! 
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Seven Speed Triple Turret —all-pur 


pose lOmm camera calibrated for mo 


Motor Driven Triple Turret —over15 Professional Hot Splicer—portable ele« 
tric model, Cuts film handling costs. Makes 


fast, permanent splices. 198. 


minutes continuous filming, 400’ maga 


tion analysis. 7OTMR. zine, electric motor. 16mm. 7OHR, 






































Rierene _—— 


Professional Type Recorder — upright 
tape recorder with push-button con 


trol 10 peaker. 730G1, 


4-Speaker Tape Recorder — high fidel Deluxe Portable Tape Recorder ~—su- 
ity for music appreciation. Unique sound perior 2-speaker model 


2 versatile and 
system, simple operation. 300L, 


compact, newest control features. 775. 
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Magnetic Recording Projector —al Variable Speed Silent Projector 

lows you to record sound on 16mm film l6dmm silent projector adaptable for 
hows sound or silent film, 302. film analysis. 400’ capacity. 273. 


Heavy Duty Sound Projector—meets 
all projection situations, conference 
rooms to auditoriums. 16mm. 614CB. 
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Magazine Load Electric Eye Camera Spool Load Electric Eye Camera Triple Turret Movie Camera —highly 
automation in filming; the lens sets automatic exposure control. Lets versatile 16mm with multiple lenses for 
itself automatically. 16mm. 200EE, everyone shoot expertly. 240EE. instant change of perspective. 240TA, 
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Automatic Slide Projector— Changes Filmstrip and Slide Projector —show Brilliant Multipurpose Projector 
slides automatically or by remote con- single and double frame strips and 2x2 ame versatility as 724G, with extra 
trol. Easiest to use. Robomatic. slides. Unusually bright image. 724G1. brilliant 750 watt illumination. 724A, 



































Portable 2-Speaker Tape Recorder Time and Motion Projector ~ lets 
-excellent fidelity, stretches your A-V you analyze action by slowing or 


Professional Magnetic Recording— high! 
versatile lo6mm projector, meet Joint Arm 


budget without loss of quality. 770. stopping film. 173BD. Na pecifications. 614 CBRM., 





dealer, or write Bell & Howell, 7108 McCormick Rd., Chicago, IL. 





Most popular sound projector—due 


e Bell © Howell 


proven dependability. 16mm. 385CR. FINER PRODUCTS THROUGH IMAGINATION 
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For full descriptions and prices, call your Bell & Howell AV 





SIGHT & SOUND 
Argonne Nuclear Power Film 
Judged Best at Rome Exhibition 


Honored recently at a formal 
presentation ceremony held in the 
U.S. Atomic Energy Commission’s 
headquarters in Washington, D. ¢ 
was a scientific motion picture 
produced by the Argonne National 
Laboratory 

A certificate of award and silver 
cup were won by Argonne’s Ex 
perimental Boiling Water Reactor, 
which presents an actual account 
of the operation of a nuclear reac 
tor at Argonne, The film was ad 
judged “the best documentary film 
on nuclear energy developments” 
shown at the Fourth International 
Electronic and Nuclear Energy Ex 
hibition and Conference held in 
Rome, Italy last July 


Award Ceremony November 25 


The award was presented by 
Commissioner Harold S. Vance on 
November 25. Representing At 
gonne at the ceremony were Di 
Norman Hilberry, director of the 
Laboratory; George Lindholm, Jr 
in charge of the film’s production 
Daniel Giroux, head of Argonne 
motion picture unit, Graphie Art 
ection: and Joseph M Harres 
project manager for the reactor 
ind a member of the Reactor En 
vineering Division 

Ihe 33-minute color and sound 
production is semi-technical It 
begins with the installation of the 
nuclear reactor’s components with 
the pressure vessel and other units 
in the steam cycle already in place 
The film runs through the assembly 
of the reactor components to the 
loading of the core, arriving at the 
first critical phase Also shown 
are Operators to cap the reactor 
the first 20-megawatt (heat) oper 
ation and the generation of 5,000 
kilowatts of electricity 


First Nuclear Plant in U. S. 

The tilm concludes with stand 
ard operational procedures of the 
newly-built plant, including start 
up proc edure and plant Inspection 
methods, Its significance, with the 
world on the threshold of nuclear 
power development, lic in the 
historical record which it provide 
of the first major nuclear power 
reactor put into operation in the 
United States and its highly-useful 
role for the guidance of similar 
installations within the immediate 
future 

Commercial distribution is being 
handled by the film libraries of 
the Atomic Energy Commission 
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Mitchell Camera Films full color panoramic views of Roman Soldier sequence from the Bob Jones University Film, “Wine of Morning.” 


UNIVERSITY MAKES FEATURE FILM 


University Film Production Unit 
Shoots Full-Length Motion Picture on Campus 


In Greenville, South Carolina, Bob Jones University is demonstrating 
a remarkable new trend in campus-produced films. This institution has 
not only reduced filming costs, but has created professional theatre- 
quality films, like the full-length, feature “Wine of Morning,” to equal 
Hollywood's best efforts 


These remarkable changes have been accomplished through the ap 
plication of motion picture set techniques and the adoption of profes- 
sional equipment used by major motion picture studios. The leading 
example of this development is seen in the increased use of the Mitchell 
16mm Professional Camera, whose service-free operation and broad 
range of use has materially cut the costs of campus film production 
Representative of film departments owning Mitchell Cameras are: Bob 
Jones University, Georgia Institute of Technology, Moody Institute of 
Science, and the Universities of California... Mississippi... Southern 


California,..and Washington Camera instructions are given by Mrs. Katherine Stenholm, 


Complete information on Mitchell Cameras is available upon request Director of the Bob Jones University’s film unit 
on your letterhead 


*85%, of the professional motion pictures shown throughout the world are filmed with a Mitchell Camera. 


lu | 
CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4,.CALIFORNIA 


Cable Address: ‘‘MITCAMCO"’ 


On the set of Pilate’s Judgment Hall University cameraman uses standard 
the Mitchell Camera focuses on set de Hollywood studio 16mm Mitchell Camera 
tails created by students for interior scene 
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THIS WAS 1957: ITS PEOPLE, PICTURES AND NOTEWORTHY EVENTS 


The Year in Business Films 


His Was THE YEAR of Sputnik and a re- 

appraisal of science progress in the U.S 

1957 also marked the close of a decade 
of tremendous industrial productivity for this 
nation and pointed towards a revival of better 
distribution and sales efforts, both at home and 
abroad. A record crop of babies exceeded by a 
million any previous year in population growth 
for this land, underscoring future needs in hous- 
ing, food, clothing and the other basic essentials 
of a growing country. 

Matching time’s swift march into the 60's, 
this was another year of both creative and 
technical advances for audio-visual communica 
tion. More dependable color processes for 
16mm, lighter sound motion picture and slide- 
film equipment, the first experimental distribu 
tion of moving pictures over ordinary phone 
lines... these were a few of the highspots of 
technological progress. 

It was a year of important and useful films 
and of their greatest audiences in modern times 
Widespread 16mm public service showings via 
television buttressed school, community, church 
and industrial film showings on nearly half a 
million 16mm sound projectors all across the 
land. Theatres continued to show both wide 
screen and standard 35mm versions of colorful 
public relations films from industry. 

The influence of large trade and professional 
groups was a predominant factor through this 
past year. The American Medical Association 
sponsored the first International Medical Film 
Exhibition; the United States Chamber of Com- 
merce continued an active film distribution and 
production program; members of the National 
Committee on Films for Safety, aided by the 
National Safety Council, honored both motion 
pictures and slidefilms for their contributions to 
safety education. The Association of National 
Advertisers, through its Audio-Visual Com 
mittee, brought out a revised edition of its 
important check-list of “Sponsor and Produce: 
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Responsibilities in the Production of 
Pictures.” 


fotion 
Sponsors made news in ‘57 with a good 
crop of useful and highly interesting new pic 
tures. The Bell System's continuing Science 
Series, helping increase public awareness in 
that vital area, began the year with Hemo the 
Magnificent, a film on blood and circulation 
and again won national attention with its tele 
vised premiere of The Strange Case of the 
Cosmic Rays, Certainly the year’s outstanding 
new safety film was U.S. Steel's Knowing's Not 
Enough, which hundreds of other industrial 
companies found invaluable. The Borden Com 
pany observed its 100th anniversary with a 
nutrition film, Hail the Hearty; Jersey Standard 
premiered Energetically Yours on its televised 
anniversary show 

Widespread 


showings of The American 


Engineer, sponsored by Chevrolet and of 
Alcoa’s Color & Texture in Aluminum Finishes 
shared audience popularity with the New York 
Stock Exchange film Your Share in Tomorrow 
the Texas Company's You and the Weather 
Most significant was the continued output of 
films for better human relations. In this area 
Felephone-sponsored films like The Antidote 
and More Than Telling were noteworthy 

Ihe “architecture” of audio-visuals was also 
indicative of solid progress. During the year, 
the Editors of BUSINESS SCREEN diagrammed 
and detailed the extensive audio and visual 
training facilities in the Eastman Kodak Com 
pany’s Sales Training Center and the extensive 
training center facilities in the new Manhattan 
headquarters building of the Socony Mobil Oil 
Company 

People are the most vital ingredient of this 
industry. The awarding of an honorary Doc 
torate to Jamison Handy, pioneer founder and 
president of The Jam Handy Organization made 
news at mid-year; Father James Keller con 
tinued the humanistic efforts of The Chris 
tophers with more than SO new films during 
1957; David Pincus, president of Caravel Films 
observed his firm’s 37th year with the opening 
of the modern new Caravel Production Center 
in mid-town New York this past fall 

1957 was a 20th 


Modern Talking Picture Service, Inc. and it 


Anniversary year for 


president, Frank Arlinghaus, who helped make 
this company one of the world’s largest distribu 
tion netWorks specializing exclusively in spon 
sored film services 

This was the year of the first Jele-Sell 
Spectacular, a nationwide closed-circuit pro 
gram for salesmen and the last year of the Film 
Council of America, whose board voted to 
dissolve this organization in mid-November 
Ihe Industrial Audio-Visual Association held 


its I1lth annual meeting during April and in 
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THE EDITORS OF BUSINESS SCREEN 


Announce the Eighth 
Annual Production Review 


The Complete and Authoritative 
Listing of Every Qualified 
Producer of Business and ‘Television 

Films in the United States, 


Canada and Overseas 
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late July, more than 2,000 guests and members 
of the National Audio-Visual 


tended its major trade show and numerous 


Association at 
meetings based on a “Public Relations” theme 

Syndication of films prospered during the 
year with the Dartnell 


duc ing new ales 


Corporation intro 
training motion pictures 
Fortune Films offered a new picture on The 
Bright Promise of the American Farm Market 
But in the end, it was the solid results of 
visualized sales training programs such as the 
Republic Steel Corporation offered in its OMI 
(Order Maker's Institute) activity that counted 
A significant added $350 
OOO per month in more sales was attributed to 
its first OMI by Republic officials for the open 


ing months of 1957. The Commonwealth of 


on the budget-line 


Massachusetts indicated savings of $9,800 a 
year as a tangible result of one recent film pro 
duction. /mproved employee and public rela 
tions, less turnover, better acceptance of nes 
products and less product service proble aL 
these were definite contributions reported by 
sponsors of resultful film programs during th 
past year 

At year end, the creation of an Advisor 
follayv 


ing a meeting in Washington of 22 leaders of 


Council on International Film Festival 


U.S. education, science, industry and govern 
ment organizations, was a noteworth tep 
toward the improvement of American parts 


cipation in these overseas event: \ved 




























Left and below 
plus timely, 


A Business Screen 


Special Report 


topflight showmanship 
memorable motion pictures 


on key product points brought Ford deal 
ers and salesmen the °58 new car lines 





Showtime for American Business 


Filmed Presentations Play Key Role as 1958 Products Are Unveiled to Sales Field 


MiLIZING EVERY ADVANTAGI 
[ of modern business showman 
ship, plus an occasional leaf from 
Broadway's book of live-talent pro 
duction, American industry un 
veiled its 1958 products to nation 
wide audiences of dealers and sales 
personnel in the closing months of 
1957 

Filmed sales presentations, offer 
ing wide latitude in color, 
and «a worldwide panorama of 
visual background, predominated 
for obvious reasons of traveling 
efficiency and the unvarying com 
pleteness of their content material 
But they were ably supplemented 
by gay, tuneful stage entertainment 
and skits designed to woo and win 
the eyes and ears of the beholder 


sound 


Chevvy Show Plays 50 Cities 


Chevrolet's unveiling of its 1958 
car models, based on the theme 
“Dominate ‘58", was proclaimed 


An original musical play, 





“The Bie Change 


by many in its nationwide sales 
audiences as “the best The Jam 
Handy Organization has ever 
done.”’ The Chevvy 1958 new pro 


duct show 


JHO 
more than 50 


required seven 


crews, played in 


cities from coast to coast 


It's “Selling Time” for Ford 


films, 
served on a wide-screen platter and 
garnished with live talent, helped 
the sell 
ing time of your life—'S8” in a 
tour ol 


Vistavision Technicolor 


Ford to deliver its theme “ 


20 major cities across the 
land. Highlighting the effective 
presentation were an hour and fifty 
minutes of dramatic and colorful 
motion pictures, artfully interspers 
ed by the producers, Wilding- 
Henderson, Inc., with some 45 
minutes of intimate skits, tunes and 
dance numbers, all related to 1958 
product ideas 


Among the Frigidaire Corpora 


was also recorded as a 






45mm color film for showings to Standard Oil dealers and employees 


A - 


STAN DARD 


he | 
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tion’s current Golden Anniversary 
year sales promotion events were 
two sales meeting presentations for 
its dealer organization. Of major 
interest was Frigidaire’s extensive 
use of motion pictures in these 
meeting “packages.” One of the 
pioneers in “live-talent” product 
presentations, Frigidaire matched 
the growth of its national dealer 
organization by utilizing film as the 
“glamor-motivational” nucleus for 
each of the 122 meeting kits creat- 
ed for this year’s program by Kling 
Studios (Sales Promotion, Training 
and Film Divisions cooperated). 
Two Basic Packages Created 
Frigidaire’s basic goal was “com- 
plete communication of the 1958 
product lines and their related 
merchandising story in depth.” To 
get the story to Frigidaire dealers 
and their salesmen involved the 
creation of two basic meeting pack- 





ages by Kling. One of these cover- 
ed the washer and dryer lines for 
"58; the other embraced refrigera- 
tors, ranges, freezers and room air 
conditioners. Each of these pack- 
ages consisted of 122 meeting 
“kits”... one for each local dealer 
meeting. Target dates for these 
meetings were set to coincide with 
product availability dates in each 
of the 122 localities. 

The decision to go primarily on 
film was based on this wider geo- 
graphical spread and the obvious 
economies in talent, sets, and prop 
transportation. Another key reason 
was the elimination of production 
“flubs” at the individual meetings. 

Film provided all of these spon- 
soring companies a more efficient 
and certainly less costly meeting 
medium with equal and, on occa- 
sion, even greater dramatic impact. 

This year an estimated 2,500 


Scintillating numbers (like this song hit) 
were created especially for Standard's 


“Bie Change” 


BUSINESS 


and re-enacted for the film. 
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Combining Visuals and Live Talent, These '58 Product 


Presentations Are Dedicated to the American Salesman 


major sales meetings took place in 
the U.S. Add to these a good many 
thousands of regional conventions, 
dealer gatherings and similar sales 
boosting events and the pattern 
adds up to some 70,000 meetings 
The importance of these as a bul- 
wark to America’s tremendous pro 
duction line capacities cannot be 
under-estimated. It is the Ameri- 
can Salesman who holds the key to 
the nation’s continuing economy 
prosperity in the year ahead, ac 


cording to many authorities 


Small wonder that business 
spares neither the horses nor the 
men in racing to the wire with its 
new product announcements and 
counts heavily on the skill and 
drive which its dealers and their 
salesmen give to the race for sales 
volume during the new year 


Integrate Literature, TV Shows 

literature, ad- 
(including tele- 
and demonstration 
devices is a vital part of such pre 
sentations. Ford, for example, 
brought its current “Round the 
World” advertising and television 
theme into live production seg- 
ments as well as in films showing 
the 58 cars undergoing tough wear 
tests in faraway Italy and India. 
Frigidaire kits, created by Kling, 
included meeting guides, display 
materials, demonstration devices, 
banners, models and mockups. 


Integration of 
vertising themes 
vision shows) 


Showmanship for Ideas, Too 


These new product unveilings 
were by no means limited to the 
“hardlines.” Standard Oil of Indi- 
ana faced the need of closer co- 
operation within its growing sales 
organization. To unify staff effort 
and to present a new gasoline, the 
company produced a highly-effec- 
tive stage show, The Big Change. 
Its reception was so enthusiastic 
and the result potential so high 
that Standard commissioned Wild- 
ing Picture Productions to make a 
complete color film of the original 
live show. The filmed version of 
The Big Change is going “all down 
the line” within the company’s 
entire sales organization. 


Closed Circuit TV Meetings 

Closed circuit meetings (via tele- 
vision) served Canada Dry Ginger 
Ale, Inc. so well that company 
management ordered kine-films of 
the original 10-city presentation 
made for distribution to all its 
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offices and bottling plants (see 


page 53) : 
Earlier this fall, covering still 
another 
field representatives of General 
Motors Acceptance Corp. met at 
the Waldorf-Astoria in New York 
on October 9-10 to “review the 
year's business and to probe the 
shape of things to come in 1958 


aspect ol business. HOO 


GMAC Gets Complete Program 


The GMAC Management Con 
ference, coordinated for the com 
pany by Director of Advertising 
William Adsit, was staged by De 
pictorama, a division of Depicto 
Films, Inc. Typical of meeting 
field, the 


specialists serving this 


~~) 


This comely miss appeared in a 
sales-pointed skit which was 
featured in Frigidaire’s films 


organization produced wide-screen 
visuals, wrote the meeting’s theme 
songs, arranged lighting, provided 
speaker guidance, banquet enter- 
tainment and even produced spe- 
cial recordings of the conference 
music which were later sent to all 
GMAC representatives on their re 
turn to home bases 


A Wide Range of Services 

Other meetings of this type 
served by Depictorama this fall in 
cluded the Texaco Managers’ 
Meetings from coast-to-coast, a 
sales meeting for James Lees Car- 
pets and another for the National 
Wholesale Druggists’ Association 
Involved in services for these 
shows were visual aids, charts, 
graphs, posters, slides, transparen- 
cies, shadow boxes, dioramas, 
slidefilms, filmographs, motion pic 
tures and “live” presentations. Not 
to mention the related print mate 
rial, banners, posters, transporta- 
tion, housing, lighting, sound and 
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Frigidaire’s nationwide dealer family saw this colorful dance 


sequence filmed on large set simulating the ‘SS washer action 


projection equipment, cueing de 
vices, etc 

With a $250 million investment 
to retrieve, the Edsel Division of 
Ford introduced its new models to 
more than 3,500 dealers and their 
salesmen last fall in the 24 Edsel 
sales areas across the country 


Edsel’s “Once in a_ Lifetime’ 
presentation, produced by Regan 
Film 


both live talent, motion 


Productions, Inc., included 
pictures 
and sound slidefilms. The show ran 
three and one-half hours, included 
seven original musical numbers as 
a backdrop for leading company 
personalities, 


filmed testimonials 


Below 


integrated for styling and test runs 
of this first new car of the year 
Songs, dances, skits and pretty 
girls were the fillip to the Mennen 
Company's annual sales meetings 
lo present new advertising cam 
paigns and point of sale material 
as well as inspiring sales personnel, 
Mennen and its advertising agen 
cies (McCann Erickson and Grey ) 
engaged Training Films, Inc. to 
produce and coordinate two shows 
given in New York and Chicago 
laking a leaf from another fa 
mous advertiser's slogan, Mennen’s 
show was called The Big M, played 
to big audiences Films 


53) 


Training 


(CONTINUED ON PAGI 


a popular folk-singer’s pleasant ballad introduced 


the Kling-created 1958 washer-dryer films for Frigidaire 


































Ordeal by Frustration 








Tale of “Chocolate Tree” 
Entrancing Film Fantasy 


Nestle Company Tells Complete Story 
of Chocolate in a New Color Picture 


SPONSOR: The Nestle ompany, Inc 


litte: The Chocolate Tree, 27 min, color, 
produced by United States Productions, Inc 


For many years, The Nestle Company has 
been active in an educational aid program to 
schools and colleges through literature distrib- 
uted by the company’s home economics de- 
partment This program has been supple- 
mented by such projects as a filmstrip about 
instant coffee, the distribution of two million 
copies of a comic book titled Chocolate, the 
Flavor of Friendship Around the World, and 
reprints from a Life article, The Coffee Hunger 
of Man 

It seemed logical to Clinton Shepperd, Assist 
ant to the President of Nestle, and Charles 
Mathieu, the firm’s public relations counsel, 
that the next major educational effort should 
take the form of a motion picture to tell the 
complete story of chocolate from the growing 
of the beans through to manufacture of bars, 


instant cocoa and other products 


Management Approves Board Appeal Film 


Management approval was obtained for a 
picture, in color, for showings in schools, at 
Nestle plants and business gatherings, and at 
company sales meetings. Enough prints would 
also be made in b/w for TV showings 

The writer chosen for the project was John 
Capsis, well known in television and commer 
cial film circles. It was first suggested to him 
that his script be based on the comic book 
story, but Capsis, a resourceful writer, decided 
instead to develop an original approach. The 
story would open in a picturesque candy store 
with a quaint old proprietor who reminisces 
about his boyhood dream of a real chocolate 


tree whose branches would sprout candy 


Story Told in International Scope 


lo show that his dream was not really so 
fanciful, he conducts a tour back to the days 
when Cortez discovered chocolate in Mexico, 
from there to a chocolate house in London, 
where the beverage first became popular, and 
then back to South America in Iheus in Brazil, 
where the cultivation and growth of cocoa 


beans today is shown Afterwards the film 





moves to the Fulton (N.Y.) Chocolate Works, 
where many of Nestle’s chocolate products 
are made. 

The charming fantasy of the theme appealed 
to Nestle, and after the script was written 
and rewritten—it was accepted. 

A number of producers were shown the 
script and invited to submit bids. Price alone, 
however, was not the deciding factor. Nestle 
wanted to have the picture made at the lowest 
cost consistent with fine quality—the first con- 
sideration in everything the company buys or 
sells. Using this criterion, Nestle chose United 
States Productions. 


Three Units on Studio, Location Scenes 

Three units were used in the production, 
under Tom Wolf, producer for USP. Mike 
Nebbia flew to Brazil to shoot the cocoa bean 
Frank Telford directed studio 
scenes, made at the Gold Medal Studios in the 
Bronx And Rene Bras directed sequences 


growing scenes 


made at Nestle’s Fulton plant. A total of 
15,000 feet of film were shot. 

While the producers were given a free hand 
in technical and artistic aspects of the film, 
Nestle executives exercised constant supervi 
sion of the picture as it progressed to insure 
accuracy and the right “feel” for the chocolate 
industry Mr. Shepperd was 
working with U. S. 


continuously 
Productions and he also 
called on the aid of Don Cady, Vice President 
in charge of advertising and merchandising, 
who has had wide experience with such large 
projects 
National Distribution Via Modern 

The Chocolate Tree, a fine addition to the 
growing number of recent films sponsored by 
members of the food industry, will be distrib 
uted by Modern Talking Picture Service led 


Quaint candy story 
of “Chocolate Tree’ 


proprietor takes viewers 


back to days of Cortez 





Industry's Shortest “Attitude” Film Packs Champion’s Punch 


Dial S for Service 


a Pan American World Airways’ film produced by Henry Strauss 


& Company, runs just three minutes, has a cast of one. Entire action takes place in a tele- 


phone booth 


Designed to make sales personnel aware of the importance of speed and 


courtesy in handling telephone inquiries, this potent short picture ends with a question 


Did he put in another dime or call another airline?” See it and show your people 
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“MU-USN” 


Navy's Bureau of Medicine & Surgery 
Aims Picture to Attract, Keep Doctors 


Sponsor: The Bureau of Medicine and Sut 


gery, United States Navy 


lirte: MD-USN, 42 min, b&w, produced by 


Dynamic Films, Inc. (Medical-Dynamics ) 


Ihe United States Navy motion 
MN-8496, is one of current films 
being distributed by its Bureau of Medicine 
MN-8496 started out to be a 


simple, factual picture produced under the ex 


picture 
some 111 


and Surgery 


igencies of an economical training film budget 


lo be typical, it would be made to serve very 









tev 


Medical corpsman assists Navy doctor Hane) 


in preparations for transferring wounded sea 


man to hospital aboard destroyer 


exacting training needs in a specific medical 


area 
But MN-8496, now formally titled MD 
USN, has turned out to be far from typical 


in fact it marks the first time in many years 
that the Bureau has employed the motion pic 
ture medium to motivate audiences rather than 
to specifically teach them something 


Increasing Need for Trained Physicians 


Ihe problem which dictated the need for 
project MN-8496 is one of the most compli 
cated facing the Navy today. Each year the 
need for trained, qualified physicians and sur- 
With 


our fleets serving in far-flung operational fields 


geons in the armed services increases 


demands on Navy Medicine continue to multi 
ply. The problem was twofold: how to attract 
best qualified young doctors into the service 
and two, how to keep them there 

Navy's Bureau of Medicine and 
Admiral 
aware of the useful role of films as motivational 
The Bureau authorized MN-8496 as a 
major project, entrusting the production to its 
Robert Schultz 
Working closely with Naval Photographic Cen 


Surgery, 
under Bartholomew Hogan, is well 
tools 


film division chief, Captain 


ter, Capt. Schultz assigned a three-man team to 
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San Dievo residency atiords Dr. Haney 


carry out the project. Lt. Commander Edward 
Byrd, himself a doctor and Charles Greene, an 
experienced film writer, were assigned to col 
laborate on the script with Lt. Jim Bouleware 


of the Center serving as the film’s supervisor 
Use Documentary, Theatrical Technique 


Following the careful development of a 


script which combines both documentary and 


theatrical film techniques, retaining a basic 


honesty of concept, Dynamic Films, Inc. was 


selected for the production job and a long 
series of planning conferences began. Match 
ing Navy’s three-man team were a trio from 
Dynamic which included producer Nathan 


Zucker. director Lee Bobker and Sol Feuerman, 
director of the firm’s subsidiary, Medical Dy 
namics, Inc 

MD-USN called for as many scenes and lo 
cations as a normal Hollywood feature, Crews 
were dispatched under Bobker’s direction to 
Norfolk, Washington, Bethesda and the Phil 
adelphia Naval Hospital. Actor Phil Schuyles 


a pro with a naval background, was given the 


Pictured at Navy premiere of “MD-USN” are 
producer Nathan Zucker of Dynamic Films (1) 
head of the 


Bureau of Medicine and Surgery (right) 


HCAL DEPspT 
LM PRopupiees 


and Admiral Bartholomew Hogan 



















valuable experience in the operating room 


lead role which called for mastery of operating 


techniques, medical procedure and the thou 
Navy 


Foreign crews were sent to the 


sand other details which are part of the 
doctor's life 
Riviera, Italy and Japan lor lootage required 


to show the doctor's career in Overseas service 


Following MD-USN’s official premiere at 
the Bethesda Naval Hospital a few weeks ago 


the Bureau's 


Admiral Hogan summed up an en 
thusiastic audience reaction in these lines from 


a letter to producer Zucker 


“Portrayed Convincingly Most Interesting” 


on behalf of the Medical Department 


of the Navy, my sincere thanks and apprecia 


tion for your outstanding production of our 
film, MD-USN. The story of the early years 
of a Medical Officer in the Navy ha 


been por 


trayed convincingly under your able di 
most interestingly We feel that we 
MD-USN, a tilm 


Navy but will serve a 


rection 
have in which not only re 


flects credit upon the 


(CONTINUED OON PAGI IX TY PHRET ) 


Captain Robert Schultz (left, below), head of 
Medicine and Sw 
Admiral 


Bureau 


film division of Bureau of 


very is pictured at with 


Hovan (rieht) head of the Nay 


tILM PRODUCZoy 


1954-19 


premiere 
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Business in a Crisis 
Problems of Small Town Manufacturer 
in Today's Economy Told in NAM Film 


SPONSOR: National Association of Manufac 


turers 


litte: Crisis in Lindenville, 15 min. b/w 


produced by Henry Strauss & Co 


The NAM’s new motion picture photoplay 
premiered at the Congress of American Indu 
try early this month, marks a period of 45 
years of motion picture sponsorship in the 
Association's history. In 1912, NAM brought 
out its first film, The Man He Might Have Been 
produced by Thomas A which 
was shown throughout the country in theatre 


Edison, In 


to encourage young people to continue their 
education beyond the elementary level 

Ihe newest production, a short film drama 
shows a typical ituation in business, with 
Handcraft Tools, Inc., a successful small-town 
manufacturer of hand-tools, facing an effort by 
a minority stockholder group to sell out to 
large machinery manufacturer Phe company 
operations would be moved out of town if the 
merger goes through Despite hints of an 
attractive olfer for hi ervices a8 a part of the 
deal, Fred Hickman, the president, contend 
the company owes its loyalty to Lindenvill 
a community which has been friendly to the 
company during its 50 years of existence 

In his efforts to save the plant for Linden 
ville, one-sixth of whose population depend 
on its employment, Hickman also faces th 
pressure of aggressive competition from a hard 
ware manufacturer which has 
tool field 


out the minority interests seem on the verve of 


just entered the 
His efforts at re-financing to buy 
success when his competition's aggressive sell 
ing threatens his largest and oldest account, a 
mail-order house. He also needs financing for 
plant modernization and re-tooling to turn out 


a new line which has just been developed 


How Fred Hickman solves these problems 


and how these conflicts lead to better produc ts 


for hand-tool users and greater security for his 
employees is the story of the Crisis in Linden 
ville The audience for Crisis is 
opportunity to sit with management as it face: 
these problems Id 


Crisis in Lindenville 


Dramatic moment in 

















offered the 





A Sikorsky S-58 flies in “This Way Up” 


Helicopters at Work 
Sikorsky Pictures World-Wide Service 


Sponsor: Sikorsky Aircraft Division of United 
Aircraft Corporation 


litte: This Way Up, 26 min, color & b/w, 
produced by Marathon TV Newsreel 


Shot in locations as diverse as the jungles of 
New Guinea, the lowlands of Western Europe, 
New York 
hore oil fields in the Gulf of Mexico, this film 
depict 


LaGuardia Airport, and the off 


the part played by the helicopter in 
both military and commercial transport opera 
tion It covers various military applications 
of helicopters to troop movement, supply and 
weapons logistics, search and rescue, anti-sub 
marine wartare, and also shows how the aircraft 
provide passenger service between the down 
town areas of large cities and between such 
ireas and outlying airports 

This Way Up is 


by Marathon for Sikorsky, a leader in the utili 


the seventh film produced 


zation of motion-pictures in sales, public rela 
tions, community relations and general orienta 
tion programs 

Highlights of the new production include a 
rocket launching at the White Sands Proving 
Grounds in New Mexico; panoramic views of 
the picturesque countryside of Holland, Bel 
gium and France; and shots showing how heli 
copters made possible and economically 
feasible the search for oil in isolated sections 
of New Guinea 

In making the film, Marathon crews travelled 
over 30,000 miles and shot more than 20,000 
feet of 35mm color film. Photographer Henry 
Javorsky shows again that he has few equals 
in the art of handling the long lens with its 
different viewpoint. Walter Abel narrated. 
Read These ‘Case Histories’’ Next 

Facts in depth about resultful films now 
being used by the Wm. S. Merrell Company; 
Koehring of Milwaukee; Kimberly-Clark Cor- 
poration; the American Playing Card Manu- 
facturers’ Association and the Homelite Divi- 
sion of Textron, Inc. will appear in these Case 


History pages in February Ind 








Free World's Heply 


"The Battle for Liberty" Gives Answer 
to Communism in Hard-Hitting Program 


Acclaimed by educational leaders as Ameri- 
ca’s challenge in the struggle for men’s minds, 
The Battle for Liberty, a hard-hitting series of 
seven sound slidefilms in color, is being re- 
leased by The Jam Handy Organization for 
use by schools, industry, labor organizations, 
and community groups of all kinds 

“The Battle for Liberty,” says Jamison 
Handy, president of JHO, “shows how to ex- 
plain the basic principles of life in a free society 
in direct comparison with those of life under a 
communistic government.” 

The series pulls no punches. It shows a 
Communist voicing his beliefs and the free man 
making clear his own beliefs and principles 
rhey throw everything they have at each other. 
It’s a drag-out fight with no holds barred 

The Communist asks, “Just what do you 
mean by the dignity of man?” Can we of 
the free world reply in unmistakable terms? 
Some people who are on the fence begin to 


feel that the Communist knows what he is 


doing and where he is going. This sounds 
like a champ talking! How do you answer 
this challenge so that you as an individual 
are understood? 

The Battle for Liberty series is suitable for 
all age groups and all educational levels. It is 
an excellent program for people in all areas, 
wherever they work, live or teach 

Freedom of discussion, the American way, is 
assured by printed guides to make it easy for 
discussion leaders. These prompt even an un- 
prepared meeting leader to get people talking, 
whether the meeting takes an hour or grows 
into a year’s program. Experienced meeting 
leaders may use the material their own pre 
ferred way, and everyone has a chance to con 
tribute to the group’s thinking in any way he 
likes or as the others let him 

Many men who have been American ob- 
servers in far-flung corners of the earth where 
the battle over ideas is critical today have 
contributed to the planning of The Battle for 
Liberty kit. So did people who have lived 
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under Communism and know the difference 
between declared ideals and the practice of 
them. 


At a conference held in Washington to assess 
the current world situation, one delegate said 


“Many Americans encountering Commu- 
nist propaganda for the first time are dis 
tressed to find that American beliefs have 
little logical structure. They know about 
liberties, but putting 


thoughts into words is another matter.” 


American their 


The Battle for 
such discussions 


Liberty has come out of 
At meetings using these ma- 
hesitant and have 
opened up and become good spokesmen for 
the free way of life 


terials, unclear speakers 
“Clam-up bakes,” said 
one meeting leader, “turn into lively, construc 
tive meetings.” 

“Clear Exposition of What We Stand For” 

At a preview for specialists experienced in 
demonstrating the free way of life in coun- 
tries that are faltering, one of these said 


“Never before have I been able to sit down 
and in 30 minuies get a clear, straightfor 


ward exposition of what we stand for.” 


Individual parts of this program may be 
used in whatever order the program leader 
chooses. The first is The Challenge, which 
gives a dramatic view of the conflict and pro- 
vides a “talk it over” on what freedom means 
Liberty's responsibilities are cut out clearly, 
and the audience sizes up liberty on a personal 
basis 

The other six programs bring in six great 
areas of every-day living, each of which may 
be used as a yardstick to measure how far a 
country has gone toward attaining liberty of 
the individual or, on the other hand, how far 
it has drifted toward the totalitarian state 


Each Program Stimulates Hot Discussion 

These six sections are Freedom in Civics, 
in Education, Freedom in Religion, in Econom 
ic Order, Law and Order, and Freedom in So 
cial Order 


as to how good we are in describing our own 


lopics for discussion raise questions 


style of government as compared to that used 
In each section, the battle 
Then 
everybody is ready to talk and “go to it.” The 


in captive countries 


of ideas starts the show dramatically 


audience finds its own answers 

The Battle for Liberty program is available 
for purchase and possible sponsorship from 
The Jam Handy Organization, 2821 East 
Grand Boulevard, Detroit 11, Michigan. 


Film Resource Expert Joins Our Staff 
* Nancy Lou Blitzen, for the past five years a 
specialist in film cataloging and review at the 
National Safety Council and editor of The Na- 
tional Directory of Safety Films, has joined the 
staff of BUSINESS SCREEN as an Associate Edi- 
tor and supervisor of our growing Film Guide 


R 


Library at Chicago headquarters 
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General Mills Report 


A Wide-Screen Color Film Helps Tell 
Company's Story to Its Shareholders 


UPPORTED By slides, live talent, and prod 
uct displays, a wide-screen color film is 
the sparkling core around which General 

Mills, Inc., 
annual report to the firm's shareholders 
1939, the 


mented with the best available audio and visual 


of Minneapolis sculptured its recent 


Since corporation has experi 
methods for periodically dramatizing its finan 
cial story to shareholders and other influence 
groups including financial people 

rhe resulting formula has just been escorted 
in package-form by top company officials on a 
month-long schedule of 10 regional meetings 
across the nation 

Ihe presentation is launched by Harry Bullis 
chairman of the board, in a brief personal re 
port and a factual interpretation of 26 color 
slides 

Following up the live-sound offering ts a 13 
minute motion picture, featuring live photog 
raphy and animation. It was created by Don 
McNamara Productions. The film ts a 16mm 
CinemaScope color production and was supes 
vised by Nate Crabtree, public relations directo: 
for General Mills. An 8’ x 20’ wide-screen was 
used for the showings 

Plot of the film carries the shareholder audi 
ence on an aerial tour of various General Mills 
plants, with short stopovers in “Betty Crock 
er’s’ GM kitchen. Miss Crocker and Hugh 
‘Wyatt Ea p” O'Brian, both on the firm's T\ 
sales team, provide conversational preliminaries 
to the animated sequences telling the company's 
financial story. Company products, new re 
search results, and future prospects are sprin 
kled liberally throughout the production 

rhe firm recently offered its wide-screen pro 
gram to 300 stockholders in the Conrad Hilton 
Hotel during the stop-over in the Chicago area 


Sandwiched between live reports, door prizes 
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Bullis 


(at rostrum) looks on as actress introduces new 


General Mii!s board chairman Harry 


product at Bufjalo shareholder meeting 


and refreshments, the film carried the weight 
of GM's earning’s message with effective im 
pact 

Adding a continental touch to the show was 
the introduction by French actress Jacqueleine 
Chambord of a new GM food product. These 
oddments of entertainment and presentation 
individually, might well have appeared unin 
tegrated, but—tied in with wide-screen film 
media—the show's components made for in 
formality and keen interest 

Each of the 10 shareholder meetings was 
preceded by a few hours in each locality with 
a similar “package” presentation before repre 
sentatives of the local press and the financial 
community. By the time the GM touring group 
was on its way to the next meeting, at least 
three human segments of importance to GM's 
future had been briefed on company progres: 
Other audiences for the program include em 
ployees of the corporation and schools of busi 
ness administration 

When the cavalcade ended, the double-bas 
Angeles 
Madison (at the University of 
Wisconsin), Chicago, Buffalo, Boston, Han 
over, N. H. (at Dartmouth College), New York 
City and in Washington, D. ¢ 


Minneapolis, home office of General Mill Va 


reled meetings had been held in Lo 


San Francisco 


winding up at 








Right: these shareholders 
gathered at Chicago meeting 
as General Mills carried 

on long tradition of keeping 


owners informed of progress 















Left: a scene in 
ew wv ide screen 
color motion picture 
which relates stor 
of General Mills’ op 
erations and prod 
ucts to shareholder 


groups 
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fetor Stu Erwin is lead player (center 


Meet “Mac Donald” 





background) in “Old MacDonald” 


the Modern Farmer 


He's the Star of An Entertaining New Film From the American Feed Manufacturers 


SPONSOR: American Feed Manufacturers Assn 


Pitie: Old MacDonald, 27 min., color, pro 


duced by Galbreath Picture Production: 


In this day and age, most informed Ameri 
cans are well aware of the tremendous prog 
ress made by modern, mechanized and scien 
tific agriculture in these United State An 
important influence in farm 
progress are those makers of 
animal and poultry feed 
now helping to account for 
hefty weights in the market: 

Through their American 
Feed Manufacturers Associa 
tion, experienced and suc 
cessful in sponsorship of pub 
lic relations films, the feed 
makers have come up with 
a whimsical, refreshing spoot 
aimed at a few benighted 
souls who may think of Old 
MacDonald, circa the early 
1900's 


rube farmer in 
Actually, it's just a 


way of telling all of us the great strides mack 
in producing better foods from better feed 
of the growth of the feed industry and what 


it has helped accomplish for the nation’s health 


The Sponsor: /ie'’s the man who pays the bill 
for “May We Come Calling 


a4 rr 








Siu is supposed to be a typical 
Old MacDonald 


and well being. This latest AFMA motion 
picture, a 27-minute color production by Gal 
breath Pictures, brings a fresh, pleasantly un 
inhibited approach to the problem of blending 
education and public relations with high quality 
entertainment 

Old MacDonald stars Hollywood veteran 
Stu Erwin, featured as the subject of a televi 
sion interview program in 
Bruce Henry's topical, fast 
moving screen story. Stu re 
verses the tv. producer's 
notions of a typical old-fash 
ioned “hayseed” when he 
plays a real-life part as farmer 
John MacDonald, whose pro 
ducing plant is run like an 


efficient industry 

Phrough him, the audience 
vets the real story of modern 
agriculture. The film is now 
being widely circulated to 
rural groups and for public 
service tv showings Via a 


Modern Talking 
Audience returns have 


nationwide distribution by 
Picture Service, Inc 
already been most gratifying, according to 
\FMA ollicials in charge of films |ved 


Secretary Cassandra Bailey and 
Jerry Kine share a secret 


produce 





Of Man and Energy 


Jersey Standard's 75th Anniversary 
Film Offers Witty, Palatable Theme 


Sponsor: Standard Oil Company (New Jet 


sey). 


fivte: Energetically Yours, 13 min, color, 
produced by Transfilm Inc. from designs by 
Ronald Searle 


Key segment of the Standard Oil Company 
(New Jersey) 75th anniversary network tele- 
vision show earlier this year was a light-hearted 
but well-pointed 13-minute animated color mo 
tion picture telling the story of energy as a lever 
to man’s progress. Designed by Ronald Searle, 
noted British cartoonist-satirist and produced 
by Transfilm, Inc., the film, FEnergetically 
Yours, has now been released for 16mm group 
showings on a free-loan basis 

The story Jersey Standard wanted to tell in 
its anniversary film was that through the effi- 
cient use of all energy sources available to him 

from animal to atom—man has produced 
miracles. Mr. Searle’s humorous approach 
manages to avoid the usual ponderous style of 
such essays, delivering a palatable message but 
retaining the artist’s waspish, tongue-in-cheek 
spirit which entertains the viewer while he is 
being informed. 

In the opening of the film an off-screen nar- 
rator queries, “Who is the most powerful crea- 
ture on the face of the earth?” As Searle sees 
it, a gangling, hapless being called man who, 
but for his remarkable brain, might have been 
the least significant of the earth’s inhabitants. 
Only because of his intelligence, notes the film, 
was man saved the fate of pulling a plow mas- 
tered by a horse or falling prey to clever fishes. 

Humorously, the film traces man’s search 
for added sources of energy and tells how their 
use alters his way of living. More rapid trans 
portation and a new freedom of movement on 
the earth, in the air, and on the sea resulted 
But with 
each year’s increase in population and greater 


from his discovery and use of fuels 


demand for energy rising sharply everywhere 
in the world, the task today is to find enough 
fuel to fill the energy needs of the future 

Lire thought Searle’s approach worthy of a 
pictorial spread; the television critics called the 
film segment “superb,” “excellent,” “enor 
mously imaginative and amusing.” Its music 
(by Lyn Murray) was considered so unique 
that a 12” long-play record is being prepared 
David Hilberman directed for 
Transtilm; narration is by Marvin Miller from 
the screen story by Samuel Moore and Maurice 
Rapt 


Energetically pursuing this widespread audi 


for distribution 


ence interest, the Jersey Standard people are 
filling school, organization and public service 
television showing requests from company 
headquarters, Room 1610, 30 Rockefellet 
Plaza, New York 20, N. Y Id’ 
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Design for Diamonds 


DeBeers Pictures Prize Gems in Color 


Sponsor: DeBeers Consolidated Mines, Ltd 

(through N.W. Ayer & Son) 
litLe: Diamonds International Awards - 

1957, 15 min, color anu B/w, produced by 

Depicto Films Corp. 

This film presents the 1957 award-winning 
designs of diamond jewelry which were chosen 
by a Selection Committee from entries sub- 
mitted by designers from all over the world. 
Winning designs from nine foreign countries 
and fourteen from the United States are 
featured 

Presented against ingeniously different color 
backgrounds, and shown on glamorous models, 


the diamond necklaces, brooches, rings, ear- 


Y-, ~~” f “ = 
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This pendant necklace (left) and fan ring are 
pictured in new DeBeers film. 


rings and novelty pieces are beautiful and cal 
culated to make stars sparkle in any woman's 
eyes. Camera close-ups—and there are many 

accentuate the brilliance, lustre and scintil 
lating facets of the precious gems, and high- 
light the intricate details and originality of the 
beautiful modern settings. 

B/w versions are available for television 
distribution Iyad 


Styled to Sell “Lucite” 
A DuPont Film for Auto Refinishers 


Sponsor: E. 

TITLE: 
produced by Robert Klaeger Productions, 
Inc. 


I. du Pont de Nemours & Co., Inc 
Finish With A Future, 20 min, color, 


“Once in awhile,” the preview invitation 
read, “a manufacturer comes up with an in- 
dustrial film with which he is particularly 
pleased. Such is the case with our new film, 
Finish With a Future.” 

Guests at Du Pont’s presentation in New 
York on November 19 found out why. 
somely styled with a “high fashion” 


Hand- 
aspect, 
the picture was far from what might be ex- 
pected as a vehicle to demonstrate paint to 
automobile body shop proprietors. 

A regular user of visual aids at annual meet- 
ings of automobile refinishers, Du Pont’'s Fin- 
ishes Division has a special and long-awaited 


product to offer in 1958—*‘Lucite” acrylic 


NUMBER 8 «+ VOLUME 18 « 


lacquer, a finish with colors heretofore unob 
tainable, more permanent, and with a higher 
and longer-lasting gloss 

Finish With A Future shows the difficulties 
which developed in perfecting “Lucite” and 
how they were resolved. It then goes through 
the steps to be taken in doing a proper refinish 
ing job with the new product, especially ex 
plaining that “Lucite” is part of a “family” of 
products including the lacquer, thinner and 
primer that are proved to work together for 
a perfect job 

The film will be first a feature of all sales 
meetings of the Finishes Division, to be fol 
lowed by showings to distributors, local jobbers 
and finally in early spring of 1958 to as many 
as possible of the several hundred thousand 
men in the auto refinishing business td 


- Glimpse from Screen History - 
The Edison NAM Films of 1912 


A recent presentation to the Library of 
Congress by the National Association of 
Manufacturers of three early business 
sponsored motion pictures provides an in 
teresting sidelight on the history of this 
medium 

The three motion pictures were pro 
duced in 1912 by Thomas A. Edison, Inc 
in cooperation with the NAM, at a time 
when industry was just beginning to make 
effective use of the dramatic film as a 
litles of these 
Edison-NAM subjects are The Workman's 
Lesson, The Crime of Carelessness and 
The Man He Might Have Been 


They were first released at a time when 


means of communication 


the publication AMERICAN INDUSTRIES 


noted that public taste was swinging away 





from “blood curdling interest” to novels 





travel, Biblical stories and scientific and | 
historical subjects 

These early films played in more than | 
7,500 of the 14,000 regular entertainment 
theatres then in operation throughout the 
nation 
versions only as then prevalent but are 
said to have also been featured at “many 


individual management mectings lo 


| 
were produced in 35mm silent 
accomplish that took a veritable ton of | 
35mm “portable” projection equipment 
major fire protection precautions against 
the inflammable nitrate film employed, 
not to mention the blazing arc setup re 
quired for 35mm _ projection in that era 

Today's Edison and NAM films (both 
are currently active film sponsors) require 
only a pound or so of 16mm safety stock 
and are shown to groups on 16mm sound 
equipment weighing 40 pounds or les: 
the projected images, accompanied by 


high-fidelity sound, are reproduced in life 





like color! he 














Heart Fund Blueprint 


Visualizing the Role of Volunteers 


SPONSOR: American Heart Association 


livLe: The Heart Fund, The County and the 

Community, sound slidefilm, 17 min, color 

produced by Roger Wade Productions 

The American Heart Association is one big 
mass of dedicated people, very largely volun 
teers, who often don't know where they fit in 
the “big picture.” 

While chains of command and set channels 
of communication in a public service organi 
zation such as this are perhaps not as impor 
tant as in government or commerce, good eth 
ciency does require some knowledge of how 
the Association operates 

The Heart Fund, The County and the Com 
munity is designed to do this job. It explains 
the role of each type of volunteer and the part 
Heart Sunday 


It shows how various appeals are organized 


he plays in such activities as 


with special materials for speakers, press and 
radio, and the responsibility of each level of 
Featured “voices” are Tex 
Antoine, John Cannon and Tom Shirley ed 


heart fund activity 


{dvertisinge aids Heart Fund volunteers 








Dresser Looks to Future 


Industrial Complex Interprets Growth 


SPONSOR: Dresser Industries, Inc 


PitLe: Areas of Promise, 27 min, color, pro 
duced by Robert Yarnall Richie Production 
Inc 

Rapid growth” is a most inadequate term 
in describing the burgeoning complex of Dres 

When Robert Yarnall 


Richie Productions began mapping out photo 


ser Industries, Inc 
graphic coverage for the new Dresser film 
Areas of Promise, the Dresser divisions con 
Before the film wa 


three new companies were in the fold, with 


sisted of eight finished 
more soon to follow 

Dresser is geared primarily to serve the oil 
and gas industries It produc cs expendable 
items, such as drilling bits and drilling mud 


and non-expendables, including exploration 


(CONTINUED ON PAGHSI te G& = a 


























Above: Hubert Wilke of Tele 
PrompT ers Communicast division 
exhibited late developments in 


closed-circuit business shows 


Below: Mr: 
an able aide to producer Robert 
Yarnall Richie when this 
exhibited at Philadelphia 


Virginia Richie wa 


studio 





Reflecting the important role 
being played by films in public re 
lations, a PRSA workshop session 
on “Making Effective Public Rela 
tions Films” was amply supple 
mented by producer and distribu 
tor exhibits 

Among the producers at Phila 
delphia were Gulf Coast 
Marathon TV Newsreel, Inc.; John 


Sutherland Productions, Inc The 


Films 


Princeton Film Center; Shamus 
Culhane Productions, Inc.; Robert 
Yarnall Richie Productions, Inc 
and Vic Herman Prods \,J 


Below: J. R 
of Association Films, Inc. (r) at 
tended PRSA exhibit with 1 H 
Johnson (1) of his staf] 


Bingham, president 





Philadelphia 
Story... 


A Portfolio of Exhibitors 
at the 10th National Public 
Relations Conference 





Above: Charles Bordwell (left) was 


an exhibit spokesman for his stu 


dio, John Sutherland Productions 


Bringing noteworthy PR films to 
today’s millionfold audiences is the 
pecialized task of leading spon 
ored film distributors. Exhibiting 
at PRSA were Association Films; 
Modern Talking Picture Service 
United World Films; and the Na 
tional Projection and Rental Serv 


in this field bad 


ce leader 





=. mS 
Frank 


lalkine Picture 


Above 


haus of 


president 
Modern 


Service was the gracious host at 


Arling 


his company’s exhibit 


’ 

Above: vereeting visitors to the 
United World Films, Inc. exhibit 
was A. L. Karpinski, heading up 


sponsor film services 








Presenting the Champions on the Screen: 


Sports Fare from Mid-America 


Miller Brewing Company Builds Major Sport Film Library 


T MILLER BREWING Co., Mil- 
waukee, admittedly is engaged 
in the business of producing and 
selling Miller High Life beer. To 
that end it employs all existing 
forms of advertising—television, 
radio, newspapers, magazines, out- 
door posters and point-of-sale ma- 
terial 
Supplementing Miller’s national 
advertising campaign, however, is 
an extensive visual sports promo 
tion program that is designed to 
accomplish two things: 
1. Furnish 


clean, wholesome 


sports entertainment 
2. Win new friends for the com 


pany and its product 


Program Started in 1950 

Like the brewery itself, sports 
activity at Miller had a humble be 
ginning in 1950. In the years that 
followed, films have come to play 
an increasingly-important role in 
the over-all program. In _ fact, 
today the brewery has approxi 
mately 900 sound prints available 
for showing to fraternal, church, 
civic, athletic or service groups 
one of the largest libraries of com 
pany-produced sports films in the 
United States 

Launching the brewery’s entry 
into the sports film field was the 
shooting of both the Green Bay 
Packers and New York Giants 
football teams throughout the 1950 
season. Those movies proved so 
popular that the following year 
saw Miller also record on films the 
highlights of the Philadelphia 
Eagles, Pittsburgh Steelers and the 
professional football championship 
game 


Annual Series on the Braves 

In 1952, the Milwaukee brew 
ing firm turned its cameras to an 
other sport and lensed what turned 
out to be the final season for the 
Milwaukee Brewers baseball team 
When the National League's 
Braves moved from Boston to Mil 
waukee in 1953, Miller began 
sponsorship of an annual series of 
films that have matched the popu- 
larity of the Braves themselves. 

Still another sport was added 
to the Miller collection in 1954 
when Winterskol, a breath-taking 
color ski film, was purchased. The 
only sports movie purchased from 
an outside source and not directed 
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by Miller personnel, Winterskol 
captures the thrills and spills of 
skiers on the snowy 
Aspen, Colorado. 


slopes of 


“Sports Highlights” in "55 

Up to 1955, no more than one 
sport was featured in any one film 
in the Miller library. However, in 
that year, in addition to making 
an institutional film titled With 
This Ring, the brewery celebrated 
its centennial by producing Sports 
Highlights, a sound, color movie 
embracing five baseball, 
football, skiing, golf and automo- 
bile racing. The baseball sequence 
shows the All-Star game of that 
year, while the football 
features the Pro Championship 
contest. Composing the golf seg- 
ment are views of the first $35,000 
Miller Open, won by Dr 
Middlecoff With This 
40-minute, color film, produced 
by Jerry Fairbanks, depicts in song 
and story the history of the Miller 
family, dating back to its days in 
Sigmaringen, Germany 

Heavy demand for a five-sport 
film has prompted Miller to pro 
duce a similar motion picture in 
1956 and to make plans for a third 
Sports Highlights in 1957 This 
year also will see new sound films 
of the Green Bay Packers, the 
1957 Miller Open and the Mil- 
waukee Braves as they battled 
their way to the National League 
championship 


sports 


portion 


Cary 
Ring, a 


Ski Film One of the Best 


Although more than a year old, 
Flying Skis continues to be one of 
the most popular films in the 
Miller library. It captures the 
action in the 1956 combined na- 
tional ski-jumping and cross- 
country championships at Ishpem- 
ing, Mich., and has been described 
as one of the best ski 
available. 

That the Miller films enjoy a 
high rate of audience acceptance 
is indicated by reports covering 
the last three calendar years 
Slightly more than 20 million 
people viewed the film program in 
1954; but an estimated 76 million 
persons saw them in 1956 

The recent higher figure is at- 
tributed to hundreds of television 
showings made throughout the 
(CONTINUED ON PAGE 47) 
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{ Filmstrip Explores Career Opportunities: 


Youth Looks to Technology 


American lron & Steel Institute Shows the Fourth of a Series 


THE INTEREST which 
future citizens hold for careers in 


America’s greater science interest \ well 


rounded program of literature 
science and technology is of real 
concern to members of the Ameri- 
can Iron & Steel Institute 

At a recent premiere showing, 
in New York’s Brass Rail restaur- 
ant, the Institute unveiled the 
fourth of a series of basic film- 
strips dealing with science, shared 
its program with a review panel of 
five bright high school students and 
their science teacher. 


fortifies school use of these effec 
tive and widely used visuals ty 


Their candid comments general- 
ly approved Science, 
and Society as a 


Technology 
stimulus to 


Facts About “Science, Technology and Society” 


SPONSOR: American Iron & Steel Institute 


lirLe: Science, Technology and Society, 57 frame filmstrip, color, pro 


duced by Filmfax Productions, Inc., through Hill & Knowlton, Inc 


Recent events have brought to everyone's attention the need to en 
courage young people, with the necessary scientific aptitudes, to explore 
career Opportunities in the fields of science and engineering 

This new filmstrip, developed with the assistance of a teacher com 
mittee, is the fourth in a series dealing with science-related topics and 
is intended primarily for use in upper grade and high school science and 
social studies classrooms. However, since it was created as a tool for 
teachers wishing to help students gain an appreciation of the contribu 
tions of science and technology and to stimulate interest in scientific 
pursuits, it may find application in other school situations 


American Iron & Steel Institute has long been active in providing edu 
cational materials for school use. Besides the filmstrips, A.I.S.1. pro 
vides a bibliography of audio-visual materials on iron and steel, teaching 
units, and charts. Each strip is accompanied by a teaching suggestion 
guide, and all the materials are distributed free to each school system 
requesting them (one to each school system, with additional copies at 


nominal charge ) Ind 


Below Albert I Avars, kduca 
tional Director, Hill & Knowlton 
helped introduce program 





Above Rose, AISI 


Secretary, spoke at the premiere 


George §S. 
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HIGH SCHOOL STUDENTS REVIEW SCIENCE FILMSITRII 





ae 7 


Among teen-age students who helped preview new A/S/ filmsirip: was 
Barry Marro, 15 (at mike). He was impressed by its vision of a successful 


Mike Dellano l4 


career will be physics, thought it should show broader examples 


future in technology. Inset (picture at left) whose 





Karl Ranons, 16 (at mike above), is interested in engineering as a career 
He liked the subject used to illustrate science point: the evolvement of the 
tin can from earliest times—‘because so many basic scientific principles 


have been adapted from ut 





Panelist William Honrath, 15, is at the mike. He intends to be a doctor 
was another of the teen-age reviewing group who believed that the new 
filmstrip would be most useful in encouraging students like himself to 


take up careers in science fields 


EXCLUSIVE BUSINES! 
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Sight /Sound to Recreate Engineering 


{chievement 


Hiary of a Construction Project 


Graphic Films’ Cameras Record Progress at Block-Square 
Complex of New Union Oil Headquarters in Los Angeles 


— MOTION 
u most 


vastly 


PICTURE has been 


useful and, sometime: 
the 
detail 


und problems encountered in large 


interesting reporter ol 


day-by-day construction 


construction jobs, Both architect 


and engineers find such films in 
valuable reference sources; owner 
of the projects as well as uppli t 


of basic materials have frequently 


ponsored version edited from 
uch lengthy footaye for public 
lomm showings 

Films of note in this field have 
included U.S. Steel fascinating 


picturization of the United Nation 
building in New York 
the 
Seaway 


the current 


film record of mammoth St 


Lawrence construction 
being undertaken by Holland-Weg 
Bullalo 


enyvinecrinyg 


man Productions of and 


numerous other 


achievements 


What promises to be one of the 


most detailed visual records of a 


building project is under way on 


the site of the future headquarter 
of the Union Oil Company of Cal 
Angele: 


ifornia in Los This com 


plex of buildings, occupying a 
quare city block, was designed by 
Pereira and Luckman, ts being 
built by Del Webb and will con 


centrate functions of the company 


that are now dispersed over a wick 
wea 

Cameras of Graphic Films Cor 
turn im IlY55 


poration bevan to 


Men 


methods and materials are 


the 


when the crumbling facades of 
hoddy boarding houses occupying 
part of the site were demolished 
Since that 
tured every 


detail 


date, the lens has cap 


fragment of significant 
demolition; excavation for 


underground levels; pouring of 


foundations; installation of giant 
tems for air-conditioning and 
power, the raising of first struc 
tural steel members 
Close attention to intimate de 
tail marks this project. On the 
periphery of large-scale building 


Cpe ration al single carpenter 


nides wood through his saw, a 


man shovels along an embankment 
| truck driver stretches in the sun 
ome old men from the neighbor 
hood squint through the wire barri 
cade 

\ portable sound unit is also 
present 
of hi 


met 


recording the cacophony 
ing and clattering air ham 
the voices of men giving or 
ders Cusy conversation 
breaks 


recording 


during 
hour Construction 


the 


lunch 


ind film continue 


through all kinds of weather, clear 


ar MOopey in the rain when men 


vear oilskin coats and trucks sink 


in mud—on overcast days when 


heterogeneous piles of metal and 
harmonious 


machinery make a 


rev foil for bright red, yellow and 


vhite safety helmets, the men be 
nevth them lost in the greyness 
By mid-year 1958 when the 


subjects in Union Oil films 









































Center is expected to be finished, 
Graphic Films will also have re- 
enacted the architectural and engi- 
neering planning that preceded 
construction. The enormous task 
of cataloging and editing miles of 
Several films 
are expected to evolve from the 


footage will follow 





Above 
show still, movie equipment 


projection cabinet open to 





material, including a long film-pro- 
gress report; a shorter picture that 
will attempt to express the dynam- 
ics of a building’s conception and 
growth; and, finally, a number of 


short films to demonstrate tech- 
niques and materials used on this 
project for the first time 4 
— 





. and here's the same executive 


cabinet desiened by Mr. Zweibel 


Design Ideas for Office Film Showings 


ry’ Business Executives faced 

with the problem of planning 
a dual purpose room for both gen 
eral office use and screening pur 
poses, the hidden screen and pro 
often a 
most satisfactory way to provide 


jection closet-booth are 


facilities without 


destroying the appearance of the 


good projection 
room as a private office 

But, 
available for booth use, the prob- 
has sometimes been a sticky 
One neat solution is the cus 


when a closet area is not 
lem 
one 
tom-built projector cabinet that ts 
not only a good working tool, but 
serves to add to the decor of the 
And combined with 
which be 
comes an attractive painting at the 


button 


room as well 
this can be a screen 
touch of a 

Both of efficient 
tions being used in the 
good-looking conference room at 
Seymour Zweibel 
Working out his own designs, with 
the 


these innova 


are now 


Productions 


cooperation by audio-visual 


Painting Into Screen: 


this handsome wall 
screen in the offices oj 
Seymour Zweibel Produc 
N. Y 


electricity; it automatically 


1ions, operates by 
raises and lowers in front 
of painting at the touch 

of a button 
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equipment firm, Crawford, Immig 
and Landis, New York, Mr. Zwei- 
bel has a framed painting on one 
wall which becomes a projection 
screen automatically. And he has 
a custom-made cabinet of 
walnut which contains motion pic 
ture projector and speaker, sound 
slidefilm projector, and storage 
space for spare bulbs and other 
odds and ends 

The screen, which has been in 
daily use for over two years with 
no mechanical trouble of any sort, 
is of top-quality matte, mounted 
on sheet aluminum for 
gidity and flatness. At the touch of 
a button from the rear of the room, 
the screen moves soundlessly into 
position behind the wall paneling, 
automatically turning off the light 
over the painting as it takes final 
position. Another push-button at 
the end of the screening returns 
the screen to its stored position be 
low the frame, and the painting 
with its built-in light comes into 


solid 


utmost fri 
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view. The projector cabinet opens 
in a jiffy, for either movie or slide- 
film use 

Frank Crawford, of Crawford, 
Immig and Landis, who supplied 
the equipment for the set-up, esti- 


mates that the screen could be 


duplicated for approximately $250, 
exclusive of picture or frame, and 
based on Mr. Zweibel’s original 
The cabinet, which cost 
$350 to build, could probably be 
duplicated for somewhat less, de 
pending on the type of wood used 


designs 


Miller Presents Sports Fare from Mid-Americi 


(CONTINUED FROM 
Miller 
posely keep commercialization of 
thei minimum, thus 
making them attractive to TV sta- 
tions 


44) 


executives pur 


PAGI 
country 


films to a 


Except for the initial and 
announcements that the 
films are presented by Miller, only 
other 


closing 
sponsor identification con- 
sists of such scenes as a glimpse 
of the Miller scoreboard in Mil- 
waukee County Stadium or a com- 
pany emergency vehicle at an auto 
race 

All TV showings of the Miller 
sport films are presented by sta- 
tions as a public service, although 
in some instances the local Miller 
distributor ties in with his paid 
commercial message On the 


other hand, others call attention 
to a forthcoming showing with 
advertisements in the local press, 


while some promote the films by 
direct mail 

The demand for television show- 
ings of the sport films naturally 
peak in the summer 
months when most of the expen 


reaches a 


sive network shows take their tra- 


ditional break Some _ stations 


Below 


schedule the movies on a regular 


basis, with one station in Cali 
fornia featuring the Miller films 
every week for two consecutive 


summers 

Widespread distribution of Mil 
ler films is assured through the 
handling of prints by the brewery’s 
18 district offices in the United 
States. Many private showings 
before Kiwanis, 
and vat 


such 
Chamber of 
ious fraternal 


groups as 
Commerce 
and athletic organ 
izations—are made in connection 


with personal appearances of 
sports celebrities, such as Braves’ 
star outfielder, Henry Aaron, who 
serve as special representatives for 
Miller during the off-season 

The Miller sports program was 
founded by Fred Miller, himself an 
All-American football star at 
Notre Dame in the late 20s. Ever 
Miller's death in an 
airplane crash in December, 1954, 
sports-minded Norman R. Klug, 


current president of the brewing 


since tragic 


firm, has continued the program at 
And, 


there will be no 


an accelerated pace from 
all appearances, 


change in the foreseeable future 


promising young golf professional Gay Brewer demonstrates hi 


putting technique for latest golf film in Miller's library 


Recently premiered at Milwau 
American & National 
Baseball 
film of the 1957 
Yan 


Supervised by 


kee was the 
Leagues of Professional 
Clubs 

World's 


kees 


color 


Series between the 


and Braves 
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Lew Fonseca, head of the League: 


Motion Picture Bureau, the film 


will be released in January with an 
initial 


450 print backlog to serve 


thousands of group audiences. 


°* 1957 





ON the MAKE 


The Camera Reports Events ‘Behind the Production Lines” 


Personalities Who Man the Cameras; Stars in New Films 





Above: helping do her part to aid New York's year-long, citywide pede: 
trian safety campaign, TV star Arlene Francis appeared before camera: 
at Caravel Films’ studio in Manhattan last month to make a filmed com 
mercial for campaign with Jack 1, Strauss (right), chairman of the Mayor 
Safety. McCann-Erickson, Inc 


Committee for Pedestrian 


supervised 


Right 


Greer Garson 


actress 
recently presented 
golden globes com 
memorating finish 
1 World Highways 
Expedition to 
Kevin O'Donovan 
McClory (left), it 






+ 


~ 
\ | 
\ 


contribution to 


leader, and pro 
ducer Martin 
Ransohot} prest 


dent of Filmway 


sizeable 


make a 
Starring in the 
pot tor Van Heu 
Advertisin 


Below: filmed television commercials 


current studio activity, employ top talent cene below | 


leading tv personality Bert Parks, as 
New 


he appeared ma 


sen Shirts, filmed at Transtilm’s York studio for Grey 











7 FEDERAL GOVERNMENT 
is one of the largest buyers 

if not the largest, of motion 
picture services 


Producers, large 


and small, create sound motion 


pictures and filmstrips for the var 
ious departments of the Govern 
ment with themes and purposes 
specified by the department, bu 
reau or agency buying these serv 
ices As in all Government pur 
chases, contracts for production 
are allotted to a selected bidder 
not necessarily the lowest bidder 
but the one deemed best qualified 


for each 


assignment from the 


standpoint of experience, facilities 
and personnel 

Ihe use of motion pictures by 
while not a new 
activity at the time of World War 
Il, was 


the Government 


tremendously accelerated 
in 1941 by the great need of every 
tested device available for the 
training of men in the services and 
particularly the men and women 
needed in the making of munition 

It was estimated that machine shop 
traming tilm 


shown to inexpe 


rienced workers shortened training 
periods some twenty per cent, an 
cnormous 


advantage in speeding 


up the education of untrained 
tanks 
ships and all the other needs of a 


global war could be produced fast 


people so that guns planes 


and in enormous quantities 
Film on “The Micrometer” 
For example, one of the earliest 
productions supplied industry by 
the U. S. Office of Education wa 
a 15-minute sound film titled, 7 /te 
Micrometer Shown to. trainee 
for machine shop work, many of 
whom had never heard of such an 
instrument, it showed them how to 
use it, how to read the barrel and 
thimble scales, check the accuracy 
of readings and how to take care 
bifty 


things in the 


of the instrument people 


could learn these 
same time required by an instruc 
tor to teach one man 


Today, with such motion pic 


Below: a USOF film shows tech 


nique flor tube-bendine hy hand in 
“Aircraft Work Series.” 


so 








Through useful Government training films, fifty people learn in the same 
time required by an instructor to teach one man by older methods 


Movies From Washington, I. C. 


Your Government Is One of Nation's Largest Film Buyers; 
Films from Many Agencies Are Serving Industry and Public 


by W 


ture nhaviny proved conclusively 
the United States Gov 


continuing to provide 


their value 
crnment 1 
educational films useful in many 
fields, ranging from agriculture to 


engineering, trom aeronautics to 
medicine 

Some three thousand motion 
pictures and filmstrips now are 


available with additional films con 


stantly being produced and re 


leased for public use. In many 
cases, these films constitute a pub 
lic service effort to promote health 
alety economic advancement 
more eflicient management or hus 
bandry 


scores Of areas in 


which the people may benefit 
through more knowledge or expo 
sure to sound ideas 

Most of these motion pictures 
have been produced and are being 
produced today for each Govern 
ment department's own use, pat 
ticularly those of the Department 
of the Army, the Navy, the Ait 
Force and Coast Guard but here 
and there in these films on highly 
specialized subjects are mon’ which 
can be used by civilian groups as 
educational aids 

\ Navy series on Diesel engines 
for example is practically a com 
plete course in pictures and in in 
structional comment on the con 
struction of these motors, their care 
ind repair 


The Department of the Army 


tary Laup 


offers a series of ten sound film 
strips and one sound motion pic 
ture on Personnel Management 
designed for the guidance of per 
sonnel in the training and super 
vision of enlisted men but just as 
effective in training supervisors of 
industrial personnel 


The Coast Guard has five films 
produced for the purpose of aid 
ing in teaching recruits to swim 
and any non-swimmer can profit 
by studying these movies before 
going into the water 


Producers Bid on Pictures 


Producers of non-theatrical 
films, particularly those who have 
specialized in personnel education 
and training, have the opportunity 
to bid on many motion picture 
productions planned by Govern- 
ment departments and need only 
to be listed with all departments 
using outside film services to re- 
ceive specifications and forms for 
bids as each project is planned 
The distribution and sale of all 
these films is also entrusted to pri- 
vate concerns specializing in non- 
theatrical distribution and bids are 
invited as an existing distribution 
contract nears conclusion. While 
this service to the Government 
has always been on a strictly com- 
petitive invited 
from all known organizations com 
petent to handle the sale of these 


basis with bids 
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films, only one organization has 
continuously held the agency for 
Government films since they were 
first offered to schools and industry 
back in 1941. 

This low bidder, then known as 
Castle Films, subsequently ab 
sorbed by United World Films, 
Inc., is now in its sixteenth year 
of operation for the Government 
and has seen the present large 
library of available films grow 
from some forty-eight motion pic 
tures originally produced for the 
U.S. Office of Education. 


Available at Low Print Cost 

Government films, of course, are 
not free to the public but in com- 
parison to privately produced ed- 
ucational films they are extremely 
low in cost, since the majority of 
them can be presumed to have re 
paid their production cost through 
their use by the Government, their 
primary purpose 

Through the authorized distrib 
utor, the Government sets the 
cost of each film, based on the 
footage length of the print with 
out regard for the original cost of 
the production. Additionally, there 
is the distributor’s charge for pro 
motion and handling, or, in the 
usual language of the trade, a 
sales commission 

As an example of print costs, 
a film entitled Rabies Control in 
the Community, a Public Health 
Service film 405 feet in length or 
approximately ten minutes in run- 
ning time, is priced at $20.31 
Schools and other non-profit in 
stitutions receive a ten per cent 
discount. It should be noted here, 
too, that many films in the cur- 
rent Government catalogue are 
cleared for television showings 

As examples of industry's in- 
terest in this reservoir of soundly 
planned and thoroughly tested in- 
structional films, the following are 
some of the business institutions 
recently acquiring Government 
films and actively using them 

How Carboloy Uses Films... 

Carboloy Department of Gen 
eral Electric Company has made 
extensive use of all the U. S. Office 
of Education films and R. G. Bri- 
erley of the Education and Train- 
ing Section has commented on 
them as follows 

“I have no accurate record of 
the number of films we have pur- 
chased but I would estimate that 
we have bought at least ten copies 
of each in the series on brazing. 
grinding and applying cemented 


(CONTINUED ON PAGE 50) 
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Which one speaks 7 languages? 


Fellow in the pith helmet? A big game hunter. 
Knows his stuff but speaks only his native English 


Myna bird? A_ great disappointment; just 
screeches. 

Smartly attired gal? An interpreter. Excellent, of 
course, but only in the 4 languages of her choice 

And the movie projector? A real gem, complete 
with magnetic-optical features. Handles any num- 
ber of languages you may want. 

How? Start with 16mm film, sound or silent 
Have a processing lab add a magnetic stripe. (Costs 


about 2'4¢ per foot, and well worth it!) 


Then, using the sound-recording dev 
the projector, put 


ce huilt into 
your narration right onto the film 
Erase at will; make changes; add special sound 
Re-do narration to fit changing 
audience needs. (It takes only a little more time than 
the running time for the film.) Use and re-use the 
stripe as often as you wish 

What else? | {fective showings for 


film, sound or silent 


effects as desired 


every tomm 
You have sparkling pictures, 
filled with attention-keeping detail. Sound i 


lent. And this projector is always read 


excel 
y for use be 
cause it’s lubricated for life at the factory 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N.Y. 


NUMBER 8 «+ VOLUME 18 «* 


This versatile communications tool is called the 
K odascope Pageant Magnetic-Optical |6mn 


Projector 


OU 
Businessmen use it for public relation 
ales promotion, training, research report 
holder presentation and the like Tho 
chool and church responsibilities find 


valuable 


Demonstration? At your convenience by 
a Kodak Audio-Visual Dealer. Or send 
for the informative brochure, V3-44 

Ne obligation, either way. 











Movies from Washington: 
(CONTINUED FROM PAGE 44%) 


carbide tools. We operate a cus 
tomer training school here at our 
plant in Detroit and these films are 
used as a regular part of the course 
of instruction 

Since first using the films we 
have had approximately 5,000 men 
attend the customer 
most of that 


school and 
number have seen 
two, three or more of the films in 
the series 

In addition, each of our five 
sales districts has a set of the films 
(Carbide Cutting Tools) for use 


in their respective geographic 


areas. They use the films in train 
ing work with their customers and 


with other groups in their areas 


Airline Uses Metal Films 
American Airlines ordered 
Making Sheet Metal Repairs trom 


the Aircraft Maintenance 


series 
and F. G. Malbeuf, District Sale: 
Manager, reports that the film was 


purchased for use in structure: 
job training courses to illustrate 
structure shop job techniques. He 
further stated 

‘The film is part of the train 
ing program which includes clas 
room on-the-job training and ac 
tual showing of the film. It ha 
met with very good success and 
has aided us materially in training 
new people coming into the com 
pany who are assigned to the 
Structures Department 

California Texas Oil Company 
Ltd., purchasing Anow Your Car 
Operation Series) 


has shipped this film abroad for the 


(Automobile 


training of their own service sta 
tion personnel. This film is fo 
basic traming and explains the con 
struction of a car chassis, how the 
engine functions; operations of the 
clutch, transmission, rear axle 
brakes and electrical and cooling 
systems 

Series on Supervision 

A film series on Problems of 
Supervision has been in constant 
demand by industry and many 
prints mn the series of twenty-two 
sound films have been processed 
American Oil Company ordered 
The Supervisor as a Leader, and 
Northwest Orient Airlines is using 
Supervisine Workers on the Job 
which dramatizes incidents to il 
lustrate good and poor methods of 
supervision, including the neces 
sity for obtaining the confidence of 
workers, and pointing out the dan 
gers of “snoopervision.” 


Another subject in this series 


50 
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Well-known producers of business films create Government Pictures. 
/ 





Introducing the New Worker to Stadler, Supervisor of Training, 
us Job was purchased by Camp describes its use as follows 
bell Soup Company and L. V ‘Our basic use of the film was 
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+é ° ie ”” 
—we were very deeply impressed — 








Ih publ 


relations motion picture tells the story ol 
pecialty steel industry that centers in the 
henango River Valley of Western Pennsylvania 


Says the client 


‘‘we were very deeply impressed with your 


the Sharon Steel ¢ orporation 


understanding of our objectives and their 
at hep : - 
translation into an exciting motion picture. 


Phe writing and production of ‘Steel Valley’’ reflect the 


UNDERSTANDING 
MATURITY 
EXPERIENCE 


of IFPI and its executive, creative and production 
staffs. We will gladly send you a print for review 








INDUSTRIAL FILM PRODUCERS, 
624 Madison Avenue * New York 22,N.Y.* El 
Jack Lane 


Alfred M. Evans ° William Alley 
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in a program for Line Supervisors 
composed of people from super- 
intendents through foremen. Spe- 
cific use was to supplement a chap- 
ter on employee induction. We 
feel that it does a good job when 
used in conjunction with other ma- 
terials. We will probably plan to 
use it in future supervisory de- 
velopment courses.” 


GM Uses “Heat Treatment” 

General Motors Corporation, 
Fabricast Division, has purchased 
two training films in the heat 
treatment of steel series; //ements 
of Hardening, and Elements of 
Tempering, Normalizing and An- 
nealing. 

Western Electric Company, Chi- 
cago area plant, is using Hand 
Soldering, a 20-minute sound film 
which explains the theory of sol- 
dering, shows how to prepare sol- 
dering irons and torches; clean 
and prepare the work; fasten 
joints; solder wire and lug joints, 
and seal seams 

C. E. Bergstrom, Chief Class 
room Instructor of Chrysler Cor- 
poration has this to say of a Gov- 
ernment film acquired for 
ing use 

“We Technical 
Training a rather extensive train- 
ing films library. The film, Aligning 
and Installing Auxiliary Machinery 
is but one of many films that we 
have in our library 


train- 


have here at 


We use these 
to support a classroom presenta- 
tion by our staff. The films are 
shown to the various trades that 
we have here at Chrysler Corpo- 
ration and have proven to be a val- 
uable portion of our training pro- 
gram.” 
These Restrictions Apply 

Certain restrictions are placed 
on the purchasers, chiefly to pre 
vent alterations, and the purchaser 
agrees that the films will be used 
for educational purposes only, with 
no performance for which an ad 
mission is charged. And if you 
leap to the conclusion that no Gov 
ernment film might attract a cus 
tomer at a box office, consider for 
example, Hymn of the Nations, a 
28-minute U. S. Office of War In- 
formation film. In this delightful 
movie, the late Arturo Toscanini 
conducts the N.B.C. Symphony 
Orchestra in a radio broadcast of 
Verdi's “Forza del 
Destino;” and then the Westmin- 
ster Choir and Jan Peerce in Ver- 
dis “Hymn of the Nations.” 


overture to 


Subjects dealt with by Govern- 
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This Office of Education film gives 


visual did on “Blanking 
Metai With Hand Snips 
Movies from Washington: 


(CONTINUED PROM PAGE 50) 
ment films are of interest to al 


Sheet 


most any industry since they range 
from films on the capabilities of 
the disabled to films for teaching 
principles of engineering. Films 
on safety, sanitation, work “impli 
fieation and materials handling are 
among some three hundred sub 
jects in constant demand for use in 
management and training pro 
grams, though the many films deal 
ing with Machine Shop Practices 
are in widest use. This is not only 
because they were the first basic 
training films offered the public but 
because industrial expansion of the 
1950's has opened job opportuni 
ties even for untrained people and 
industry is forced to educate them 
Film Benefits to Many 

Phis, then, is an activity of your 
Government with which the aver 
age person may never have been 
directly concerned but may have 
been, over the years, indirectly ben 
efitted therefrom. It is said that 
success in many complex under 
takings is the result of an accumu 
lation of countless, infinitesimal 
positive efforts. The start of a po 
tentially tragic and costly forest fire 
may be checked before a real dis 
aster occurs because of a Govern 
ment film that has taught some 
group of people how to cope effec 
tively with this menace 

A farmer, next spring, may plant 
a more successful crop because 
his cooperative has exhibited one 
of the many films produced for the 
U, 8. Department of Agriculture 

A Factor in War Effort 

Perhaps some major battle of 
the last war was won because a 
shipyard finished and launched an 
ocean-going tanker in half the nor 
mal time as a result of a film series 


on shipbuilding! Gd 
Eprror’s Nort Write United 
World Films, Inc., 1445 Park 


Ave., New York 29 for latest cata 
logs and revised 1958 price lists in 
effect, 
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What's New in Business Pictures 


Seiberling Rubber Co. Film 
Shows How to Drive in Winter 

How to Drive on Snow and Ice 
is the seasonable title of a 12-min 
ute motion picture which is the 
audio-visual portion of a new 
course on winter driving devel 
oped for high school classes by 
Seiberling Rubber Co Akron 
Ohio tire firm, and the National 
Safety Council 

Seiberling has announced that 
the film is available for loan to the 
10,000 U.S. high 


schools that sponsor driver educa 


more than 
tion classes. Instruction material 
for teachers in the form of a 38 
page manual is sent free with the 
training film 

lHlow to Drive on Snow and Ice 
illustrates winter driving techniques 





under all road conditions, depicts 
the “do and don’t” rules of start 
ing, stopping and driving out of 
deep snow and shows how to pre 
pare a car for cold weather 

The new a-v course was devel 
oped by the tire test men at Seib 
erling, using material from the 
Safety Council's Committee on 
Winter Driving Hazards, which 
conducts annual winter tests for 
automotive firms and publishes its 
findings. The film was made in 
Burlington, Vermont and on near 
by Lake Champlain and features 
students and teachers in an actual 
driving class. Instruction tech 
niques were pre-tested during pro 
duction 

Seiberling’s educational aid pro 
gram has been endorsed by the 


Forestalling damage 


is better than 


repairing damage 


Perrr.ess 
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—after 24 years, 
still the best way to 
protect and 
preserve film. 


Get longer life from your prints! 






EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 


Write for brochure 





140-member Association of Casu- 
alty & Surety Companies, which 
promotes driving education as an 
aid to highway safety. School of 
ficials can obtain the film and man- 
ual by writing to: Public Relations 


Department, Seiberling Rubber 
Company, Akron 9, Ohio a 
* * * 


High Voltage Wire Danger 
Depicted in Safety Film 

Doing their utility jobs, high 
tension wires are a mute, orderly 
part of the landscape. While most 
people vaguely know that these 
high voltage lines pack a wallop, 
many persons are not keenly aware 
of the several accidental ways 
such wires can electrocute 

My Pop’s a Lineman, a new 16- 
minute color motion picture, has 
been released on a rental and sales 
basis to explain the potential dan- 
gers of high voltage wires to or- 
ganization audiences and training 
classes concerned with safety. The 
film was produced by the Audio- 
Visual Center of Stout State Col- 
lege, Menomonie, Wisconsin, in 
cooperation with the Job Training 
and Safety Committee of the Wis- 
consin Schools of Vocational and 
Adult Education. 

Safety points about high voltage 
wires are made in the film as a 
lineman takes his son along on a 
workday to show the boy various 
dangers involved—and to cure the 
lad of such tricks as trying to res- 
cue a kite tangled in a high voltage 
line. Kite strings in high tension 
wires can conduct enough current 
to kill. 

The film shows that trees and 
branches can conduct high voltage 
death, that shooting insulators off 
high tension wires can endanger 
lives. Drivers learn that when a 
high voltage line comes in contact 
with a car, occupants usually are 
safe only if they remain in the car. 

Visualizing lineman’s points are 
flashbacks to a high voltage dem- 
onstration which in 10 years has 
been presented nationally to audi- 
ences of over 300,000 persons. 
These demonstrations are con- 
ducted by H. C. Potthast, super- 
visor of the Job Training and 
Safety Committee of the Wiscon- 
sin Schools of Vocational and 
Adult Education. 

Prints of My Pop’s a Lineman 
can be purchased from the Audio- 
Visual Center, Stout State College, 
Menomonie, Wisconsin for $135.- 
OO per print. A list of rental 
sources will be supplied on request. 
Preview prints may be obtained 
from the college. Q 
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“WHAT'S A FILM COST ANYWAY? 


“Every now. and then we still get this 
question—but less and less often. Be 
cause people realize all costs are relative 
and the real cost of any film must be 
judged in relation to two factors—the 
number of people who see it and the im 
pact on each of these people 

‘If there is one thing | have learned in 
a dozen years with this Company, it is 
that the better the film the more people 
will see it and the greater will be the im 


pact on ea h viewer 


Graeme Fraser, Vice President 


Crawley Films Limited 
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SHOWTIME FOR U. S. BUSINESS: 
(CONTINUED FROM PAGE THIRTY-SEVEN) 


supplied integrated visuals, using motion pic 
tures, slides and overhead projection. Going 
beyond new products, Mennen stressed the 
company’s tremendous expansion since its be 


ginning as a corner drug store many years ago 


Canada Dry Scores on Closed-Circuit 

Canada Dry Ginger Ale, Inc. used a closed 
circuit telecast for the first time this year to 
bring its 1958 sales and marketing plans to its 
field sales force and licensed bottlers. A new 
sales campaign, called “Action for Growth” 
was presented by President Roy W. Moore, Ji 
and his executive staff to audiences in ten cit 
ies through facilities of the TelePrompTer Cor 
poration: Atlanta, Boston, Chicago, Dayton, 
New York, Philadelphia, Pittsburgh, Syracuse 
and Washington 


Personal Appearances Costly in Time 

When the idea was first discussed, Mr. Moore 
was opposed to the closed-circuit plan because 
he felt that nothing could ever replace the value 
of face-to-face contact with his associates. He 
realized, however, that it would be just impos 
sible to go out and present the company’s 
power-packed new program to the entire Can 
ada Dry organization in the United States and 
Canada in person. It would have taken him 
away from the office for over a year 

Mr. Moore now feels that his original doubts 
with respect to the selling power of closed-cir 
cuit have been erased. Since he faced the TV 
cameras on September 10, unsolicited tele 
grams and letters from field men and bottlers 
have convinced him that closed-circuit can pos 
sibly have an even better effect under certain 
circumstances than a live meeting 

Whether live or TV, Mr. Moore thought the 
experience had taught him and his staff some 
thing: that they can condense their material 
so that the presentation is more powerful and 
effective on the audience 


Use Kine-Films for Employee Shows 

fo make maximum effectiveness of the “Ac 
tion for Growth” telecast, Canada Dry or 
dered a kinescope for each of its division head 
quarters with instructions that it be shown to 
all employees—office workers, production em 
ployees, warehousemen, truck drivers, as well 
as the sales force. After these showings, the 
kine films will be distributed to every bottler 
to be shown to all of their employees. In all, 
15,000 Canada Dry people will be able to see 
first hand, the company’s annual message of 
its objectives 

Mr. Moore has been pleased with the tele 
cast and the kine-distribution, because he has 
found by experience that the power of a mes 
sage is terribly watered down by the time it 
reaches the real grass roots of an organization 
This way, the story can be passed on to all 
connected with the company in full, as it was 
originally presented Ly 


















Rapid Colorprint’s 
extensive color film 
production facilities 
assure you of cleaner, 
sharper, dust-free 
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Jacksonville's Story Told 
in Chamber of Commerce Film 

he Jacksonville Story, a 28% 
minute color motion picture, spon 
sored by the Jacksonville Ares 
Chamber of Commerce, stirred 
home-town pride among more than 
400 business and civic leaders at 
a luncheon premiere in the city 
George Washington Hotel auditori 
um recently 

The Jacksonville Area Chamber 
of Commerce plans to purchase 
enough prints of the film for show 


ings throughout the nation. Mayo 
Haydon Burns remarked enthusi 
astically that the film was worth 
making “just so we can realize 


what a wonderful community we 
live in, whether or not a single per 
son away from here ever gets to 
see it 

Produced by Russell-Barton Film 
Company, Jacksonville, The Jack 
sonville documentary 
which traces the city’s 


Siory is a 
rebirth in 
the ashes of a great fire in 190] 
and mirrors its strength as a me 
tropolis of today 

Shown is Jacksonville's impor 
tance as Florida’s financial capital 
“as an insurance, industrial and 
shopping center. The port city 
river and continuous waterways are 
seen as channels of commerce and 
as recreation facilities. Jackson 
ville area 


picted 


naval activities are de 


The Jacksonville Story portrays 
a city of homes, churches good 
schools, hospitals, of good commu 
mcations, 


transportation, utilities 


ideal Shows Tomorrow's Toys 
in 16mm Public Relations Film 
Ideal 


leased a 


loy Corporation has re 
10-minute lomm public 
relations film titled Joys of Tomor 
row The film predicts what toys 
of the future will be like 
shows a Satellite Launcher Truck 
whose actions have been justified 
by today’s 
that are 


neat 


headlines; intercoms 


old-fashioned in design 
but advanced in operation; celeb 
rity dolls; airborne “box cars 
modeled after the newest aircraft 

The production also visualize 
trend that 


the revived western 


makes its reintroduction in. old 


frontier forts and stage coache: 
Sky Sweepers that track aircraft 
and flying saucers with “Nike 
missiles 

This b/w sound film is availa 


ble on free loan to television 


stations and community groups 


schools, et It was written and 
produced by Melvin Helitzer, di 
rector of public relations for Ideal 


Loy Corporation New York City 
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On location for farm tv. films are 
Hl. Rawlines and a-\ 


forestry avent Farlow; ¢ 


(ltor 





R. Hoover; and 
chief John Hawkinson 


forester I 


Film Heports to Farm Viewers 


During 1957, the Illinois Cen 


tral Railroad has been familiarizing 


midland television viewers with 


the soil-testing program and me 


chanical tree-planting demonstra 





tions of the railroad’s agricultural 
and forestry department 

Iwo sound motion pictures pro 
duced by Illinois Central's depart- 
ment of audio-visual aids, headed 
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by John T. Hawkinson, began tell- 
ing the agricultural service story 
on WGN-TV’'s R.F.D. 
land program several months ago. 
Since then, the films have been 
scheduled on tv programs through- 
out the Mid-American 
served by Illinois Central. 

Films Show Soil Test Lab 

Via_ the televised films, 
middlewesterners see IC’s Jackson, 
Mississippi soil - testing laboratory 
and are told of the more than one 
quarter-million made for 
farmers. Depicted, too, is the de- 
velopment of soil-testing facilities 
from a portable kit to a com- 
ple*ely-equipped lab for accurate 
soil analysis. 

A mechanical tree-planting dem- 
onstration in one of the films illus- 
trates how more than 1,000 tree- 
planting demonstrations have been 
held in Mid-America. As about 
10,000 trees are planted in each 
demonstration, the railroad’s me- 
chanical planters have planted 
some 10,000,000 trees for Ameri- 
ca’s agricultural future 

Has Used Films Since 1921 

Illinois Central’s agricultural 
and forestry department has been 
using motion pictures since 1921. 
Though the department used in- 
ternally-made films in the 20's, 
most of these films were from 
outside sources. Today, the audio- 
visual department serves IC’s vari- 
ous pictorial needs in training and 
public relations. 

In the early years, the railroad’s 
agents carried projectors in their 
flivvers when they called on small 
groups of farmers. With tv film 
showings, Illinois Central’s projects 
now can be shown to thousands. & 


Chicago- 


regzion 


two 


tests 
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University of Wisconsin 
Announces Geography Films 

Three new motion pictures on 
Wisconsin geography have been 
produced by the University of Wis- 
consin Extension Division. The 
films may be used by adult and 
high school groups, though they 
were produced for elementary 
school classrooms, by the Bureau 
of Audio-Visual Instruction in co- 
operation with the Extension Divi 
sion geography department 

In sound and color, the films in- 
clude: Wisconsin Geography—An 
Introduction, Wisconsin Mining 
and Manufacturing, and Wisconsin 
{griculture. Running time for each 
film is about 20 minutes. In all, the 
films include scenes for 159 places 
in 59 Wisconsin towns and cities, 
representing 38 counties 
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Role of Volunteers in Mental 
Hospitals Told in “Human Side” 


The Human Side, a new film 
showing how volunteers in mental 
hospitals contribute to the recovery 
of patients, has been acquired for 
national distribution by the Mental 
Health Materials Center. This un- 
usual 24-minute film was photo- 
graphed on location at Willmar 
State Hospital, Minnesota, where 
some 122 volunteers and several 
staff members of the hospital 
played their own roles or those of 
patients, 

Chief aim of the film is to show 
the patient as the volunteer sees 
him and works with him—an in- 
dividual in need of undemanding 
friendliness. The film illustrates 
that the volunteer is not just an- 
other “pair of hands” on the hos- 
pital staff. He has a unique func- 
tion; as a person from the busy 
world outside the protective walls 
of the hospital, the volunteer brings 
to the patient a sense of contact 
with the community and a fresh 
interest in daily living. 

The Human Side is intended for 
the general public. It will help 
to develop better understanding of 
the mentally ill, will demonstrate 
the services provided to patients 
in hospitals and will stimulate in 
terest in becoming a_ volunteer 
worker in a mental hospital. It 
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may also be shown to volunteers, 
hospital staff and 
patients 


families of 


Produced for the State of 
Minnesota Department of Public 
Welfare, by Continental Films, the 
film had as professional advisors 
the following persons: Howard 
Rome, M.D., Mayo Clinic; Dale 
C. Cameron, M.D., Medical Di 
rector, Minnesota Department of 
Public Welfare; Miriam Karlins, 
state volunteer co-ordinator; and 
Nancy K. Kjenaas, mental health 
consultant. 

The Human Side is available 
from the Mental Health Materials 
Center, 1790 Broadway, New 
York 19, N. Y., at $125.00 per 
print (f.o.b. N.Y. City.) rhe 
rental charge is $7.00, plus ship 
ping costs both ways Vy 

* * 4 
Growth, Delivery of Fruit 
Shown in Union Pacific Film 

How fruit is grown in the west, 
prepared for market and delivered 
to the consumer is shown in Fruits 
of a Lifetime, a new 16mm color 
motion picture released by the 
Union Pacific Railroad’s depart 
ment of livestock and agriculture 

Io interest consumers in eating 
more high quality fruit, the film 
portrays fruit-growing as a life 
time farm enterprise. It depicts 
the development of western lands 
for the planting and growing of 
tree and small fruit and shows the 
harvesting, processing, packaging 
and delivery of fruit 

Promotionally pictured are the 
special railroad facilities and serv 
ices required for delivering fresh 
fruit from the western orchards to 
distant markets 

Fruits of a Lifetime joins 12 
other agricultural films current 
being distributed by Union Pacific 
Interested groups may obtain the 
new film or any UPR subjects by 
contacting the Department of 
Livestock and Agriculture, Union 
Pacific Railroad 1416 Dodee 
Street, Omaha, Nebraska a) 


American Film Registry 
Moves Offices in Chicago 

American Film Registry, form 
erly located at 24 I Sth Street 
Chicago, has moved to larger 
quarters at 1OI8 S. Wabash Ave 
Suite, 202, in Chicago 

Greater space and added facil 
ities will enable AFR to further 
serve the needs of film and audio 
visual equipment customers. A 
complete repair service now is 
available for standard and contin 


uous projectors I 
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* automatic rewinding with 
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le immediately ready tor the 
nent showing 
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tien the carrying case hes 
ite own built-in screen for view- 
ing by small groups 
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Rettig President; Keever VP 
of California Nat'l Productions 

Earl Rettig has been elected 
president and H. Weller (“Jake”) 
Keever is vice-president and gen 
eral manager of California Na 
tional Productions, according to 
Charles R. Denny, board chairman 
of the National Broadcasting Com 
pany subsidiary 

An executive with 20 years of 
experience in motion pictures, Mr 
Rettig joined NBC in 1950 and 
leaves his post as vice-president 
and treasurer of the parent com 
pany to head CNP. Since 1928, 
when he began his film career as 
assistant to the studio manager at 
Fox, he has been treasurer of RKO 
and was secretary-treasurer of 
Rainbow Productions 

‘Jake’ Keever became national 
sales manager for NBC’s Central 
Division with headquarters in Chi 
cago in 1955; he was appointed 
CNP in 


director of sales for 


August 1956, after NBC Televi 

sion Films became a division of 

that company a 
* * 


Lowendahl Heads Transfilm, 
Palma Exec Vice-President 

Walter Lowendahl has been ap 
pointed president of Transfilm In 
corporated, it was announced last 
month by William 
chairman of the board of directors 
and former president. Michael A 
Palma, treasurer, has been named 
executive vice president, the posi 
tion formerly held by Mr. Lowen 
dahl 

Mr. Lowendahl, who co-found 
ed Transfilm in 1941, is one of the 
organizers and former 


Miesegaes, 


presidents 
of the Film Producers Association 
of New York 


* ¥ * 
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Bradford Whitney 


Brad Whitney Succeeds Wright 
as President of Condor Films 

Bradford Whitney, one of the 
organizers of Condor Films, Inc., 
St. Louis film company, has be- 
come president of the firm. He 
succeeds Arthur Wright, now a 
public relations executive, accord- 
ing to an announcement by E. F. 
Stevens, board chairman. As vice- 
president in charge of production, 
Whitney has directed most of the 
films produced by the studio since 
its formation in 1951 

A former television director at 
KSD-TV, Whitney served as ex- 
ecutive director of the St 
Community 


Louis 
Playhouse for five 
years and has done post-graduate 
work at the Yale Drama School 
and Pasadena Playhouse 


© * + 


Reese Patterson Vice-President 
of Animatic Productions, N. Y. 

Reese Patterson has been ap- 
pointed vice president of Ani- 
matic Productions, New York. 

Mr. Patterson had been Ani- 
matic’s art director since he joined 
the company in October, 1955 





Ruggiero Chief Editor 
of Lawrence-Schnitzer 
Jack Ruggiero, for 
mer film editor for 
MGM, Jack Chertok 
Productions and 
BBD&O Agency, has 
been named chief film 
editor of 
Schnitzer 


Lawrence- 
Productions, 
Inc., Hollywood, pro 
ducer of television com 
mercials. He has work 
ed on hundreds of these 
subjects in addition to 
featured film programs 
and editorial integra- 


tion a 
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Alexander Film Co. Names 
Berry National Div. Chief 
Jay Berry has been appointed 
vice-president and general mana- 
ger of the newly-established Na- 
tional Division of the Alexander 
Film Company, Colorado Springs, 
Colorado. He will head the Alex- 
ander Account Service Depart- 
ment, Alexander Productions, Al- 





Jay Berry to Alexander Film 


exander International, Alexander 
Theater Network and Alexander 
Merchandising Services. 

Prior to joining Alexander Film, 
Berry had been vice-president and 
assistant to the president of 
Brooke, Smith, French and Dor- 
rance, New York and Detroit ad- 
vertising agency. He had been 
with BSF&D for seven years be- 
fore moving to Colorado Springs 
to help reorganize Alexander Film 
Company Ld 


* + * 


Grover Heads Niles Division 
Lionel F. Grover now is direct 
ing the Educational Films Divi- 
sion of Fred A. Niles Productions, 
Inc., on the west coast. Grover, 
formerly with Raphael G. Wolff 
Studios, Inc., in Hollywood, has 
an extensive background in the 
educational film field. Production 


plans for special educational films 
are being formulated 
* * * 
Appoint Nallan Chief Engineer 
at Sound Recording, Inc., N.Y. 
William 
pointed chief engineer in charge 
of operations for Sound Recording, 
Inc., New York City, according to 
Morton Schwartz, president 


Nallan has been ap- 


Nallan will be responsible for 
quality control on all aspects of 
recording. The firm produces re 
cordings for motion pictures, tele 
vision and record companies. Nal 
lan formerly was with Twentieth 
Century Fox and News of the Day 


* * * 
Kater to Modern at Chicago 
A new midwestern account ex 
ecutive for Modern Talking Pic- 
ture Service, Inc., Chicago is G. C 





G = K ster ; C 


“ 0 nicag 


Kater, former manager of Mod 


ern’s Cincinnati Exchange film 
library. Richard Hough, midwest 
vice-president of Modern, made 
the announcement |e 


Art Chief for Lawrence, Ltd. 

Hugh Spencer is the new crea 
tive art director of Robert Lawr 
ence Productions, (Canada) Ltd., 
loronto, producer of films for tele 
vision and industry, it was an 
nounced by John 1 
president 


Ross, vice 


* * * 





Send for free booklet... 
HOW TO MAKE YOUR 


TITLES =: 


MORE EFFECTIVE 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 


Herfel Studio Chief 
at Transfilm, Inc. 
Christian Herfel has 
has been appointed stu 
dio manager and as 
sistant director of 
ransfilm, Incorpo 
rated, New York. Prior 
to coming to this stu 
Herfel free 
lanced for two years as 
studio manager or as- 
sistant director for vari- 
ous commercial pro 
ducers. Formerly, he 
was studio manager for 
ATV Film Productions 
in Long Island City. & 
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TEL-Animastand... 


ANIMATION and SPECIAL EFFECTS CAMERA STAND | | 


Outstanding features which represent the | 
greatest value in the low cost field: 











nimaatand with 


+ 
* 
* 
a 
* 
* 
* 
* 
a 
* 
* 
* 
* 
* 
+ 
* 


Weigt ight ¥ teet 
ALL FOR THE LOW, LOW PRICE OF $2995 


/ 

L.- Anima aliding 
hoard rotated at 45° 
Among the Recent Purchasers are 


Boeing Airplane Co., Wichita, Kansas Government of Pakistan 

Califernia Institute of Technology, Jet Propulsion Sandia Corporation, Albuquerque, N. M 
Laboratory, Pasadena, Calif Teletects, Inc., New York, N. Y 

Walter Reed Army Medical Center, Wash., D. ¢ TV Spot Service, Cedar Rapids, lowa 

Associated Missile Products, Pomona, Calif UNESCO (Aid to India), Paria, France 

Campbell Films, Saxton's River, Vermont Veterans Administration Hoap., Topeka, Kan 

Holland-Wegman Productions, Buffalo, N. Y Viguie Film Productions, Santurce, P. 


Write for dlustrated brochure describing many adaptations of TEL-Aniwnastand 


N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440— Cable: SOSound 
Western Branch: 633! Hollywood Boulevard, Hollywood 28, California-——Phone HO 7.2124 


tf 






Qur Specialty... 
SALESMANSHIP on film 


As scores of top firms can tell you, there's no faster, 
more forceful way to put your message across than 


with a Holland Wepman film 


For Holland-Wegman is a 5,000 square foot studio 
fully equipped and manned to plan, write and pro 
duce top calibre films in any category...product sales 
public relations, training, documentary 
commercials 


What job do you have for Holland-Wegman 


television 


sale sian 





ship-on-film? Phone or write us about it today! 





HOLLAND-WEGMAN PRODUCTIONS 


tm me, a 





197 Delawere + + Telephone: MAdison 7411 





























COMPLETE SERVICES TO PRODUCERS OF 16mm 
MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 

Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + 


CHICAGO 6 
TELEPHONE DEARBORN 2-6286 








Professional Motion 


Picture Production . 









SERVICES AND FACILITIES 


For informetion call fF. William Hert, 
Vice-President and Manager 


105 11th Street, S.E. 


40’ x 60’ Air Conditioned Sound Stage 
RCA, Westrex and Ampex Recording Equipment 
Mitchell Cameras 


Mole Richardson and Bardwell Lighting and Grip 
Equipment 

Experienced and Cooperative Staff and Crews 

lémm 35mm 


Location or Studio 


Lincoln 6-8822 
NATIONAL FILM STUDIOS 


(formerly Capital Film Studios 
Washington, D. C. 








New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


Auditorium Sound Slide Unit 
Announced by DuKane Corp. 

A new sound slidefilm projector, 
record player and speaker combi 
nation for auditorium use has been 
announced by the DuKane Corp 
oration, St. Charles, Illinois 

The projector, Model 576-39, is 
equipped with a 1,000-watt pro 
jection and will 


lamp accept a 





—— 





luKans A 


The combination 

Silent Sound 
automatically advanc 
ing the synchronization 
with the sound. The auditorium 
sound unit is Model No. 14B247 

\ locking action of the 


projector s 


1 ,200-watt lamp 
features DuKane’s 
system for 


film in 


vise 


glass aperture plates 
keeps the picture in focus and the 
open fully during the film 


advance to protect the film from 


plates 


scratches Ihe film 1s cooled by 
a jet-stream cooling system using 


two and a 


motors combination 
fan and turbine blower. DuKane’s 
film cartridge 


nates film rewinding 


“inside-out” elimi 
High-fidelity speakers are built 
into the carrying case for the rec 
ord player, which has a 3-speed 
turntable and a microphone input 
+ . * 
Kinevox-Hallen ‘616’ Recorder 
Features ‘Davis Filter’ System 
Light-weight portability and 
smooth film motion are features of 
the 1958 Kinevox-Hallen Model 
616 (16mm) Portable Recorder 
Reproducer introduced to the east 
ern market in December by $.0.S 
Cinema Supply Corp. The unit 
may be motion picture, 
television and other types of audio 


used in 


visual recording 

The Model 616 is equipped with 
“Davis Filter”—a tight loop filter 
system said to maintain reverse or 
forward operation in 


The unit has a film 


dead syne 


capacity of 


BUSINESS SCREEN 


800 feet and its standard reels 
take up to 1600 feet of Mylar film. 
Film feed and take-up spindles 


allow use of any film 


standard 
reel, 

The unit’s film speed is 36 feet 
per minute, standard 16mm sound 
speed. Frequency response is 
flat from 50/8000 cycles, distor- 
tion less than 1.5 
monic at 400 cps 


with total har- 
Signal to noise 
ratio is not less than 5O db with 
output level normal 4 dbm. Flutter 
is less than 0.2 

The electronic section of the re 
corder consists of one combina 
tion record and playback amplifier 
and push-pull bias supply. A stand- 
indicator 
jack 
is provided for headphone or ex 


ternal monitor amplifler Le 


ard meter type volume 


is furnished and a monitor 





For lémm. Film 490’ to 2000° Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Only beor 
original this 
Fiberbilt TRADE 

Cases MARK 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 


Motion Picture Service 
7315 Carnegie Ave. 
Cleveland 3, Ohio 
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Model R-15 Film Processing 
Unit Announced by Filmline 

A new film processing unit re 
quiring no darkroom and de 
scribed as easy and economical to 
operate has been announced by 
Filmline Corp., Milford, Connecti 
cul 

The Filmline 16mm Combina 
tion Reversal & Negative-Positive 
Processor Model R-15 has an ex 
clusive friction-type overdrive film 
transport system 
sion-machined 
nents 


featuring preci 
overdrive compo 


Film breakage, scratches 
and static marks are eliminated, the 
manufacturer states. Footage in 
the unit’s tanks will remain con 
stant for consistent, even develop 
ment, it is noted 

All tanks are fabricated from 
heavy gauge stainless steel and are 
heliarc-welded to government spe 
cifications. All tank fittings and 
parts that come in contact with 
solutions are 


made of stainless 


steel or inert materials. Ld 
* * a 
Photo Research Corp. 
Redesigns Exposure Meter 
Limited production of the Model 
A professional exposure meter has 
been resumed by Photo Research 
Corp., Hollywood, California, ac 
cording to Karl Freund, president 
The original Model A exposure 


meter has been improved and ts 
to be marketed under the regis 
tered trade name of “Spectra Pro- 


fessional.” It is designed for use 
in the motion picture industry, 
television and related industries, 


where instant direct reading with 


great accuracy is required. The 
Spectra Professional is sold with 
disc, grid, 12 film-speed slides and 


carrying case Id 


Camera Equipment Co., Offers 
Smaller TEWE Viewfinder 

A new, smaller 
rEWI 
been announced by Camera Equip 
ment Co., Inc., New York City 


Designed for use by directors for 


model of the 
Director's Viewtinder has 





academy aperture, the new view 
finder is of the Zoom type and is 
available in l6mm and 35mm 
models 

The 16mm model is calibrated 
from 12'.mm to 50mm; the 35mm 
is calibrated from 28mm to 150 
mm lad 

Hans Jaggi, technical expert for 
Animation Equipment Corpora 
tion, has installed a new Oxberry 
optical printer at the studio of 
Bavaria Film Company, Hamburg, 
Germany 


PROFESSIONAL 


| MATTES © INSERTS © FADES ® DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


CINEMASCOPE 
B & W or Color 


SPECIALIZED TITLES 
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8 


| Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., HOLLYWOOD 29, CALIF. | 
NOrmandy 3-9331 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE SouRCE 





CAMERAS 
MITCHELL 


lémm 

35mm Standard 

35mm Hi-Speed 

35mm NC © 35mm BNC 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W .750W 
CECO Cone Lites 
(shadowless lite) 


BELL & HOWELL 


Standard * Eyemo ® Filmo 


ARRIFLEX 


lémm © 35mm 


WALL 


Gator Clip Lites 
35mm single system P 


Barn Doors 
Diffusers 


Dimmers 


ECLAIR CAMERETTE 
35mm © 16/35mm 


Reflectors 
Combination 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer * Bolex 


Blimps * Tripods 


ZOOMAR 35mm 


FRAWK C 


(+ AIMERA Sel 


Debt. § 


DOLLIES 

Fearless Panoram 
Me Alister Crab 
Platform © Western 
3 Wheel Portable 





EDITING 


Moviolas ® Rewinders 
Tables ® Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 
Parallels * Ladders 
2 Steps * Apple Boxes 
Scrims © Flags 

Gobo Stands 


Complete grip equipment 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms and 
Perambulators 


Portable Mike Booms 
Portable Power Supplies to 


operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


ZUCKER 


IPMENT (O..INC. 


315 West 43rd St., 


New York 36, N.\Y. JUdson 6-1420 











"I 


2) 


with movies! 


Se @ => 


NATION 





since 19340 


PRODUCTIONS 


10 South Bellaire Street 


Denver 22, Colorado 


Phone SK yline 6-6383 











Send 
Your Film 
To The 
Complete 16MM 
Service 
Laboratory 


Unsurpassed for . 





| SPEED +--+ QUALITY | 


Personalized 


SER VICE 


MOTION PICTURE LABORATORIES, IN¢ 
Phone BRoadway 5-2323 
1672 Union Ave., ( Memphis 4, Tenn 





Th, Waste r Craftsmanship 
Vour Bilin D 
J 


serves 














Cinekad Synchronous Motor 
Drive for 16mm Projectors 
Especially designed to drive all Bell & Howell, 


Ampro and Victor lémm projectors at 
synchronous speed. 


Projec tor can be instantly attached to Syn hronous 
Motor Drive and quickly detached at any time in 
a matter of seconds An outstanding feature is 
the flexible shaft which connects motor with pr 
jector and permits smooth, quiet and steady opera 
tion. No special technical knowledge required for 
installation and mounting 
Write for more details and prices 


Available at leading dealers, or direct 
CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TVY EQUIPMENT 


Send for tree folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manutactured 
by Cinekad. 
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DRESSER MEETS GROWTH PROBLEM: 


(CONTINUED FROM PAGE FORTY-THREE ) 


drilling, production, refining and transmission 
and distribution equipment. It also serves a 
broad cross-section of other industries 

Areas of Promise is designed, firstly, to ex 
plain how the inter-relationships of the various 
divisions can help meet the problems and de- 
mands of Dresser customers. It shows that 
the overlapping divisions’ research, develop 
ment and capacity to supply constitute a plus 
factor that no other supplier can match 

Secondly, the film will hope to interest recent 
graduates in a career with Dresser. It explains 
the hundreds of interesting job opportunities 
the various divisions offer 

Areas of Promise is the third in a series of 


films made for Dresser by Richie Productions 
* + > 


Jack Berch Joins Transfilm as Account 
Executive in Television Commercial Sales 


Jack Berch has joined Transfilm, Inc., as 
an account executive in the television com 
mercial sales department 

For the past two years Mr. Berch has been 
president of his own TV commercial producing 
company, Jack Berch Productions. Prior to 
this he was vice president in charge of sales 
at MPO Productions in 1954 and 1955 

Mr. Berch was long a popular radio star 
with a daily network show on NBC As a 
singer-salesman for The Prudential Insurance 
Company he was described as “a salesman 
who combines the human qualities of a Dale 
Carnegie and the endurance of a man who sells 
insurance.” Mr. Berch effectively sold radio 
as a medium of advertising to Pru’s agents, 
district managers and company executives until 
1954 when he branched into television Ld 


+ * * 


8th Annual Production Review Coming! 


The standard Buyer’s Guide to the best in 
business and television film production is 
Business Screen’s Annual Production Re 
view, published in Mid-February. The &th 
Annual 1958 Edition is now in preparation. 


‘. 


| Library 

















4 SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIK 


For Details Write 


AUDIO-MASTER Corp. 
17 East 45th St. @e New York 17, N. Y. 

































SALESMEN GET IN 
STORY GETS TOLD. 


y 
¥ SENSATIONA? 


New 
Movie- ite ) 
<i ne I 


* Theater Quality 
16mm Sound 
Projector 

* Film Safety Trips 

* Easiest to Use 

* Lowest in Cost 

* Lightest in Weight 

* 50,000 Users 
Can't Be Wrong 

* Lifetime Guarantee 
Your Salesmen's Pal 

Your customer enjoys a 

theater presentation on 

his desk. Sets up easi!, 

in three minutes or 
less. You're in with your 
story — You're out 
with a sale 


Ideal for large 
screen projec- 
tion too. 


Complete with 
screen $298.50 


Write for Free rialog 


rue HARWALD co. 


1245 Chicago Ave., Evanston, Ill. 
Phone: Davis 8-7070 


the mark of 


Crud 


Ci 










excellence 


in commercial films 


CATE & McGLONE 
films for industry 


1521 cross roads of the world 


hollywood 28, california 
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Gardner a New Bell & Howell 
District Sales Manager 

Appointment of R. F. (Bud) 
Gardner as a Bell & Howell Com- 
pany district manager has 
been announced by Carl Schreyer, 
marketing vice-president 

In his new position, Gardner 
will cover Minnesota, North Da- 


sales 





Rs 4 


Bud) Gardner 


kota and South Dakota for Bell & 
Howell, Chicago manufacturer of 
photographic, projection and elec 
tronic equipment. 

Gardner has 11 years of experi 
in the field, 
serving in sales executive capaci 
ties in the midwest 


ence audio-visual 


* * * 


Construction Scene Footage 
Available for Commercial Use 

Looking for construction scenes? 

Nearly 2,000 feet of 16mm col- 
or film shots of heavy construction 
projects are being made available 
without charge for television com- 
mercial and other production use 
by F. H. McGraw & Company, 
engineers and constructors 

The footage includes shots of 
earth moving, railroad building, 
steel and heavy machinery erec 
tion, large concrete pouring opera 






IT MAKES 


HEAVY DUTY 
SHIPPING CASES 
FOR ROUND FILM CANS—~. 


tions and other general construc- 
tion shots which could be used by 
building materials and equipment 
manufacturers who sponsor films 
for promotion 

The McGraw part 
of a time-lapse production record 
ing the progress on long-range con 
struction projects, thus the com 
pleted film will not be available 
until late in 1958 

Though the construction foot 
age is supplied free, McGraw & 
Company expects to receive some 
kind of credit from sponsors using 
this material. The company’s ad 
51 East 42nd Street, New 


i 


footage 1s 


dress is 
York 17 
* * 

Radio & Television Executives 
Tour Caravel Production Center 

About 150 members of the 
Radio & Television Executives So 
Film’s 
New York 
month, and witnessed a workshop 
on producing the TV film commer 
cial 

The 
ined editing rooms, art and anima 
tion facilities, and film and sound 
production equipment 

Caravel’s 


ciety toured Caravel pro 


duction center in last 


visiting executives exam 


David | 
Calhoun 


president, 
Pincus; vice-president, 
McKean; and executive producer, 
Mauri Goldberg guided the group 
through steps in producing a se 
ries of popular TV film spots, from 
storyboard through production, re 


cording, printing and shipping 
throughout the country Vad 
* * fh 


Chicago Film Wins Civic Prize 
The Chicago promotional film, 
Pride of a City, took a first award 
at the Municipal As 
sociation convention Ly 


NSEN 


Cnn 


American 










WRITE FOR 
CATALOG 


The Nation's Exelusive 


Source of the (Round) 
Film Shipping Case<. 


e No corner mean no wear point 


@ Made of hard vulcanized fibre 

® Heavil varnished outside ind 
inside to make them even more 
waterprool! 

@ Durable handles and web strap 
on all 1Z 

© New flat t pe buckle for i 
stacking 


WM. SCHUESSLER: Dept. B 





361 WEST SUPERIOR STREET - CHICAGO 10 
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eco 


of 





-_ det 
tele 

@ e 
associated studios in 


detroit-chicagoao 
new york - new orleans 
los angeles - baltimore 
san francisco - houston 
washington - st. louis 


4815 





nomical - professional 


motion picture production 


film associates 


michigan inc. 


cabot avenue 
roit 10, michigan 
phone luzon 2-6200 





james e. maclane 


executive producer 

23 years professional 

experience in film 
production 





FILMS . . . from research to release 


for sales promotion «+ public relations + sales 


training * advertising + industrial development 


Motion Pictures * Slide Films * 
Trailers * 
Live Action. 


Television Shows and Spots 


16-35mm * Color * B/W * Sound * Animation 


COMPLETE LABORATORY SERVICES 
AND FACILITIES FOR PRODUCERS 


Printing + Processing + 


Recording + Special 


Effects « Photo and Sound Editing and Cut- 
ting « Sound Stage. Company occupies 14,000 


square feet and custom tailors services to meet 


your needs. 


| 
beeland-wood films, inc. 
752 Spring Street, N.W. 


Atlanta, Ga. 
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NATIONAL 





EASTERN STATES 


« MASSACHUSETTS e 


Cinema, Inc,, 24 


joston 16 


Clarendon St 


°« NEW JERSEY « 


Slidecraft Co., 142 Morris Ave 
Mountain Lakes, N. | 


{ 


Association Films, Inc., Broad at 


kim, Kidgeheld, N. | 
e NEW YORK e 
Association Films, Inc., $47 \lad 
ison, New York 17 
Buchan Pictures, 122 W. Chip 
pewa St jullalo 
Crawford, Immig and Landis, 
Inc., ZOO bourth Avenue 
York 4%, New York 
The Jam Handy Organization, 
1775 Broadway, New York 19 
Ken Killian Co. Sd. & Vis. Padts., 
i2% Prospect \ve Westbur 
N. ¥ 
Ss. O. SS, Cinema Supply Corp., 
602 W MVnd St New York 19 
Training Films, Inc., 150 West 
54th Se New York 19 


Visual Sciences, S99OBS Suffern 


e PENNSYLVANIA e 


J. P. Lilley & Son, 928 N. 3rd St 
Harrisburg 

Lippincou Pictures, Inc., 4729 
Ludlow St, Philadelphia 39 


Organization, 
Zenith 0148 


The Jam Handy 
Pittsburgh, Phone 


e WEST VIRGINIA e 


B. S. Simpson, SIS Virginia St 
W Charleston Dickens 6 


67 41 


SOUTHERN STATES 


e FLORIDA e 


& Studio, 
P.O Box 


Norman Laboratories 
Arlington Suburb 
B5OR, Jacksonville 


. GEORGIA . 


Colonial lTilms, 7! Walton St 


N. W.,, Alpine 5378, Atlanta 
Stevens Pictures, Inc., 101 Walton 
St.. N. W., Atlanta 5 


e LOUISIANA e 


Stanley Projection Company, | 117 


Bolton Ave., Alexandria 


Stevens Pictures, Inc., 1907 Tu 
ane Ave New Orleans 

Delta Visual Service, Inc., 815 
Povdras St., New Orleans 12 
Phone RA 906) 


e MISSISSIPPI e 


Herschel Smith Company, 
Roach St Jackson 110 


119 


e TENNESSEE e 


Southern Visual Films, 687 Shirine 


bldg Memplhi 
Education 
Nash 


Visual 
116 A. Broad St 


Dennessee 
Service, 


e VIRGINIA e 


Center, 
South 
Norfolk 


Audio-Visual 

Bidg., $29 

ern Shopping Center 
Phone jl y1 TS] 


lidewater 
Cameraland 


MIDWESTERN STATES 


e ILLINOIS e 


American Film Registry, 24 | 
bighth Street, Chicago 5 

Films, Inc., 561 Hill 

Illinois 


Association 
vrove LaGrange 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park 


The Jam Handy 
SO N. Michigan 
| 


Organization, 


Ave., Chicago 


Midwest Visual Equipment Co., 
518 Devon Ave., Chicago 45 


e MICHIGAN e 


Engelman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit | 


Handy 
Grand 


The Jam 
ee 
11 


Organization, 
Blvd., Detroit 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan 


e OHIO e 
Ralph V. Haile & Associates, $26 


) 


E. Fourth, Cincinnati 2 


DIRECTORY OF VISUAL EDUCATION DEALERS 


e OHIO e 


Academy Film Service, Inc., 


2110 Payne Ave., Cleveland 
14 

Fryan Film Service, 1810 EF. 12th 
St., Cleveland 14 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 

The Jam Handy Organization, 
Dayton. Phone ENterprise 
6289 

Iwyman Films, Inc., 400 \West 
First Street, Dayton 

M. H. Martin Company, |118 


Lincoln Way I Massillon 


WESTERN STATES 


e CALIFORNIA e 


LOS ANGELES AREA 
Clausonthue Audio Visual, Sales 
ind Service 110 Shoppers Lane 


Covina 


Coast Visual Education Co., 5620 


Hollywood Blvd., Hollywood 
28 
Hollywood Camera Exch., 1600 


Cahuenga Blvd., Hollywood 

The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 
lywood 28. 

Ralke Company, 829 S 
St.. Los Angeles 17 
IR. 8664 

S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly 


wood 28 


Flowet 
Phone 


Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 57. 
SAN 


Association 
Stevenson St 


FRANCISCO AREA 
Inc., 799 
Francisco 


Bin 
San Francisco 5 


Films, 
San 
Photo & Sound Company, 
Natoma St., 
Westcoast Films, 
San 


450 Battery St 
Francisco 1} 
e COLORADO e 


Audio-Visual Center, 28 F 
Ave., Denver $ 


Ninth 


e OREGON e 


Picture Service, 
Morrison, Portland 


Moore's Motion 
0r Ss. W 


5, Oregon 
e TEXAS e 


Association Films, Inc., 1108 Jack 


son Street, Dallas 2. 


e UTAH e 


Deseret Book Company, Box 955, 
Salt Lake City 10 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 
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Chetwynd Filens Team Shoots 
Stories in Spain, Portugal 


A two-man team from the 
staff of Chetwynd Films, Ltd., 
Toronto, Canada has been busy in 
Spain and Portugal completing the 
shooting of several films for CBC 
Television, Canadian Pacific Air- 
lines and other organizations 

Eirikur Hagan, writer-director, 
and Wallace Donaldson, director- 
cameraman have been gathering 
some 50,000 feet of exposed color 





Wallace Donald 


depicting 


film such subjects as 
life, education, art and recreation 
in Spain and Portugal. 

The Farm Chil- 
dren’s and Public Affairs depart- 
CBC 
potential 


Broadcasts, 


ments of Television, and 
have 
film 
stories, recorded in various lengtlis 
in color and black 


Hagan, 


other sponsors, 


shown interest in the 16mm 
and white 
background 1n- 
cludes film work in England, 
France and Scandinavia, went to 
Madrid about two months ago to 
do research and writing the 
new films. Donaldson, Chetwynd’s 
director of photography, recently 
joined Hagan on the overseas as- 
signment ye 


* * 


whose 


for 


Lawrence Expands N. Y. Studio 

Robert Lawrence Productions, 
Inc., has expanded studio facilities 
in New York. A two-story build- 
ing, directly across from the com- 
pany’s main headquarters on West 
54th Street, has been leased on a 
long-term basis. 
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FOR SALE 


BELL & HOWELL 


35mm to 16mm 


Reduction Printer 


@ Like New 
@ Fully Guaranteed 
@ Price Reasonable 


CAMERA EQUIPMENT Co., Inc. | 


315 West 43rd Street 
New York, N. Y. 
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16mm 
LENSES 


For the Professional 


Cine Photogropher 


WORLD'S LARGEST STOCK GREATEST SELECTION! 
IMMEDIATE OBLIVERY — 5-DAY FREE TRIAL 
Unsurpassed quolity high speeds 

brooder scene coverage, dramatic magnified 
closeups, factory mounting and collimating 









WIDE ANGLE 
$149.5 
$ 49.5 


$195.00 
$224 5 


| 
Ml $155.00 
umm F/2 Ib $109.5 


Write Dept. BS12 today 










Send For Your 120 Page 
BURKE and JAMES 
60th ANNIVERSARY 


@ Greatest Lens Offerings’ « Camera Regular, 
Industrial and Sciencif © Enlarger Solar 
I ™ , Sos 
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& JAMES. INC 


ash Chicago 4. tilinors 
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STORY OF THE NAVY DOCTOR: 


(CONTINUED FROM PAGE THIRTY-NINE) 


well in our efforts to interest promising phy 
sicians in a naval career 

Success of the 42-minute picture lies in the 
followup showings. Helping insure that effec 
tive result are many scheduled showings in 
medical schools and colleges throughout the 
country and to groups of doctors takine their 
degrees under Navy supervision. It might well 
find its way to junior college and senior high 
chool LrOoups where the decision lor a caree 
is nearly always made 

Meanwhile, the Navy's Bureau of Medicin 
nd Surgery holds high hopes that project MN 
8496 will help point a new direction for fur 
the development of motion pictures as motiva 


tional tools in the armed service a 


STATEMENT REQUIRED BY THE ACT Ol 
AUGUST 24, 1912 AS AMENDED BY ACTS 
OF MARCH 3, 1933, AND JULY 2, 1946 
(Title 39, United States Code, Section 233) 
SHOWING THE OWNERSHIP, MANAGI 
MENT AND CIRCULATION Of] 


ELIZABETH M MITHt 
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Automatic Daylight Processing 


DEVELOPING TANK 


Processes up to 400 Ft. 
8mm—l6émm—35mm 
Movie, X-Ray, Microfilm 
Motor driven portable 
Tough plastic tanks 
Uniform density assured 
70mm tank available 


FILM DRYER 


Motor driven—Heated 
Speedy drying 
Automatic shrinkage 
allowance 

Stainless steel and 
aluminum construction 
Easily assembled 
without tools 

* Compact, Portable 





Guaranteed—Write For Free Literature 


Mi b d C 485 South Ave 
icro necord UOrp. :..-.. 4 ¥ 








Our Lightweight 
Sound Slidefilm 
Machines Are Famous 


¢ Famous for Clear Sound. 


¢ Famous for Having the Complete 
Unit in One Case. 


¢ Famous for Perfect Focus. 


Make an Actual Comparison Be- 
fore You Buy! 


Mc CLURE 


1115'2 W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 

















@ MOTION PICTURES 
@ FILMOGRAPHS 

@ SLIDE FILMS 

@ SLIDES 

@ TRAINING COURSES 
@ TRAINING GUIDES 
@ FLANNEL BOARDS 


@ TV COMMERCIALS 


epicly films. 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-762720 
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THe INDEX OF SPONSORED FILMS 


This reader's reference guide covers motion picture and slidefilm 
programs reviewed in Volume Eighteen of BUSINESS SCREEN 
issue number and page on which a case history or feature article ap 


peared are shown for each sponsor and film title below 


Baldwin-Lima-Hamilton 


lark Equipment (ao 
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Employers Labor 


completed in Issue | 


SPONSOR 


Tire & Rubber Co 


I irestone 


Ford Motor Co 


Cardner-Denver Cs 


hlectric 

Gordon Edgell & Sons, Lid 
(Australia) 

New York 


brewing Co 


Ceneral 


(,reater Fund 


C,unther 


Hallmark ¢ 
Hercules 


urd (Co 


Powder Co 


Household Finance Corp 


Ideal Toy Corp 

Institute of Life Insurance 

International Busine 
Machines ¢ orp 


International Film Bureau 
> « Johnson Co 


Keystone Steel & Wire Co 


Lederle Laboratories, Div 
American Cyanamid Co 

Lenox China Co 

Libbey-Owens-Ford Glass Co 

Lockheed Aircraft Corp 

Los Angeles Dept. of Water 
if d Power 

State of Maine, Dept. of 
Agriculture 

The Martin Co 

Masonite ¢ orp 

(,eorge > May (¢ 

McGraw-Hill Text Films 


William S Merrill to 
Methodist Church 
Monsanto Chemical Co 


National 
Investment 

National Association of 
Manufacturer 


Association of 


Companies 


National ¢ 


inners Association 
National Coffee Association 
National Film Board of Canada 
National Foundation of 


Infantile Paralysis 
National Live Stock 
Board 
National Presto Industries 
National Assn 


& Meat 


lPuberculosis 


Nation's Business Magazine 
New Holland Machine Co 
New Jersey Bell Telephone Co 


New York Stock Exchange 
Notre Dame University 

Oil Heat Institute of America 

Oklahoma State Dept of Health 
Orenda Engines Ltd. (Canada) 


Pennsylvania 


American World Airways 

Railroad Co 

Phelps Dodge Copper Product 
Corp 

Phoenix Chamber of Commerce 

Products Corp 

President's 


Power 
Committee for 
Hungarian Refugee Relief 
President's Committee for 
Traffic Safety 
Prestone Div., 
Carbon Co 


Pure- Pak 


National 


Volume 19 





Issue 


FILM TITLES 


Rhythms 

The Corporal Story 

The Word is Spreading 

Ford Stylist 

There's Even 
the Eye 

{ Cup For Adam's Ale 

Overland Underground 

Viva La Differenc e 

Behind the Portrait 


I{frican 


Vore Than Ve ets 


What Kind of Day Has It Been? 
Play Ball with the Orioles 

Cradle Song 
Blasting Vibrations 
Highway Life Lines 
Voney's Worth in 

—_— 

{ Tale of Three Toys 
Veasure ola Van 

1 Moon Is Born 


& Effect 


Cause 


Your Shipping 


Inger {¢ Work 
— — 
From Start to Finish 
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Steel Wire in Industry 
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} or Vore 


7 omorrows 


Table 


Sun 


Treasure for Your 
{ Place in the 
Sea Wings 


Power for Progress 


—_— = 


Potatoland 


Honeye omb Repair 


North Field Combat Operations 
The Big Addition 
1956 World Championship of Gol} 


{dolescent Development Series 
(3 Films) 

Marriage & Family 
(3 Films) 

The Medical Witness 

Ceiling 5000 

The Last of Grass 


Living Series 


The Hope That Jac A Built 
Industrious Georgia 
Something Can Be Done 
Tax Discrimination 
The Story of John Porter 
The Vagic 
Stress 
Brighter 
Unconditional Surrender 
With An All-Star Cast 


f{hout 


Cup 


imerica 


She Wears 10 Hats 


fre You Positive? 

The New Dimensions of Management 
Story for the Editor 

Who Cares About the Weather 

This is Neu Jersey 

Your Share in Tomorrou 

Notre Dame 
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Housewarming Party 


Inger at Work 
The Air Cadet Story 
— 
Castles and Castanets 
Trains, Tracks & Safety Facts 
The Copper Network 
Phoenix Your City 
Vower Power to You 
This Is Kilmer 
Tratlic Action Program 
You Oughta Drain Your Auto 


in the Autumn 


For God and My 


Country 
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e l6mm-35mm 
Negative -Positive Processing 






Plus exclusive ADDITIVE 


scene to scene—color balanced 


KODACHROME printing 
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